Allbritton 
puts  demands 
on  NY  unions 
(See  page  9) 

Reagan  order 
puis  stronger 
lock  on  records 
(Soe  page  12) 

Canadian  mills 
seen  backing 
down  on  prico 
(Seo  page  14) 
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Never-Never  Land 
—  where  $  counts 

Beverly  Hills  diary: 

January  is  mean  and  spiteful  and  ugly, 
ice -veined  claws  pulling  frigid  tendril^ 
around  the  country,  j 

Except  here.  Here  in  the  pink  stucjJ 
^j^erly  Hills  Hotel,  the  pathways  wind|||| 
main  building  and 
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*Dne  of  the  reasons  we  bought  a 
Harris  V-15D  is  the  fact  that 
it’s  a  Harris!’ 


Barbara  Barbour,  President,  B&B  Associates,  Inc.,  South  Windsor,  Ct. 


“We’d  been  using  Harris  presses  all 
along,  but  as  business  grew,  we  needed 
newer  and  faster  equipment.  We  turned 
to  Harris  again  because  we’d  been  so 
pleased  with  them  in  the  past.  And  not 
just  because  of  their  superior  equip¬ 
ment.  Harris  service  is  outstanding.  We 
were  impressed  with  their  helpful,  co¬ 
operative  attitude  and  the  time  they 
were  willing  to  spend  with  us. 

“We  print  a  lot  of  newspaper  inserts. 
Our  customers  are  demanding  more 
color  now,  and  thanks  to  the  brush 
dampening  system  on  the  V-15D,  we 


often  now.  With  two  folders  we  can 
makeready  at  one  end,  while  a  job  is 
running  off  the  other. 

“We  feel  our  Harris  V-15D  is  a  great 
investment.  Not  only  does  it  offer 
tremendous  flexibility  and  high  speed, 
the  print  quality  is  exceptional!’ 

For  further  information  on  the  V-15D 
and  other  Harris  web  offset  presses, 
write  Market  Services  Department, 
Harris  Corporation,  Commercial  Press 
Division,  P.  0.  Box  61485,  D/FW 
Airport,  Dallas,  TX  75261.  Telephone 
(817)  481-5744. 


can  give  it  to  them.  Better  and  faster. 
The  nonheatset  reproduction  lays  down 
a  sharp,  beautiful  dot  and  is  very  ‘for¬ 
giving’  on  some  of  the  lower-grade 
stock  we  have  to  use. 

“The  double-ended  feature  on  the 
V-15D  lets  us  print  more  than  one  insert 
at  a  time— which  we’re  doing  quite 


If  everyone  were  alike, 


just  being  a  newspaper  would  be  enough. 


The  people  who  live  in  each  town  served  by  a  Harte-Hanks  newspaper  have  one  thing  in  common:  they  are  all 
different.  And  they  make  up  diverse  community  groups  who  seek  information  that’s  relevant  to  their  lives.  That 
is  why  just  being  a  traditional  newspaper  isn’t  enough  anymore.  We  are  becoming  Community  Information 
Centers  and  communicating  through  a  variety  of  new  products,  each  tailored  to  a  specific  advertiser  and/or 
community  need.  For  example,  our  newspaper  in  Hamilton,  Ohio,  has  six  different  products  in  use,  five  of 
them  targeted  at  a  smaller  portion  of  the  market.  In  Corpus  Christi,  Texas,  there  are  five  separate  products 
plus  a  commercial  printing  company,  and  the  newspaper  is  selling  direct  mail  services.  In  Anderson,  South 
Carolina,  our  newspaper  has  five  supplemental  products  serving  its  community.  In  towns  around  the  country, 
the  Community  Information  Center  concept  is  working  today.  We  think  it  makes  a  big  difference. 

Becoming  Community  Information  Centers 

HARTC-HANks  _ 

lllWB  COMMUNICATIOMS,  InC. 

P.O.  Bot  2b9,  San  Antonio,  1e«a«  78291 
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*  Major  meetings  In  bold  face 


APRIL 

12-16 — Viewtext  '82  Conference,  New  York  Sheraton,  N.Y.C. 

13 — New  England  AP  News  Executives  Assn.,  Sheraton  Tara, 
Framingham,  Mass. 

14- 16 — PNPA'IAMA  Display  Ad  Conference.  Marriott  Inn, 

Hariisburg.  Pa. 

15- 17 — Kansas  Press  Association,  Garden  City,  Kans. 

16- 20 — Northern  States  CMA  Conference.  Ramada  Inn.  Minneapolis. 
20 — Newspaper  Comics  Council.  Columbus  Citizens  House,  New 

York  City. 

22 — Multimedia  Inc.,  annual  meeting  of  stockholders.  Hyatt  Regen¬ 
cy.  11  a.m.,  Greenville,  S.C. 

22-23 — National  News  Council,  Stanford  University.  Palo  Alto, 
Calif. 

25- 28 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 

Monterey,  Calif. 

26- 28 — American  Newspaper  Publishers  Association  Con¬ 

vention,  Fairmont  Hotel,  San  Francisco. 

25-27 — PN-ANCAM  conference.  Red  Lion  Inn,  Pasco,  Wash. 

28 —  Overseas  Press  Club  Awards  Dinner.  Waldorf-Astoria.  NYC 

29 —  International  Kenaf  Newsprint  Conference,  Hyatt  Regency 
Hotel.  San  Francisco. 

29- May  1 — Nevada  Press  Assn.,  Winnemucca  Convention  Center,  Winne- 

mucca,  Nev. 

30- May  1 — Sigma  Delta  Chi's  Distinguished  Service  Awards  Program.  Colonial 

Williamsburg  Conference  Center,  Williamsburg,  Va. 

MAY 

2-4 — Ohio  Circulation  Managers  Association,  Kings  Island,  Mason. 
2-5— International  Newspaper  Promotion  Association,  Fairmont 
Hotel,  San  Francisco,  Calif. 

2-5— Society  of  American  Business  and  Economic  Writers.  Ala¬ 
meda  Plaza  Hotel,  Kansas  City,  Mo. 

2-8 — International  Classified  Advertising  Week 

4- 7— American  Society  of  Newspaper  Editors,  Chicago  Marriott, 

Chicago,  III. 

5- 8 — National  Retail  Merchants  Assn.,  sales  promotion  and  mar¬ 

keting  conference,  Sheraton  Palace  Hotel.  San  Francisco,  Calif. 
9-11 — New  York  State  Society  of  Newspaper  Editors  annual  con¬ 
ferences  The  Otesaga.  Cooperstown. 

9-12— Newspaper  Purchasing  Managers  Association,  Sheraton 
Resort,  Lancaster,  Pa. 

9-13 — International  Press  Institute  annual  general  assembly, 
Madrid.  Spain. 

12-15 — American  Association  of  Advertising  Agencies,  Green¬ 
brier,  White  Sulphur  Springs,  W.Va. 

12- 15 — Catholic  Press  Association,  La  Posada,  Scottsdale,  Ariz. 

13- 14 — Allied  Annual  Publishers  Meeting,  Westwater  Inn, 

Olympia,  Wash. 

13-15— Ohio  rJewspaper  Ad  Executives,  Kings  Island  Inn,  Kings 
Island,  Ohio. 

13-15 — Florida  Newspaper  Advertising  and  Marketing  Executive 
Sales  Conference,  Marriott  Hotel,  Tampa,  Fla. 

13-16— The  Gutenberg  Festival,  trade  show.  Long  Beach  Con¬ 
vention  Center,  Long  Beach,  Calif. 

16-19— New  York  State  Circulation  Management  Association, 
annual  meeting.  Holiday  Inn-Arena,  Binghamton,  N.Y. 

16-19 — Institute  of  Newspaper  Controllers  &  Finance  Officers, 
Hyatt,  Hitton  Head,  S.C. 

19-22 — National  Association  of  Advertising  Publishers,  Franklin 
Plaza  Hotel,  Philadelphia,  Pa. 

23- 24 — Mid-Atlantic  Circulations  Managers.  Myrtle  Beach  Hilton 

Motel,  N.  Myrtle  Beach.  S.C. 

24- 28 — International  Federation  of  Editors  &  Publishers  (FIEJ), 

Oslo,  Norway. 

25 — Gannett  Co..  Inc.,  annual  meeting  of  stockholders.  10  a.m., 
Rochester,  N.Y. 

26-28 — Suburban  Newspapers  of  America.  Bellevue-Stratford, 

Philadelphia.  Pa, 

28-31 — Gay  Press  Association,  Downtown  Hotel  Inn,  Denver,  Colo. 
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Bill  me  □  Bill  my  company  EH  Payment  enclosed  EH 
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BUSINESS  REPLY  CARD 

FIRST  CLASS  PERMIT  NO.  20  NEW  YORK,  N  Y. 
Postage  will  be  paid  by 

Editor  &  Publisher 

Circulation  Department 
575  Lexington  Avenue 
New  York,  N.Y.  10022 


Whof 's  block  &  white 
and  leod  oil  day? 


Give  up?TheMinneopolis  Sror  and  Tribune! 

On  April  5rh,  the  first  edition  of  the 
combined  ond  expended  Stor  and 
Tribune  come  off  the  press- giving  the 
notions  12th  ronking  morket,  for  the  first  , 
time,  on  glj-dgy  newspoper 

With  newspopers  having  to  report 
more  ond  more  complex  stories,  the 
combined  Star  ond  Tribune  will  be  oble 
to  offer  20%  more  news  spoce,  filled  by 
50%  more  reporters  thon  either  paper 
hod  before. 

New  ond  expended  sections  meon 
greoter  flexibility  ond  ovoilobilities  for 
odverfisers.  Generol  ond  clossified  doily 
combination  rotes  will  be  held  ot  present 
levels  through  1982.  Local  odvertising 


rotes  Mondoy  through  Fridoy  will  be 
lowered  2%  from  our  previous  morning/ 
evening  combination  rotes. 

Circulotion  is  projected  to  reoch 
360,000  by  AAorch,  1983.  Thot's  850,000 
adult  reoders  every  doy-oll  doy.  65% 
of  the  households  in  the  Minneopolis  pri- 
mory  morket  oreo  will  see  the  news¬ 
paper- twice  the  penetrotion  of  the  mar¬ 
ket's  bestTV  stotion. 

With  home  delivery  in  the  morning 
ond  newsstond  editions  throughout  the 
doy,  the  combined  /v^inneopolis  Stor  ond 
Tribune  will  lost  oil  doy.  If  you'd  like  your 
Minneopolis  morket  messoges  to  enjoy 
this  kind  of  exposure,  just  coll  your  locol 
CWO&O  newspoper  soles  representotive. 


Whot's  block  and  white  ond  reod  oil  doy? 


Minneapolis 


The 


LET'S 

CONMDNKfllE! 

Training  Seminar  •  Miami,  Florida 
May  10-14, 1982 

Let’s  learn  how  to  communicate  positively  — 
that’s  the  theme  of  this  seminar.  In  both  verbal 
and  non-verbal  situations,  we  communicate.  But 
the  desired  objective  is  to  do  so  in  a  clear, 
decisive  and  open  way;  to  master  the  skills  of 
interviewing,  counseling,  giving  directives, 
appraisals  and  resolving  differences.  In  case 
studies,  closed  circuit  TV,  role  playing,  group 
discussions  and  performance  evaluations,  you 
will  learn  the  communications  process  and 
improve  your  skill  in  both  personal  and 
technical  communication. 

BUSINESS 

nNANCEFOR 

NON-BUSINESS 

MANAGERS 

Training  Seminar  •  Miami,  Florida 
June  28- July  2, 1982 

You  can’t  manage  effectively  if  you  don’t 
understand  the  bottom  line.  It  is  essential  that 
you  learn  both  the  language  and  the  method  of 
financial  reporting  and  analysis,  cost 
accounting,  budgeting,  how  to  evaluate  your 
department/company  performance,  return  on 
investment  —  how  to  figure  it  out  and  make  it 
applicable  —  capital  budgeting,  and  finally,  how 
to  put  this  knowledge  to  work  in  a  practical  way. 

COST:  $350,  payable  in  advance 
Fee  includes  all  meeting  materials;  breakfast, 
lunch  and  dinner  at  The  Miami  Herald  for  the 
duration  of  the  meetings.  Expenses  for  travel 
and  lodging  are  additional.  Hotel 
accommodations  available  within  walking 
distance.  Additional  information  sent  upon 
receipt  of  fee. 

Send  your  nominations  to: 

James  E.  Wells,  Director  of  Training 

KNIGHT-UDDER  NEWSPAPERS 
INSTITUTE  or  TRAINING 

One  Herald  Plaza  Miami,  Florida  33101 
Phone:  (305)  350-2905 


Workshops/Clinics/Seminars 

(National  and  Regional) 


APRIL 

13 —  Landon  Seminar,  Profit  Strategies  for  Newspapers,  Atlanta 
Hilton,  Atlanta,  Ga. 

14 —  Landon  Seminar,  Profit  Strategies  for  Newspapers.  Holiday 
Inn  North,  Dallas,  Tex. 

16-18 — 1  St  Northern  Short  Course  in  Photojournalism,  National  Press 

Photographers  Assn.,  Ramada  Inn,  Poughkeepsie,  N.Y. 

16-18 — Photography  in  Journalism  Conference,  sponsored  by 
San  Jose  Mercury  News,  Sunnyvale  Hilton,  Sunnyvale.  Calif. 

18-19 — American  Society  of  Newspaper  Editors.  Minorities  Seminar, 
Univ.  of  Southern  California,  Los  Angeles,  Calif. 

18-20 — Newspaper  Readership  Project  for  editors  in  N.J.,  N.Y.,  Pa. 
Conn.,  and  Dela.,  Bergen  Record,  Hackensack,  N.J. 

18-23— American  Press  Institute,  Coverage  of  Entertainment  & 
Arts,  for  critics.  Reston,  Va. 

18- 23 — Circulation  Development  Seminar  sponsored  by  the  Gan¬ 

nett  Foundation,  Hilton  Inn  on  the  Campus,  Rochester,  N.Y. 

19- 21 — Leadership  in  the  Newsroom,  a  management  development 

workshop  for  editors,  sponsored  by  ANPA,  ASNE,  APME,  Hyatt 
Regency,  Washington,  D,C. 

19-23 — Computers  &  Newspapers,  Training  Seminar,  Knight- 
Ridder  Newspapers  Institute.  Miami,  Fla. 

24 — N.Y.  State  Associated  Press  Associations  joint  seminar  with 
AP  broadcast  members  on  contacts  in  state  government,  Sheraton 
Airport  Inn,  Albany,  N.Y, 

25-26 — American  Society  of  Newspaper  Editors,  Minorities  Seminar, 
Univ.  of  Massachusetts/Harvard,  Amherst,  Mass. 

25- 30 — American  Press  Institute,  Newspapers  and  Telecommuni¬ 

cations.  Reston,  Va. 

26- 28 — Mid-America  Press  Institute.  Today's  Living,  Today's  Dollar 

seminar,  Bel  Air  Hilton,  St.  Louis.  Mo. 

26-30 — Knight-Ridder  Newspapers  Institute  of  Training,  Effective 
Management  Skills,  Miami,  Fla. 

MAY 

2- 7— American  Press  Institute,  Suburban  and  Zoned  News  Cover¬ 

age,  Reston,  Va. 

3- 8 — Location  82;  Solvang,  5th  annual  photo  workshop,  Cali¬ 

fornia  State  University.  Long  Beach.  Calif. 

10-12— Seminar  Week  in  Long  Beach,  sponsored  by  Rochester 
Institute  of  Technology,  Long  Beach  Convention  Center,  Long 
Beach,  Calif. 

12-16— Knight-Ridder  Newspapers  Institute  of  Training,  Managing 
with  Unions,  Miami,  Fla. 

16-18 — Newspaper  Readership  Project  for  editors  in  Ky.,  Tenn.,  Ind., 
Ohio,  W.Va.,  Lexington  (Ky.)  Herald  and  Leader,  Lexington,  Ky. 

16- 19 — Circulation  Promotion  seminar,  presented  by  INPA,  Hyatt 

Regency,  Chicago. 

17- 19 — Managing  People  in  the  Circulation  Department,  spon¬ 

sored  by  ANPA,  ICMA,  NPRA,  Radisson  Hotel.  Chicago. 

22— Penney-Missouri  Family/Lifestyle  Seminar,  Lincoln  Plaza,  Okla¬ 
homa  City,  Okla. 

23-26 — ANPA'INPA  Strategic  Planning  Seminar,  La  Coquille 
Club.  Palm  Beach,  Fla. 

25 — Newspapers  and  Marriage  Mail,  Amfac  Hotel  and  Resort, 
Dallas-Ft.  Worth  Airport,  Tex. 

JUNE 

1-3 — Advertising  Training  Seminar,  Pennsylvania  Press  Institute, 
PNPA  Press  Center,  Harrisburg,  Pa. 

6-11 — Modern  Media  Institute.  Writing  Center  Seminar  for 
Journalism  Professors,  St.  Petersburg,  Fla. 

27-29 — Inland  Small  Newspaper  Cost  Clinic,  (newspapers  under 
15,000),  Chicago,  III. 

27-July  2 — American  Press  Institute,  Marketing  the  Daily  Newspaper  Semi¬ 
nar,  Stanford  University.  Palo  Alto.  Calif. 
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WE  don’t  have  a  sermon  for  you.  We 
don’t  have  formulas.  But  we  can  tell  you 
how  we  make  money  and  get  circulation  in 
Lapeer  County,  Michigan.  We’re  betting 
the  $1,750  price  of  this  ad  the  same 
methods  will  work  for  you.  We  hope  you’ll 
bet  $100  .  .  .  and  if  it’s  a  bad  bet  you  get 
your  money  back. 

We’ll  send  you  16  file  folders  packed 
with  everything  we  use  .  .  .  renewal  letters, 
inserts,  publicity,  ads,  special  promotions, 
premiums.  We’ll  tell  you  how  we  use  it, 
when  we  use  it,  and  the  results  we  get.  We’ll 
show  you  how  to  put  on  your  own  subscrip¬ 
tion  contest  without  the  use  of  outside  pro¬ 
moters  (our  last  contest  got  us  774  new 
subscribers  and  twice  that  many  renewals  at 
a  cost  of  less  than  $1  each  for  the  new  ones 
and  half  that  for  the  renewals.) 

We’ll  show  you  how  to  raise  your  price, 
and  how  to  get  gift  subscriptions  and  make 
regular  subscribers  of  newcomers  and 
newlyweds.  We’ll  tell  you  how  to  fight  a 
shopper  and  start  your  own.  We’ll  tell  you 
how  to  save  money  on  offset  supplies  (like 
where  to  buy  paste  up  wax  for  67  cents  a 
lb).  We’ll  tell  you  about  our  special  edi¬ 
tions,  directories,  TV  guide,  and  other  cir¬ 
culation  and  revenue  builders. 

“I  bought  your  sorvica  whan  I  took  ovar  a  dying 
waakly.  Using  your  suggastions.  I  saved  the 
thing  In  3  months”  —  Jim  Falknar.  Plaquemine 
LA. 

"In  4  weeks  wa  ve  already  used  a  lot  of  your 
ideas  and  they're  paying  oil.  Your  "Name's 
Game"  is  getting  a  great  response  We've 
already  got  some  ol  your  circulation  system  in 
ellect  and  we're  using  your  guaranteed  results 
idea  lor  our  classilieds.  We're  trying  your 
cookbook  edition  too.  You've  got  a  great  ser 
vice  and  a  great  paper"  —  Steve  Robertson. 
Horry  County  (SC)  Independent 

“I  bought  It  In  1975,  and  I'll  buy  it  again,  just  lor 
the  updates.”  —  Wendell  Faught.  Darning 
Newspapers.  Osming,  NM. 

“Have  just  completed  a  succaslul  subscription 
drive  based  on  your  own.  Nearly  500  new 
subscribers  plus  $3500  In  the  bank.”  —  Dick 
Banner,  Bedlord  Co.  Press.  PA. 

"355  new  Christmas  gilt  subscriptions  using 
your  methods.  com|>ared  to  36  the  year  batore  ' 
—  Jim  MacNaill,  Eastern  Graphic.  PEI.  Canada 

"Paid  tor  Itsall  In  2  weeks.”  —  Chan  Harris. 
Door  Co.  Advocate.  WIs. 

"One  ol  the  linast  packages  tor  newspaper 
adverllsing  and  circulation  I've  ever  seen."  —  Al 
Verachtert.  St  Charles  (III)  Chronicle. 

“Bast  $100  we  aver  Invested.  Our  classitied 
revenue  has  tripled.”  —  Jim  Fink.  Gunnison. 
Colo. 

“Your  service  Is  lantastic.  It  haloed  us  build  our 
circulation  trom  900  to  3300  in  lass  than  a  year 
—  Richard  RIppa.  Plainsman.  Obsriln.  KA. 


You  can  have  the  secrets 
of  America's  most 
successful  country  weekly 

(for  less  than  any  one  of  a  hundred  mistakes  cost  us) 


We’ll  send  you  55  pages  of  tax-saving 
business-building  and  management  ideas. 
There’s  also  a  folder  explaining  our  adver¬ 
tising  salesmen’s  bonus  program  we  spent  5 
years  developing.  Another  gives  you  our 
“Clerk  of  the  Week’’  promotion  that  got 
us  12  FAST  AND  EASY  PAGE  ADS.  We 
tell  you  how  we  get  our  page  of  directory 
advertising  and  6  pages  of  classified  adver¬ 
tising  every  week. 

Our  circulation  methods  were  developed 
over  many  years.  We  didn’t  guess.  We 
tested  by  means  of  split  mailings,  repeated 
many  times.  You  get  the  benefit  of  our 
research. 


Besides  all  this,  we  will  give  you: 

'  A  1-year  ($18)  subscription  to  The 
County  Press  —  a  newspaper  that 
averages  68  pages  a  week,  that  has  won 
54  first-place  awards  in  state 
and  national  competition  (including  3 
firsts  in  general  excellence  NNA  l%9-75- 
79). 


You’ll  see  modern  6-column  format,  off¬ 
set  printing  from  our  own  central  printing 
plant,  frequent  retail  promotions,  140-page 
Good  News  edition,  special  sections  and 
scores  of  ideas  for  ads  and  feature  stories. 

•  Ad  selling,  contract  and  rate  card 
secrets  we  learned  from  Gannett, 
Thomson  and  Worrell  chains. 

•  Consultation  service  by  mail  or 
phone  for  your  individual  problems. 
You’re  welcome  to  visit  too. 

•  Your  money  back  if  you  don’t  agree 
with  2,123  other  buyers  this  is  the 
best  package  of  circulation  and 
management  help  for  weeklies  and 
small  dailies  you’ve  ever  seen. 

■  Our  14- year-old  service  revised  and 
updated.  You  now  get  2S9k  more 
material  and  new  ideas,  plus  the  big 
new  pasteup  manual  and  our 
experience  buying  and  operating 
$350,000  worth  of  computers. 


Ben  Myers,  General  Manager 
Lapeer  County  Press,  Box  220 
Lapeer,  Michigan  48446 

Sign  us  up  for  your  circulation  and  management  service  and  also  your  new 
pasteup  manual.  I  am  enclosing  $100  under  your  moneyback  guarantee.  I 
understand  I  may  use  any  of  your  material,  and  reprint  anything  from  your 
newspaper,  except  syndicated  material.  I  agree  that  the  material  sent  me 
wilt  not  be  given  or  re-sold  to  others. 
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Please  include  street  address.  Delivery  is  by  UPS. 


(![t)e  Sopeer  Countg  Ifittae 
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On  the  freedom  front 

The  words  of  President  Reagan’s  Executive  Order  on 
National  Security  Information  are  high  sounding:  “It  recog¬ 
nizes  that  it  is  essential  that  the  public  be  informed  concern¬ 
ing  the  activities  of  its  government;’’  but  then  it  goes  on  to 
provide  broad  authorization  for  attaching  secrecy  labels  on 
just  about  anything. 

It  does  so  with  the  proviso  to  government  officials  that  if  in 
doubt  classify  and  argue  about  it  later.  Needless  to  say  broad 
abuse  of  this  authorization  can  be  expected  by  officials  who 
may  want  to  hide  anything  whether  or  not  it  involves  nation¬ 
al  security. 

Of  course,  the  Order  says  that  “in  no  case  shall  information 
be  classified  in  order  to  conceal  violations  of  law,  inefficiency 
or  administrative  error;  to  prevent  embarrassment  to  a  per¬ 
son,  organization  or  agency;  to  restrain  competition,  or  to 
prevent  or  delay  the  release  of  information  that  does  not 
require  protection  in  the  interest  of  national  security.’’ 

But  then  it  goes  on  to  provide  that  “information  shall  be 
declassified  or  downgraded  by  the  official  who  authorized  the 
original  classification.’’  Of  course,  there  are  appeals  from  this 
but  it  takes  little  imagination  to  see  how  the  process  can  be 
drawn  out  and  delayed  if  an  official  wishes  to  do  so. 

This  Executive  Order  combined  with  the  efforts  to  rewrite 
the  Freedom  of  Information  Act,  and  the  proposed 
Intelligence  Identities  Protection  Act,  give  a  broad  picture  of 
how  this  administration  seeks  to  prevent  the  press  from 
reporting  the  news  from  Washington  fully  and  frankly  to  the 
American  people. 

All  of  it  may  sound  good  to  the  average  reader,  but  it  all  has 
a  twist  to  it. 

Very  few  Americans,  including  reporters  and  editors,  are 
opposed  to  the  proposition  that  the  names  of  U.S.  security 
agents  should  not  be  named  in  print  because  it  would 
jeopardize  the  government’s  intelligence  activities.  Howev¬ 
er,  if  that  law  were  in  effect  now  the  American  press  would 
not  be  able  to  tell  the  American  people  about  the  dismissal  of 
a  U.S.  attorney  in  San  Diego  because  to  do  so  and  to  explain 
why  it  would  reveal  the  name  and  activities  of  an  intelligence 
source  even  though  that  source  is  alleged  to  be  involved  in 
criminal  activities. 

We  are  glad  that  at  least  one  U.S.Senator  is  concerned 
about  all  this  and  has  called  for  a  constitutional  amendment 
to  guarantee  freedom  of  expression  for  all  forms  of  com¬ 
munication. 

We,  for  one.  Senator  Packwood,  are  grateful  for  your 
interest  but  it  seems  superfluous  to  say  that  we  already  have 
such  an  amendment — The  First  Amendment.  All  we  need  is 
for  the  administration  and  Congress  and  the  highest  court  to 
see  that  the  First  Amendment  is  observed  and  not  chipped 
away  at  the  corners  as  this  administration  proposes  to  do. 
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Cartoon  by  Barnett 
Indianapolis  News 
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Press-Telegram 


Letters 


JOA 

The  article  on  “Joint  Operating  Agree¬ 
ments”  (E&P,  March  13)  is  correct  when 
it  points  out  that  JOAs  have  a  50-year 
record  of  newspaper  “lifesaving.”  What 
the  report  does  not  fully  recognize  is  that 
notwithstanding  preservation  of  news/ 
editorial  competition  in  23  U.S.  cities 
there  is  evidence  that  points  to  the  serious 
counterproductive  results  the  News¬ 
paper  Preservation  Act  is  having  on  hun¬ 
dreds  of  other  newspapers  and  media  not 
fortunate  enough  to  be  blessed  by  special 
exemptions  from  the  antitrust  law. 

To  extend  the  analogy  about  the  “life¬ 
saving”  a  bit  further,  it  would  appear  that 
the  Congress  and  antitrust  division  have 
indeed  thrown  life  preservers  to  a  few 
selected  publications,  some  ruled  “fail¬ 
ing”  and  others  fat  and  profitable.  On  the 
other  hand,  dozens  of  other  smaller  pub¬ 
lications  which  might  be  able  to  expand  or 
survive  because  of  new  technology, 
creativity  and  new  readers  are  allowed  to 
flounder  and  die  because  of  fixed  prices, 
shared  markets  and  splitting  of  profits 
condoned  under  the  Failing  Newspaper 
Act. 

Writing  in  the  May-June  1980  Colum¬ 
bia  Journalism  Review,  Stephen  R.  Bar¬ 
nett,  professor  of  law  at  the  University  of 
California,  states: 

“Ten  years  after  the  act’s  passage,  the 
44  ‘original’  papers  have  indeed  been 
‘preserved,’  though  there  is  no  way  of 
telling  whether  the  act  was  needed  to 
accomplish  this  for  any  of  them.” 

“What  the  act  has  surely  done  for  these 
papers  is  make  all  of  their  owners  a  good 
deal  richer,  at  the  expense  of  advertisers 
and  media  competitors,  and  it  has  helped 
them  smother  whatever  newspaper  com¬ 
petition  still  exists  or  might  revive  in  their 
territories.” 

Gail  Lund  Burwis  of  Marquette  Uni¬ 
versity  in  an  analysis  in  Newspaper 


Research  Journal  concludes  that  there  is 
“little  evidence  of  success  in  maintaining 
independent  voices”  since  passage  of  the 
Failing  Newspaper  Act. 

Rather  than  accomplishing  what  it 
intended  to  do  for  the  public,  Burwis 
concludes  that  the  Newspaper  Preserva¬ 
tion  Act  has  (1)  allowed  unnatural 
monopolistic  practices  to  exist  where 
otherwise  the  free  marketplace  might 
operate,  (2)  failed  to  truly  save  failing 
newspapers,  and,  (3)  opened  the  way  for 
non-failing  newspapers  to  gain  special 
antitrust  exemption. 

The  entire  newspaper  business  as  well 
as  the  public  will  be  most  effectively 
served  by  balanced  reporting  that  shows 
that  in  addition  to  saving  lives  of  selected 
newspapers,  the  Joint  Operating 
agreement  is  also  throttling  competition 
and  interfering  with  the  freedom  to  pub¬ 
lish. 

Alf  Pratte 

(Pratte,  a  former  reporter  for  the  Hon¬ 
olulu  Star-Bulletin  and  Salt  Lake  City 
Deseret  News,  is  associate  professor,  Ship- 
pensburg  (Pa.)  State  College.) 


Correction 

In  the  story  on  the  sale  of  the  Lumber- 
ton  (N  .C.)  Robesonian  to  Park  Newspap¬ 
ers  (E&P,  April  3,  page  23),  the  name  of 
the  seller  was  misspelled.  The  correct 
name  is  Sharpe. 

Short  takes 


A  crowd  of  students  who  gathered  on 
the  football  during  the  lunch  break  had 
dispersed  by  the  beginning  of  the  next 
period. — Gainesville  (Ga.)  Times 
*  ♦  ♦ 

If  we  continue  that  type  of  no-growth 
philosophy  it  will  stmangle  our  com¬ 
munity. — Chico  (Calif.)  Enterprise- 
Record 

*  *  * 

The  occupants  of  the  basement  apart¬ 
ment  also  escaped  without  ham. — Forest 
Lake  (Minn.)  Times 

*  *  * 

Someone  had  dug  six  feet  deep  into  the 
grave  of  Icy  Snuffer,  who  had  died  in 
1935,  within  inches  of  her  casket. — 
Boston  Herald  American 


Russell  James  Flora  Tom  Anthony  William 

Baker  Reston  Lewis  Wicker  Lewis  SaKre 

These  columnists  are  an  integral  part  of 
THE  NEW  YORK  TIMES  NEWS  SERVICE 

whether  you  choose  the  Full  Wire.  Pony  Wire,  Five-Day-a-Week  Mail 
Service  or  the  Weekend  Package.  The  News  Service’s  depth  and 
scope  represents  the  best  in  American  journalism. 

8l|^  J|ork  8tme0 
NEWS  SERVICE 


Detaiis.  Contact  Bill  O'Shea.  (212)  972-1072 
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Dow  Jones: 


Forecast:  sunny; 
high,  63;  low,  38; 
report  on  Page  Dll 


Stockt  on  Page  08 
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$85M  sought  in  cost  cuts 

Allbritton  puts  demands 
on  New  York  News  unions 


DAILYgNEWS 


WE’LL  KEEP 
ONROLUN’ 


Joe  L.  Allbritton,  chairman  of  Allbrit-  “Guaranteed  overtime  will  have  to  be  eli- 
ton  Communications  Company,  met  in  minated,  and,  of  course,  we  cannot  face 
New  York  City  ,  April  5,  with  George  the  threat  of  strikes  or  other  interruptions 
McDonald,  president  of  the  Allied  Print-  of  service  of  any  reason.” 
ingXrades  Council,  and  Theodore  Kheel,  The  II  unions  have  similar  contracts  at 
attorney  for  the  council,  for  initial  dis-  the  News,  New  York  Times,  and  New 
cussions  on  Allbritton’s  negotiations  to  York  Post,  including  certain  “me  too” 
acquire  ownership  of  the  yVew  TorA:  Da/7v  clauses.  The  Times  and  Post  have 
News.  indicated  they  will  not  allow  concessions 

In  the  first  formal  meeting  with  leaders  given  to  the  News  to  put  them  at  a  com- 
of  eleven  unions,  Allbritton  said  “an  petitive  disadvantage, 
annual  savings  of  $85  million  must  be  Allbritton  stressed  that  he  has  not  pur¬ 
generated”  in  order  for  him  to  “take  the  chased  the  News, 
risk”  to  keep  the  newspaper  publishing.  “i  have  an  option,”  he  said.  “1  alone 
Afllbritton  said  the  $85  million  “can  be  have  the  right  to  buy  the  paper  if  1  choose 
equated  to  1,600  full  time  jobs  or  their  to  do  so  by  the  end  of  the  month  (April 
equivalents.  Layoffs  are  essential,  and  30).” 

they  cannot  in  every  instance  be  made  Since  final  arrangements  with  the  Tri- 
upon  the  basis  of  seniority  alone.”  bune  Co.  “will  take  some  time,”  Allbrit- 

The  News  has  3,800  full  time  em-  ton  said  the  labor  issues  must  be  resolved 
ployees.  Part-timers  and  overtime  make  “one  way  or  the  other  by  April  25.  No 
up  the  equivalent  of  another  1,200  full  extensions  are  possible.  None  will  be 
time  positions.  asked  for.  I  am  the  buyer  of  last  resort.” 

The  Tribune  Co.  has  agreed  to  pick  up  Allbritton  told  the  unions  it  was  up  to 
the  severance  and  pension  liabilities  of  them  to  “identify”  how  his  proposed  sav- 
employees  laid-off  as  a  result  of  any  con-  ings  will  be  made  and  “how  and  where” 
cessions.  to  implement  them. 

The  agreement  with  the  Tribune  Co.  The  unions  have  stated  that,  as  a  matter 

reduces  any  liabilities  for  closing  the  of  law,  Allbritton  must  negotiate  with 
News  which  Allbritton  will  assume  if  he  each  of  them  separately  for  concessions, 
purchases  the  paper.  Allbritton  indicated  in  his  statement  he 

At  present  employment  levels,  the  expects  the  unions  to  work  things  out 
costs  of  shutting  down  the  News  are  among  themselves, 
estimated  to  be  between  $85  million  and  “We  have  neither  the  time  nor  the  abil- 
$100  million.  ity  to  accomplish  this  alone  by  meeting 

Allbritton  and  the  union  leaders  agreed  separately  with  eleven  different  unions 
after  the  meeting  ended  not  to  make  any 
comment  to  the  press. 

A  wage  freeze  “on  the  pay  levels  of 
March,  1982,”  will  also  be  required, 

Allbritton  stated.  He  did  not  specify  if  the 
freeze  would  be  for  wages  before  or  after 
the  March  31  general  wage  increase 
which  averaged  $36  per  worker. 

The  News  lost  about  $  1 1  million  in  1 98 1 
on  revenues  of  over  $340  million.  The 
paper’s  losses  are  projected  to  at  least 
double  in  1982  and  could  go  as  high  as  $50 
million  as  a  result  of  the  wage  increases. 

The  union  contracts  were  signed  last 
May  and  made  retroactive  to  March,  1981. 

They  expire  in  March,  1984. 

“We  must  also  negotiate  an  extension 
of  the  present  contracts  to  be  assured  of 
stability  for  at  least  a  five-year  period  so 
that  our  costs  will  be  predictable,” 

Allbritton’s  statement  continued. 


Allbritton  will  buy  The  News 


How  News  greeted  sole 


and  hope  to  reach  a  mutual  accommoda¬ 
tion  within  the  time  available,”  he  said. 
“1  believe  that  you  all  must  do  this 
together.  That  is  your  job  and  your 
responsibility,  and  we  will  help  as  best  we 
can.” 

Allbritton  has  retained  Edward  Silver, 
a  labor  attorney,  as  his  legal  adviser.  Sil¬ 
ver  was  legal  adviser  to  New  York  City  in 
its  negotiations  with  municipal  unions  in 
1 980  and  is  serving  in  the  same  capacity  in 
the  city’s  contract  talks  this  year. 

William  Dean  Singleton,  vicepresident 
of  Allbritton  Communications  and  presi¬ 
dent  of  Allbrittion  newspapers,  and  John 
Buzzetta,  publisher  of  the  Paterson 
(N.J.)  News  and  vicepresident  of  the 

(Continued  on  page  10) 


New  York  News  income  and  outlays 

ms  of  dollars)  I  1977  I  1978  I  1979  I  1980  I 


Operating  revenues 


Operating  expenses 


Source:  Prospectus  distributed  tor  Tribune  Company  by  Salomon  Brotbers  to  potential  buyers  of  the  Daily  News 


Employee  compensation 

152.856 

130.918 

171.058 

183.525 

180.479 

Newsprint 

84.719 

63.870 

84.217 

91 .940 

85.297 

Depreciation 

4.877 

5.286 

5.830 

6.309 

5.832 

Other 

60.113 

63.505 

69.744 

72.971 

74.672 

Total 

302.565 

263.577 

330.849 

354.745 

346.280 

Advertising 

177.892 

140.050 

192.681 

205.270 

182.597 

Circulation 

120.275 

95.666 

134.604 

142.158 

•139.202 

Other 

18.848 

14.097 

9.560 

10.458 

13.098 

Total 

317.015 

249.813 

336.845 

357.886 

334.897 
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JOE  L.  ALLBRITTON,  center,  shakes  hands  with  George  E.  McDonald, 
president  af  the  Allied  Printing  Trades  Council,  at  their  informal,  first  meeting 
on  April  3.  Theodore  Kheel,  adviser  to  the  Allied,  is  at  right. 


Varied  interests  of  Joe  L.  Allbritton 


Joe  L.  Allbritton  was  born  in  D'Lo, 
Miss.,  December  29,  1924.  He  attended 
public  schools  in  Houston,  Tex.,  and 
received  an  LL.B.  degree  from  Baylor 
University,  Waco,  Texas,  in  1949.  He 
was  admitted  to  the  Texas  Bar  the  same 
year.  A  veteran  of  three  years’  service  in 
the  U.S.  Navy,  he  began  his  diversified 
business  career  in  the  Houston  area. 
Houston  remains  his  legal  residence. 

Currently,  he  is  chairman  of  the  board 
and  chief  executive  officer  of  Riggs 
National  Corporation,  the  holding  com¬ 
pany  of  the  Riggs  National  Bank  of  Wash¬ 
ington,  D.C.  Allbritton  had  acquired 
approximately  41%  of  the  Riggs  Bank 
stock  in  1981. 

With  the  exception  of  Riggs,  a  public 
stock  corporation,  Allbritton’s  business 
interests  are  all  controlled  by  private  cor¬ 
porations  or  subsidiaries,  of  which  he  is 
sole  owner.  The  dominant  business 
interests  are  in  the  areas  of  banking,  com¬ 
munications,  insurance  and  real  estate. 

His  communications  holdings,  primari¬ 
ly  as  properties  of  Allbritton  Com¬ 
munications  Company,  include  eight 
newspapers  in  New  Jersey,  Massachu¬ 
setts  and  Pennsylvania;  three  television 
stations  in  Washington,  D.C.,  Lyn¬ 
chburg,  Va.,  and  Charleston,  S.C.,  and 
am  and  fm  radio  stations  in  Kansas  City, 
Kans.  The  most  recent  acquisition  of 
Allbritton  Communications,  the  Trenton 
Times,  in  Trenton,  N.J.,  was  purchased 
from  the  Washington  Post  Co.  October 
30,  1981. 

Allbritton  entered  the  communications 


field  in  1974  when  he  negotiated  purchase 
of  the  Washington  Star  newspaper  and 
affiliated  broadcast  properties.  He 
became  chairman  and  publisher  of  the 
Star,  inaugurating  its  efforts  to  achieve 
economic  viability  and  editorial  mod¬ 
ernization.  In  1978,  as  the  result  of  Feder¬ 
al  Communications  Commission  “one  to 
a  market”  rulings  involving  mulitiple 
ownership  of  newspaper — broadcast 
properties,  he  sold  the  paper  to  Time 
Inc.,  of  New  York.  The  paper  ceased 
publication  August  7,  1981. 

Among  the  private  corporate  entities  of 
which  Allbritton  serves  as  chairman,  in 
addition  to  Riggs  National  Corporation 
and  Allbritton  Communications  Com¬ 
pany,  are;  Perpetual  Corporation, 
Houston;  University  Bancshares,  Inc., 
Houston;  Houston  Financial  Services, 
Ltd.,  London;  and  Pierce  National  Life 
Insurance  Company,  Los  Angeles,  Calif. 

He  currently  serves  as  vicechairman  of 
the  board  of  the  Institute  of  International 
Education  and  is  a  member  of  the  Council 
on  Foreign  Policy,  both  in  New  York.  He 
was  previously  chairman  of  the  Baylor 
College  of  Medicine  in  Houston. 

Combined  editions 

Hagerstown  (Md.)  Herald  and  Mail 
will  begin  publishing  a  combined  Sunday 
Herald-Mail  editon  for  the  first  time  April 
18.  The  price  of  the  Sunday  edition  is  50 
cents.  James  Schurz,  editor  and  pub¬ 
lisher,  said  existing  separate  Saturday  ed- 
tions  of  the  morning  Herald  and  after¬ 
noon  Daily  Mail  would  be  combined. 


Sale 

(Continued  from  page  9) 


newspaper  division,  were  with  Allbritton 
at  the  meeting. 

Sliver,  Singleton,  and  Buzzetta  will 
form  the  nucleus  of  Allbritton’s  negotiat¬ 
ing  team.  Silver  said  Allbritton  will  be 
“available  as  needed”  during  the  talks. 

The  trio  met  with  union  leaders  on 
April  6.  Allbritton  was  not  present, 
delayed  in  Washington  due  to  a  snow¬ 
storm  in  New  York. 

After  the  meeting.  Silver  said  the  two 
sides  agreed  to  begin  negotiating  contract 
concessions  on  April  7. 

Albritton’s  team  conceded  to  union 
demands  that  they  negotiate  with  each 
union  individually.  Each  union  will 
choose  its  own  meeting  place  for  the 
talks. 

In  a  reversal  from  Allbrtton’s  state¬ 
ment,  Silver  said,  “Obviously  we’re 
going  to  have  to  indicate  to  the  unions 
how  we  think  these  savings  should  be 
achieved.” 

“It  becomes  a  matter  of  collective 
bargaining  now,”  said  mailers  president 
McDonald.  “We’ll  have  to  discuss  how 
to  meet  his  ideas.” 

McDonald  said  the  unions  did  not 
accept  at  face  value  Allbritton’s  conten¬ 
tion  that  costs  must  be  reduced  by  $85 
million  annually  for  the  News  to  survive. 

He  said  the  unions  want  to  see  “projec¬ 
tion  figures”  to  make  their  own  assess¬ 
ment  of  how  large  concessions  are 
needed. 

Issues  statement 

In  a  separate  statement,  Allbritton 
said: 

“Many  of  the  questions  raised  by  the 
letter  of  intent  which  we  signed  this  week 
with  Tribune  Company  regarding  our 
interest  in  acquiring  the  New  York  Daily 
News  cannot  be  answered  at  this  time. 
Soon  answers  will  emerge  in  the  days 
ahead,  as  negotiations  proceed  with  the 
1 1  unions  representing  News  employees. 

“On  television  Thursday  night,  1  noted 
that  Mr.  Kheel  said  in  response  to  a  ques¬ 
tion  ‘There  will  be  no  negotiations  on 
television.’  I  subscribe  fully  to  Mr. 
Kheel’s  responsible  position,  and  I  will 
not  comment  at  this  time  on  questions 
concerning  that  vital  subject  area. 

“For  it  is  the  vital  area.  Reaching 
agreements  to  control  costs  that  will  per¬ 
mit  us  to  continue  publication  on  a  sound 
business  basis  is  the  dominant  factor  that 
will  determine  the  future  of  the  Daily 
News.” 

Does  not  fit  mold 

“There  is  a  critical  distinction  to  be 
made  in  that  regard  between  the  Daily 
News  and  other  daily  newspapers  that  are 
threatened  with  economic  extinction  or 
that  already  have  expired. 

(Continued  on  page  ll) 
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Reporters  urged  to  seek 
‘controlling  role’  on  papers 


(Continued  from  page  10) 

“The  typical  'dying'  newspaper  these 
days  seems  to  fit  an  almost  classic  mold. 

It  is  an  afternoon  publication.  No.  2  in  its 
market,  suffering  a  continuing  downward 
spiral  of  circulation  and  advertising 
defections,  struggling  to  maintain  an 
editorial  identity. 

“The  Daily  News  is  not  plagued  with 
any  of  those  familiar  ailments.  Already 
positioned  favorably  as  a  morning  paper, 
growing  in  circulation  and  sound  in 
advertising,  with  a  strong  Sunday  edition, 
the  Daily  News  is  firmly  entrenched  as 
the  No.  1  paper  of  the  people  of  New 
York.  Its  strength  is  its  dedication  to  the 
city  itself,  to  the  needs,  the  interests  and 
the  concerns  of  the  people  who  live  and 
work  here.” 

“Our  intention  is  that  the  hard-hitting, 
people-oriented  news  and  feature  cover¬ 
age  which  developed  that  position  of 
leadership  will  continue  and  grow  even 
stronger. 

“I’ve  entered  this  business  transaction 
with  an  absolute  conviction  that  this  pro¬ 
ud  journalistic  tradition  can  also  be  made 
to  flourish  in  an  environment  of  essential 
economic  viability. 

''Facing  this  challenge  requires 
determined  effort.  But  it  is  an  effort  worth 
making  because  the  demise  of  a  great 
paper  —  the  Daily  News  —  is  simply 
unacceptable  as  an  alternative. 

“One  further  thought:  To  my  mind,  the 
trend  toward  newspaper  monopoly  in  our 
major  cities  is  a  far  greater  threat  to  the 
First  Amendment  and  to  a  free  press  than 
any  threats  of  governmental  restraint. 

“In  partnership  with  employees  of  the 
News  and  their  representatives,  I  firmly 
believe  that  threat  need  not  reach 
calamitous  proportions  in  the  nation's 
largest  city.” 

Allbritton  said  he  was  “optimistic  that 
agreements  with  the  unions  can  be  con¬ 
cluded.” 

Stanton  R.  Cook,  president  and  chief 
executive  officer  of  Tribune  Co.,  said: 
“We  are  confident  that  Joe  Allbritton  can 
negotiate  successfully  with  the  unions 
and  achieve  results  that  will  permit  the 
News  to  survive  and  permit  him  to 
assume  personal  leadership  of  the  paper. 
Joe  is  the  most  qualified  purchaser  that 
we  found  for  this  purpose  and  in  our  view 
is  fully  capable  of  undertaking  the  finan¬ 
cial  responsibilities  required.” 

Under  the  Letter  of  Intent,  Allbritton 
will  acquire  the  News  and  all  its  publish¬ 
ing  assets  with  the  exception  of  the  News 
Building  on  East  42nd  St.  in  Manhattan 
and  the  adjacent  facilities  on  East  41st 
St.,  which  the  Tribune  Co.  will  continue 
to  own.  Space  in  these  facilities  required 
for  the  operation  of  the  paper  will  be 
leased  back  from  Tribune  Co. 

The  annoucement  said  a  definitive 
agreement  for  the  sale  will  be  signed 
assuming  a  “successful  outcome  of  the 
union  negotiations  and  will  be  subject  to 
approval  by  Tribune  Co.  stockholders 
EDITOR  &  PUBLISHER  for  April  10.  1982 


“I  think  it  is  about  time  that  American 
journalists  in  every  medium  take 
responsibility  for  what  the  courts  and 
their  employers  call  their  intellectual 
product.” 

Ben  Bagdikian,  a  journalism  professor 
at  the  University  of  California,  and  a 
media  critic,  was  addressing  a  crowd  of 
students  and  aspiring  journalists  March 
20  at  the  Washington,  D.C.,  Shoreham 
Hotel. 

But  the  direct  challenge  he  posed  was 
to  professionals: 

''The  proliferation  of  journalistic 
junk,”  Bagdikian  said,  is  “one  of  our 
more  dreary  modern  curses.”  But  he 
cited  as  far  worse  the  problem  he  chose  to 
thrust  before  the  500  people  attending 
Ralph  Nader's  Second  Annual  Con¬ 
ference  on  Investigative  Reporting. 

He  urged  reporters,  editors  and  news 
directors  to  “begin  working  now  toward 
contracts  with  their  owning  corporations 
to  obtain  a  significant  voice  in  the  news 
that  they  alone  produce  for  their 
employers.  “I  think  it  is  not  only  a  wise 
and  productive  way  to  strengthen  and  en¬ 
rich  the  public  store  of  information,” 
Bagdikian  continued,  “but  it  is  important 
to  the  legitimate  need  of  informed  con¬ 
sent  by  voters.” 

Steps  he  proposed  to  give  journalists  a 
say  in  their  work  include  having  news 
staffs  elect  their  editors;  allowing  staff 
representatives  to  take  part  in  decisions 
on  news  policy  and  funding  news 
operations;  and  electing  professional 
newspersons  to  the  boards  of  media  cor¬ 
porations. 

Bagdikian  said  he  is  convinced  these 
proposals  are  feasible. 

Granting  reporters  and  editors  a  con¬ 
trolling  role  in  their  intellectual  product 
requires  owners  to  recognize  their 
ultimate  self-interest  in  making  these 
changes,  he  added. 

Owners  have  to  convince  “a  public 
made  ever  more  skeptical  by  the  knowl¬ 
edge  of  the  high  degree  of  monopoly  in 
control  of  news  and  public  information, 
of  concentration  of  control  of  great  cen¬ 
tralized  systems  of  communication,  and 
the  narrow  goals  of  the  industries  and 
financial  institutions  who  now  have  this 
control.” 

Failure  to  take  these  steps,  he  said,  will 
lead  to  a  recurrence  of  the  most  flagrant 
examples  of  the  past  when  individual 
financiers  bought  controlling  interests  in 
publications  to  push  one  particular  view¬ 
point. 

The  “greatest  danger”  of  corporate 
control  of  news  media,  he  said,  is  the 
news  that  is  never  covered.  “These  are 
hierarchical  policy  decisions.  They  are 


the  most  crucial  ones  made  in  all  of  jour¬ 
nalism  and  working  journalists  are  sel¬ 
dom  parties  to  those  decisions.” 

He  urged  tomorrow’s  journalists  to 
consider  the  fact  that  “there  is  not  a  ma¬ 
jor  industry  in  the  United  States  that 
doesn’t  have  a  significant  degree  of 
influence  or  control  in  our  major  media, 
either  through  direct  ownership, 
interlocking  directorships  or  through  vot¬ 
ing  trusts  in  banks.” 

The  net  effect,  he  told  his  audience,  “is 
the  absence  of  central  information,  the 
avoidance  of  crucial  exposure  of  system¬ 
ic  problems  in  society  or  in  a  communi¬ 
ty  ..  .  the  quiet  emphasis  on  the  kind  of 
content  that  is  either  superficial  and  pro¬ 
fitable  for  advertising  .  .  .  and  the  con¬ 
current  de-emphasis  on  stories  and 
analysis  on  the  social  forces  that  are  most 
powerfully  affecting  the  population. 

“The  drive  for  maximum  profits  at 
minimal  effort  and  preservation  of  the 
status  quo  has  kept  important 
information”  away  from  the  public  eye, 
Bagdikian  said. 

UPl  lands  astronauts 
as  ANPA  speakers 

Astronauts  Jack  Lousma  and  Gordon 
Fullerton  will  be  the  guest  speakers  at 
United  Press  International’s  luncheon 
during  the  American  Newspaper  Publish¬ 
ers  Association  convention  in  San  Fran¬ 
cisco. 

The  space  explorers,  fresh  from  their 
3.9  million  mile  earth-orbiting  mission  in 
the  shuttle  Columbia,  will  present  a  first¬ 
hand  report  illustrated  with  exclusive 
motion  pictures. 

The  convention  is  scheduled  April  26- 
28  at  the  Fairmont  Hotel.  The  UPl  lunch¬ 
eon  will  be  held  Tuesday,  April  27,  at 
12:30  p.m. 

On  display  at  the  hotel  will  be  a  special 
exhibition  of  75  color  and  black  and  white 
photographs,  celebrating  UPI’s  75th 
anniversary,  which  will  be  observed  this 
year. 

Other  ANPA  speakers  include 
Democrats  Sen.  Ted  Kennedy  and  Rep. 
Thomas  “Tip”  O’Neill,  U.N.  Ambassa¬ 
dor  Jeane  Kirkpatrick,  Treasury  Secre¬ 
tary  Donald  Regan,  Deputy  CIA  Director 
Bobby  Inman,  FCC  Chairman  Mark 
Fowler,  AT&T  Chairman  Charles 
Brown,  and  Gen.  David  Jones,  retiring 
chairman  of  the  Joint  Chiefs  of  Staff. 

Tickets  for  the  UPl  luncheon  may  be 
ordered  from  Annette  Holst,  United 
Press  International,  220  East  42nd  St., 
New  York,  N.Y.,  10017. 
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Reagan  order  tightens 
rules  on  secret  records 


Press  groups  denounced  President 
Reagan's  new  executive  order  spelling 
out  government  procedures  for  classify¬ 
ing  documents  as  reversing  a  trend 
toward  less  secrecy  that  has  been 
underway  for  more  than  30  years. 

Reagan  signed  the  new  order,  which 
supercedes  one  implemented  by  former 
President  Jimmy  Carter,  April  2.  A  state¬ 
ment  released  with  the  announcement 
said  the  new  order  would  better  protect 
"national  security  information  without 
permitting  excessive  classification  of 
documents.” 

But  press  groups  challenged  the  Pre¬ 
sident's  statement,  saying  the  new  order 
would  lead  to  more  government  secrecy. 
In  a  briefing  for  reporters.  Administration 
officials  conceded  the  order  contained  no 
provisions  specifically  aimed  at  prevent¬ 
ing  excessive  classification. 

In  testimony  in  Congress,  press  groups 
said  they  feared  adoption  of  the  new 
classification  powers  would  allow  the 
Administration,  in  effect,  to  amend  the 
Freedom  of  Information  Act  because  one 
of  the  FoIA  exemptions  allows  withold¬ 
ing  any  classified  information. 

Jack  Landau,  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press,  ter¬ 
med  the  new  directive  an  “outrageous 
order.”  He  sees  it  as  part  of  “this  foreign 
affairs  secrecy  paranoia”  evidenced  by 
the  Administration's  recent  crackdown 
on  national  security  leaks  and  advocacy 
of  tough  legislation  criminalizing  the 
publication  of  the  names  of  covert 
intellegence  agents. 

Charles  R.  Novitz,  president  of  the 
Society  of  Professional  Journalists,  Sig¬ 
ma  Delta  Chi,  said  the  order  “lacks  a 
sense  of  history  and  a  sense  of  balance.  It 
elevates  a  proper  concern  for  preserving 
the  nation's  secrets  to  ludicrous  heights 
and  will  lead  inevitably  to  bureaucratic 
disregard  toward  the  public  interest.” 

Novitz  called  on  congressmen  from 
both  parties  to  support  “legislation  which 
will  prevent  the  ushering  in  of  a  new  dec¬ 
ade  of  government  secrecy.” 

Rep.  Glenn  English  (D.-Okla.),  whose 
Subcommittee  on  Government 
Information  and  Individual  Rights  held  a 
hearing  March  10  on  the  proposed 
classification  order,  said  the  final  lan¬ 
guage  adopted  by  the  President  “is  quite 
similar  to  the  earlier  draft.  A  few  small 
improvements  have  been  made,  but  the 
message  of  the  executive  order  still  is: 
‘classify,  classify,  classify.'” 

English  said  the  new  order  “appears  to 
expand  greatly  the  amount  of  information 
that  is  subject  to  classification  and  to 
increase  the  number  of  bureaucrats  with 
authority  to  classify.”  He  said  the  order, 
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“encourages  and  even  requires  the 
classification  of  more  information.” 

English  said  he  will  schedule  further 
hearings  on  government  classification 
policies  after  Congress  returns  from  its 
Easter  recess.  He  recalled  that  the 
Administration  had  declined  his  request 
to  testify  on  the  draft  versions  of  the  exec¬ 
utive  order  during  the  hearing  last  month. 

“Now  that  the  order  has  been  finally 
issued,”  he  said,  “administration  wit¬ 
nesses  will  have  no  reason  to  decline  an 
invitation  to  testify.” 

In  the  Senate,  Dave  Durenberger  (R.- 
Minn.),  a  member  of  the  Select  Com¬ 
mittee  on  Intelligence,  said  he  will 
introduce  legislation  to  reverse  some  of 
the  provisions  of  the  Reagan  executive 
order. 

“The  deletion  of  the  identifiable  dam¬ 
age  standard  ...  is  certain  to  result  in 


keeping  information  from  the  public 
unnessarily,”  Durenberger  said.  “I  will 
intioduce  legislation  that  will  protect  the 
Freedom  of  Information  and  Privacy  acts 
from  the  effects  of  this  change.” 

Durenberger  also  said  he  will  propose 
legislation  to  restore  a  guideline  that  re¬ 
quired  officials  reviewing  documents  to 
balance  the  need  for  protecting 
information  against  the  benefits  of 
informing  the  public  through  its  release. 

Durenberger  said  he  is  considering 
legislation  dealing  with  another  area 
affected  by  the  new  order — the  provision 
allowing  the  government,  for  the  first 
time,  to  reclassify  documents  that  pre¬ 
viously  had  been  made  public.  He  said 
reclassification  should  be  allowed  only 
when  information  was  mistakenly  made 
public  and  the  recipient  volunteers  its  re¬ 
turn. 

He  urged  the  “executive  branch”  to 
include  his  language  in  the  implementing 
directive  (interpreting  the  executive 
order)  and  vowed  to  do  it  himself  in 
legislation  if  the  Reagan  Administration 
does  not. 


Packwood:  Amend 
First  Amendment 

Sen.  Bob  Packwood  (R — Ore.)  who  is 
chairman  of  the  Senate  Commerce  Com¬ 
mittee,  told  the  National  Association  of 
Broadcasters,  meeting  in  Dallas,  this 
week  that  he  believes  the  First  Amend¬ 
ment  should  be  amended  to  guarantee 
freedom  of  expression  for  all  forms  of 
communications. 

Packwood  said  he  wants  to  remove  all 
government  rules  affecting  broadcasting, 
including  licensing  requirements. 

He  said  under  the  current  law,  “The 
government  could  claim  it  could  control” 
those  newspapers  that  are  using  satellites 
to  print  and  distribute  their  papers 
because  the  FCC  has  the  authority  to 
regulate  satellite  transmissions. 

“I  urge  us  to  enlarge  (First  Amend¬ 
ment)  so  that  its  guarantees  embrace  the 
full  freedom  of  communications  without 
which  no  other  liberty  is  secure,”  he  said. 

“Before  I  go  forward,  I  want  to  make 
sure  I  have  some  solid  support”  from 
newspapers,  religious  broadcasters,  jour¬ 
nalism  schools  and  constitutional 
experts,  he  said. 

Newhouse  sells 
radio  stations 

Newhouse  Broadcasting  Co.,  a  sub- 
sidisary  of  Newhouse  Newspapers,  sold 
two  of  its  remaining  radio  stations  and 
said  the  rest  are  up  for  sale. 

The  stations  sold  last  week  were 
WSYR-am-fm  Syracuse,  which  went 
to  the  Katz  representative  firm  for  $5.1 
million.  The  company  said  it  was  “in 


negotiations”  to  sell  WAPI — am — fm 
Birmingham,  Ala.  and  WTPA — fm  Har¬ 
risburg,  Pa.,  the  last  of  its  broadcast  prop¬ 
erties. 

Times-Mirror  Co.  paid  $82  million  to 
Newhouse  two  years  ago  for  five  tv  sta¬ 
tions. 

Newhouse  will  continue  to  operate  its 
cable  and  microwave  businesses  through 
its  subsidiaries,  NewsChannels  Corp. 
and  Eastern  Microwave  Inc. 


Reagan  dismisses 
San  Diego  attorney 

President  Reagan  dismissed  (April  5) 
William  H.  Kennedy,  the  U.S.  Attorney 
in  San  Diego,  for  telling  the  San  Diego 
Union  last  month  that  the  former  chief  of 
Mexico's  national  police  was  a  C.I.A. 
source. 

The  Union  quoted  Kennedy  as  saying 
that  since  November,  the  Justice 
Department  had  been  witholding  approv¬ 
al  to  indict  Miguel  Nassar  Haro  in  an  $8 
million  case  involving  automobile  theft 
because  the  C.I.A.  had  advised  the 
department  that  Nassar  was  its  “most 
important  source  in  Mexico  and  Central 
America.” 

The  Justice  Department  statement  said 
that  Kennedy  was  being  removed 
because  he  had  “made  improper  com¬ 
ments  about  a  pending  criminal  case.” 

Kennedy  said  in  a  written  statement 
that  he  was  quoted  “accurately”  by  the 
Copley  newspaper  in  an  article  dated 
March  26,  1982. 
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EXECUTIVE  ORDER 
NATIONAL  SECURITY  INFORMATION 

This  order  prescribes  aunifonnsy*-  tions  be  protected  against  unauthor- 

tem  for  classifying,  declassifying  s^  ized  disclosure.  Information  may  not 
safeguarding  national  security  infor-  be  classified  under  this  order  unless 
mation.  It  recognizes  that  it  is  essen-  its  disclosure  reasonably  could  be  ex- 
tial  that  the  public  be  Informed  con-  pected  to  cause  damage  to  the  na- 
cemlng  the  activities  of  its  Govern-  tional  security, 
ment,  but  that  the  interests  of  the  Now,  by  the  authority  vested  in  me 
United  States  and  Its  citizens  require  as  President  by  the  Constitution  and 
that  certain  information  concerning  laws  of  the  United  States  of  America, 
the  national  defense  and  foreign  rela-  it  is  hereby  ordered  as  follows: 

Original  Classification 


Classification  Levels 

(a)  National  security  information 
(hereinafter  “classified  informa¬ 
tion”)  shall  be  classifled  at  one  of  the 
following  three  levels: 

(1)  “Top  Secret"  shall  be  applied  to 
information,  the  unauthorized  disclo¬ 
sure  of  which  reasonablv  could  be  ex¬ 
pected  to  cause  exceptionally  grave 
damage  to  the  national  security. 

(2)  “Secret”  shall  be  appUM  to  in- 
formatlan,  the  unauthorized  disclo¬ 
sure  of  which  reasonably  could  be  ex¬ 
pected  to  cause  serious  damage  to  the 
national  security. 

(3)  “Confidential"  shall  be  applied 
to  information,  the  utwuthorized  dis¬ 
closure  of  which  reasonably  could  be 
expected  to  cause  damage  to  the  im- 
tional  security. 

(b)  Except  as  otherwise  provided  by 
statute,  no  other  terms  shall  be  used  to 
Identify  classified  Information. 

(c)  If  there  is  reasonable  doubt 

about  the  need  tc  .! _ :.*/ information, 

it  shall  be  safeguarded  as  if  it  were 
classified  pending  a  determinatian  by 
an  origin^  classification  authority 
who  shall  make  this  determiantion 
within  thirty  (30)  days.  If  there  is  rea¬ 
sonable  doubt  about  the  appropriate 
level  of  classiflcatlon,  it  shall  be  safe>- 
guarded  at  the  higher  level  of  classi¬ 
fication  pending  a  determination  by 
an  original  classification  authority 
who  shall  make  this  determination 
within  thirty  (30)  days. 

Classification  Authority 

(a)  Top  Secret.  The  authority  to 
classify  information  originally  as  Top 
Secret  may  be  exercised  only  by : 

(1)  the  President; 

(2)  agency  heads  and  officials  desig¬ 
nated  ^  the  President  in  the  Federal 
Register;  arid 

(3)  officials  delegated  this  authority 
pursuant  to  Section  1.2(d). 

(b)  Secret.  The  authority  to  classify 
information  originally  as  Secret  may 
be  exercised  only  by: 

(1)  agency  heads  and  officials  desig¬ 
nated  by  the  President  in  the  Federal 
Register; 

(2)  officials  with  original  Top  Secret 
classification  authority;  and 

(3)  officials  delegated  such  author¬ 
ity  pursuant  to  Section  1.2(d) 

(c)  Confidential.  The  authority  to 
classify  information  originally  as  Con¬ 
fidential  may  be  exercised  only  by: 

(1)  agency  heads  and  officials  desig¬ 
nate  by  the  President  in  the  Federal 
Raster; 

(2)  officials  with  original  Top  Secret 
or  Secret  classification  authority;  and 

(3)  officials  delegated  such  author¬ 
ity  pursuant  to  SectTwi  1 .2(d) 

(d)  Delegation  el  Orl^nal  Classl- 
llcatlenAnttierity. 

(1)  Delegations  of  original  classi¬ 
fication  authority  shall  be  limited  to 


the  minimum  required  to  administer 
this  order.  Agency  beads  are  responsi¬ 
ble  for  insuri^  that  designated  subor¬ 
dinate  officials  have  a  demonstrable 
and  continuing  need  to  exercise  this 
authority. 

Classification  Categories 

(а)  Information  shall  be  considered 
for  classification  if  it  concerns : 

(1)  military  plans,  weapons  or 
operations; 

(2)  the  vulnerabilities  or  capabil¬ 
ities  of  systems,  installations, 
projects  or  plans  relating  to  the  na¬ 
tional  security; 

(3)  foreign  government  Informa¬ 
tion: 

(4)  intelligence  activities  (including 
spec^  activitiee),  or  intelligence 
sources  or  methods ; 

(5)  foreign  relations  or  foreign  ac¬ 
tivities  of  the  United  States: 

(б)  sdentiflc,  technological  or  eco¬ 
nomic  matters  relating  to  the  national 
security; 

(7)  United  States  Government  pro¬ 
grams  for  safeguarding  nuclear  ma¬ 
terials  or  facilities ; 

(8)  cryptology: 

(9)  a  confidential  source;  or 

UO)  other  categories  of  informatian 
that  are  related  to  the  national  se¬ 
curity  and  that  require  protection 
against  unauthorized  disclosure  as 
determined  by  the  President  or  by 
agenCT  heads  or  other  officials  who 
have  been  delegated  original  classi¬ 
fication  authority  by  the  President. 
Any  determinatian  made  under  this 
subsection  shall  be  reported  promptly 
to  the  director  of  the  Informatian  S^ 
curity  Oversight  Office. 

(b)  Informatian  that  is  determined 
to  concern  one  or  more  of  the  catego¬ 
ries  in  Section  1.3(a)  shall  be  classi¬ 
fied  when  an  original  classification 
authority  also  determines  that  Its  un¬ 
authorized  disclosure,  either  by  Itself 
or  in  the  context  of  other  Information, 
reasonably  could  be  expected  to  cause 
damage  to  the  national  security. 

(c)  Unauthorized  disclosure  of  fw- 
eign  government  Informatian,  the 
identity  of  a  confidential  foreign 
source  or  intelligence  sources  or 
methods  Is  presumed  to  cause  dam¬ 
age  to  the  national  security . 

(d)  Information  classified  in  ac¬ 
cordance  with  Section  1.3  shall  not  be 
declassified  automatically  as  a  result 
of  any  unofficial  publication  or  inad¬ 
vertent  or  unautlrarized  disclosure  In 
the  United  States  or  abroad  of  identi¬ 
cal  or  similar  information. 

Limits  on  Ciassification 

(a)  In  no  case  shall  information  be 
classified  in  order  to  conceal  viola- 
tions  of  law,  Inefficiency  or  adminis¬ 
trative  error;  to  prevent  embarrass¬ 
ment  to  a  ^rson,  organizatlaii  or 
agency;  to  restrain  competitlan,  or  to 


prevent  or  delay  the  release  of  infor¬ 
mation  that  doM  not  require  protec¬ 
tion  in  the  interest  of  national  securi¬ 
ty- 

(b)  Basic  scientific  research  Infor¬ 
mation  not  clearly  related  to  the  na¬ 
tional  security  may  not  be  classified. 

(c)  The  Prudent  or  an  agency  head 
or  official  designated  under  Sections 
1.2(a)(2),  lJ(b)(l)  or  1.2(c)(1)  may 
redaraify  information  previously  de¬ 
classified  and  disclosed  if  it  is  deter¬ 
mined  in  writing  that  (1)  the  informa¬ 
tion  requires  protectian  in  the  interest 
of  national  security,  and  (2)  the  Infor¬ 
mation  may  reasonably  be  recovered. 
These  reclassification  actions  shall  be 
reported  promptly  to  the  director  of 


the  Information  Security  Oversight 
Office. 

(d)  Information  may  be  classified 
or  reclassified  after  an  agency  has  r»' 
ceived  a  request  for  it  under  me  Free¬ 
dom  of  Information  Act  (5  U.S.C.  SSQ 
or  the  Privacy  Act  of  1974  (5  U.S.C. 
SS2a),  or  the  mandatory  revl^  piovt- 
sions  of  this  order  (Section  3,4)  U  such 
classificatian  meets  the  remiirements 
of  this  order  and  is  accomiAisfaed  per¬ 
sonally  and  on  a  documem-tqr-docn- 
ment  basis  by  the  agency  head,  tha 
deputy  agency  head,  the  seniar 
agency  official  designated  under  Sec¬ 
tion  5  j(a)(l)  or  an  official  wtm  origi¬ 
nal  Top  Secret  classification  author¬ 
ity. 


Declassification  and  Downgrading 


Declassification  Autiiority 

(a)  Information  shall  be  declassi¬ 
fied  or  downgraded  as  soon  as  na¬ 
tional  security  considerations  permit. 
Agencies  shall  coordinate  their  review 
of  classified  Informatioo  wim  other 
agencies  that  have  a  direct  Interest  In 
the  subject  matter.  Information  that 
continues  to  meet  the  classification 
requirements  prescribed  by  Section 
1.3  despite  the  passage  of  time  will 
continue  to  be  protected  In  accord¬ 
ance  wim  mis  or^. 

(b)  Informatian  shall  be  declassi¬ 
fied  or  downgraded  by  the  official  who 
authorized  the  origin  classification 
if  that  official  is  still  serving  in  the 
same  position,  the  originator’s  succes¬ 
sor,  a  supervisory  official  of  either,  or 
officials  delegated  such  authority  in 
writing  by  the  agency  head  or  the  sen¬ 
ior  agency  official  designated  pursu¬ 
ant  to  Section  5.3(a)(1). 

(c)  If  the  director  of  the  Information 
Security  Oversl^t  Office  determines 
that  information  is  classified  in  viola¬ 
tion  of  this  order,  the  director  may  re¬ 
quire  the  information  to  be  declassi¬ 
fied  by  the  agency  that  originated  the 
classification.  A^  such  decision  by 
the  director  may  be  appealed  to  the 
National  Security  Coun^.  The  inform 
mation  shall  remain  classified,  pend¬ 
ing  a  prompt  decision  on  the  appeal. 

(dl  The  provisions  of  this  section 
shall  also  apply  to  agencies  that, 
under  the  terms  of  this  order,  do  not 
have  original  classificatian  authority 
but  that  had  such  authority  under 
predecessor  orders. 


Systematic  Review 
for  Deciasslfication 

(a)  The  Archivist  of  the  Untted 
SUtes  shall .  in  accordance  wtm  proce¬ 
dures  and  ttme  frames  prescriM  hi 
the  Information  Security  Ovmsigbt 
Office’s  directives  implementing  ms 
order,  systematically  review  for  ^ 
classification  or  downgrading  (1) 
classified  records  accessioned  into  the 
National  Archives  of  the  United 
States,  and  (2)  classified  Presidential 

Spers  or  records  under  the  archiv. 

's  control.  Such  Informatian  shall  be 
reviewed  by  the  archivist  for  dedaasi- 
fied  or  downgrading  in  accordance 
wim  systematic  review  guldrtiiws 
that  shall  be  provided  by  the  hand  of 
the  agency  that  origittated  the  infoti- 
mation,  or  in  the  case  of  foreln  gov¬ 
ernment  information,  by  the  mrector 
of  the  Information  Security  OvOTSigbt 
Office  In  consultation  wim  interested 
agency  heads. 

(b)  Agency  bends  may  conduct  in¬ 
ternal  systematic  review  programs 
for  classified  information  orlgtaated 
by  their  agencies  contained  in  records 
determine  by  the  archivist  to  be  psr- 
manently  valuable  but  that  have  not 
been  accessioned  into  the  National  Ar¬ 
chives  of  the  United  States. 

(c)  After  consultatlan  wim  aftected 
agencies,  the  Secretary  of  Defenae 
may  establish  special  procedure  for 
systematic  review  for  declassiflcation 
of  classified  cryptologic  informatian, 
and  the  Director  of  Central  Intelli¬ 
gence  may  establish  special  proce¬ 
dures  for  systonatic  review  for  de- 
classificatlon  of  classified  informn- 
tion  pertaining  to  intelligence  activi¬ 
ties  (including  special  activities),  or 
intelligence  sources  or  methods. 


Implementation  and  Review 


(a)  It  the  director  of  the  Informa¬ 
tion  Security  Oversight  Office  finds 
that  a  violatian  of  this  order  or  its  im¬ 
plementing  directives  may  have  oc¬ 
curred,  the  director  shall  make  a  re¬ 
port  to  the  head  of  the  agency  or  to  the 
senior  official  designated  under  Sec- 
tiao  S.3(a)(l)  so  that  corrective  steps, 
it  appropriate,  may  betaken. 

(b)  Officers  and  employees  of  tha 
United  States  Government  and  its 
contractors,  licensees  and  grantees 
shall  be  subject  to  aniroptiate  sanc¬ 
tions  if  they: 

(1)  knowingly,  willfully  or  negli¬ 
gently  disclose  to  unauthorized  per¬ 
sons  information  properly  clasnfod 
under  this  order  or  predecessor  or¬ 
ders; 

(2)  knowingly  and  willfully  classify 
or  continue  the  classification  of  infor¬ 


mation  in  violation  of  this  order  or  any 
implementing  directive;  or 

(3)  knowingly  and  willfully  violatn 

any  other  provision  of  this  order  or  Im¬ 
plementing  directive. 

(c)  Sanctlans  may  include  lepti- 
m^,  suspension  without  pay,  re¬ 
moval,  termination  of  classification 
authority,  loss  or  denial  of  accaan'to 
clanified  information  or  other  sean- 
tions  in  accordance  wim  appHcablo 
law  and  agency  regulatlan. 

(d)  Eadi  agency  head  or  the  seniar 
official  desisted  under  Section 
S.3(a)(l)  shall  Insure  that  appropriate 
and  prompt  corrective  action  Is  taken 
whenever  a  vloiatlon  under  Seetkm 
S.4(b)  occurs.  Either  shall  insure  that 
the  director  of  the  Information  Se¬ 
curity  Oversight  Office  is  promptly 
notified  whenever  a  vhdatian  under 
Section  S.4(bKl)  or  (2)  occurs. 
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Mills  may  not  be  able  Detroit  News 

toportors 

to  make  prices  stick  share  award 


Eastern  Canadian  newsprint  producers 
are  having  a  tough  time  making  their  most 
recent  price  increase  stick  in  the  face  of 
sagging  U.S.  markets  and  a  glut  of  news¬ 
print. 

Analysts  say  the  March  I  price 
increase  isn’t  firmly  in  place  yet  and 
many  companies  are  discounting  or 
extending  credit  to  their  customers 
because  the  market  is  too  soft  to  absorb 
the  increase. 

“1  don't  believe  these  short-term  price 
increases  will  hold,”  says  Gerald  Irwin, 
an  analyst  with  the  Toronto-based  Mid¬ 
land  Doherty  Ltd.  “The  market  just  isn't 
there  and  the  companies  are  finding  some 
resistance  from  their  buyers  to  pay  the 
higher  prices.” 

Company  executives  concede  that  the 
relatively  high  operating  rates  of  the  last 
year  can't  continue,  and  selling  prices  are 
falling  well  short  of  cost  increases.  There¬ 
fore,  analysts  expect  industry  profits  to 
decline  substantially  this  year  and  news¬ 
print  inventories  to  remain  under  pressure 
and  perhaps  fall.  The  problem  in  the  indus¬ 
try  is  a  combination  of  high  newsprint,  rap¬ 
idly  increasing  capacity  and  the  North 
American  recession,  which  has  cut  de¬ 
mand  by  major  U.S.  buyers. 

For  example,  the  Gannett  newspaper 
group,  the  biggest  newsprint  user  in  the 
U.S.,  expects  to  use  5%  less  newsprint 
this  year  than  1981  as  advertisers  cut  back 
on  their  spending  plans. 

The  current  recession-induced  news¬ 
print  glut  is  a  sharp  reversal  of  the  tight 
supplies  of  the  last  three  years  that  led 
producers  to  raise  prices  about  12%  each 
year. 

However,  some  analysts  say  producers 
are  confident  the  new  prices  will  stick 
because  of  the  possibility  of  a  strike  by 
Eastern  Canadian  newsprint  workers 
around  mid-year. 

“The  best  time  to  get  it  (the  new  price) 
through  is  when  there  is  an  uncertainty  of 
future  supplies,”  says  Greg  Liddy,  an 
analyst  with  Merrill  Lynch  Royal 
Securities  Ltd.  of  Toronto. 

Last  fall,  the  big  Eastern  producers, 
which  account  for  75%  of  Canada’s 
annual  newsprint  production  of  about 
nine  million  tons,  announced  5%  price 
increases  for  March  I .  Citing  the  need  to 
recover  increased  costs.  Consolidated 
Bathurst  Inc.,  Domtar  Inc.,  CIP  Inc., 
Abitibi-Price  Inc.,  and  Great  Lakes  For¬ 
est  Products  Ltd.  raised  their  prices  to 
$525  U.S.  a  ton  for  U.S.  customers  and 
$540  a  ton  for  Canadian  customers. 

Meanwhile,  the  major  Western  produc¬ 
ers,  MacMillan-Bloedel  Ltd.,  B.C.  For¬ 
est  Products  Ltd.,  and  Crown  Zellerbach 
Canada  Ltd.,  deferred  their  March  I 
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increase  to  April  I,  citing  competitive 
reasons  for  the  move. 

Analyst  John  Morris  of  Greenshields 
Inc.,  says  he  expects  flat  or  possibly  low¬ 
er  demand  for  pulp  and  paper  products 
this  year  from  the  U.S.,  Canada’s  largest 
market. 

And  with  Canadian  mills  expected  to 
increase  capacity  by  about  seven  percent 
this  year  to  over  10  million  tons,  there  will 
probably  be  a  drop  of  about  10%  in  Cana¬ 
dian  newsprint  shipments  to  the  U.S.  and 
“profit  margins  definetly  will  be 
squeezed.” 

The  Canadian  Pulp  and  Paper  Associa¬ 
tion  estimates  that  for  this  year,  the 
industry  will  run  at  82%  of  capacity,  com¬ 
pared  with  %%  in  January  and  94%  for  all 
of  last  year. 

“Few  people  in  the  industry  anti¬ 
cipated  a  serious  economic  downturn  in 
North  America  when  they  made  their 
decisions  in  1979  to  add  capacity  this 
year,”  Irwin  said. 

Canadian  newsprint  production  for  last 
month  reflected  a  slight  rise  in  U.S.  con¬ 
sumption  and  a  significant  increase  in 
stock  at  newsprint  mills  and  in  the  hands 
of  American  consumers,  the  Canadian 
Pulp  and  Paper  Association  said  in  a 
statement. 

Total  production  for  the  month  was 
719,000  tons,  a  2.6%  increase  over  the 
same  month  the  previous  year,  and  total 
shipments  were  709,000  tons,  or  3.7% 
higher  than  in  February,  1981. 

Shipments  to  the  Canadian  market  rose 
9.8%,  to  offshore  markets  6. 1  %  and  to  the 
United  States  2.1%,  compared  with  the 
previous  year’s  figures. 


Koch  refuses  request 
for  Playboy  tapes 

Edward  1.  Koch,  Mayor  of  New  York 
and  a  candidate  for  governor,  refused  to 
provide  a  New  York  News  reporter  with 
the  complete  tapes  of  his  interview  with 
Playboy. 

The  interview,  which  appeared  in  the 
February  issue,  covered  about  2  hours 
out  of  15  hours  taped.  Koch’s  comments 
in  Playboy  created  news  when  he  referred 
to  suburbia  as  “sterile”  and  “wasting 
your  life”  and  derided  rural  living  as 
“wasting  time  in  a  pickup  truck.” 

Tom  Poster,  a  News  reporter,  knew 
Koch  kept  his  own  tapes  of  interviews 
and  wrote  a  letter  making  a  formal  requ¬ 
est  for  copies  of  the  13  hours  not  pub¬ 
lished  in  Playboy. 

The  Mayor’s  office  turned  Poster 
down,  saying  the  state’s  freedom  of 


Detroit  News  reporters  Fred  Girard 
and  Norman  Sinclair  have  won  first  prize 
in  the  14th  annual  Robert  F.  Kennedy 
Journalism  Awards  for  a  series  on  pro¬ 
blems  of  poor  in  Michigan’s  criminal 
appeals  system. 

The  Kennedy  awards  program  is  the 
largest  competition  recognizing  “out¬ 
standing  coverage  of  problems  of  the  dis¬ 
advantaged.” 

The  16-part  News  series,  “The  Poor 
and  Their  Right  to  Appeal,”  won  first 
place  in  the  print  category  (newspapers 
and  magazines)  for  material  published  in 
1981. 

Girard  and  Sinclair  will  receive  a 
$1,000  award  and  a  bust  of  Robert  Ken¬ 
nedy  at  a  ceremony  May  20  at  Ethel  Ken¬ 
nedy’s  Hickory  Hill  estate  in  Virginia. 

Deputy  news  editor  James  Gatti  super¬ 
vised  the  project,  in  which  reporters 
Girard  and  Sinclair  interviewed  hundreds 
of  prisoners  and  court  officials  and 
examined  3,000  appeals  cases. 

The  articles  disclosed  that  while  the 
Michigan  Constitution  guarantees  a  crim¬ 
inal  appeal  to  all  defendants,  there  was  no 
agency  to  monitor  the  program  or  hold 
attorneys  accountable  for  their  work. 

The  series  cataloged  a  pattern  of  lost 
opportunities  for  fair  and  vigorous  repre¬ 
sentation  of  the  poor  by  publicly  paid 
lawyers.  The  abuses  included 
extraordinary  delays  in  cases,  poorly  pre¬ 
pared  legal  briefs,  lack  of  preparation 
among  lawyers,  incomplete  cases  and 
improper  payments. 

Last  December,  a  Michigan  Supreme 
Court  order  established  a  new  office  to 
administer  the  appeals  program  for  the 
needy  and,  for  the  first  time,  set  stan¬ 
dards  by  which  lawyers  can  be  held 
accountable  for  their  work. 

The  series  also  won  first  place  in  the 
Emery  A.  Brownell  competition  spon¬ 
sored  by  the  National  Legal  Aid  and 
Defender  Association. 


information  law  did  not  cover  the  tapes 
and  that  they  were  protected  by  the  First 
Amendment. 

A  city  attorney  explained  to  Poster  that 
giving  him  the  tapes  would  infringe  on  the 
rights  of  publications  seeking  exclusive 
interviews. 

Playboy  asked  Koch  to  turn  over  his 
tapes  to  them.  The  magazine  claimed  that 
its  rights  from  an  exclusive  interview 
made  the  Mayor’s  tapes  its  private  prop¬ 
erty. 

Mayor  Koch  refused  Playboy’s  request 
as  well. 

Both  Playboy  and  the  News  have  taken 
the  matter  to  their  lawyers. 

EDITOR  &  PUBLISHER  for  April  10,  1982 


Fort  Wayne  dailies  help 
flood  victims  stay  afloat 


Fort  Wayne,  Indiana's  two  newspap¬ 
ers  became  emergency  information  cent¬ 
ers  to  help  residents  meet  the  crisis  of 
floods  that  devastated  the  city. 

The  morning  Fort  Wayne  Journal- 
Gazette,  an  independent,  and  the  evening 
Fort  Wayne  News-Sentinel,  a  Knight- 
Ridder  paper,  published  daily  lists  of 
areas  to  be  evacuated,  school  closings, 
road  closings,  affected  businesses,  where 
to  volunteer  to  help,  where  refugee  cent¬ 
ers  are  located,  and  hot  lines  to  call  for 
help  or  information.  They  published 
numerous  maps  and  charts  to  help  resi¬ 
dents  make  their  way  around  flooded 
areas. 

Stories  on  how  to  protect  homes  from 
flood  damage,  about  insurance,  and 
dealing  with  health  factors  also  ran  daily. 

About  10,000  people  of  Fort  Wayne’s 
175,000  population  were  affected  by  the 
floods  of  the  St.  Joseph,  St.  Mary’s,  and 
Maumee  Rivers  which  flow  through  the 
city. 

“We  made  our  a  paper  a  guide  for  peo¬ 
ple  caught  up  in  the  flood,’’  said  Louis 
Heldman,  managing  editor  of  the  News- 
Sentinel,  who  was  among  those  evacu¬ 
ated  due  to  the  rising  flood  waters.  He 
checked  into  a  downtown  hotel. 

Heldman  said  during  the  six  days  the 
floods  ravaged  Fort  Wayne  the  News- 
Sentinel  went  “18  to  20  pages’’  in  news 
content. 

“Tv  is  a  lot  of  pictures,  but  they  can’t 
convey  the  information  in  a  coherent  way 
about  people  trying  to  make  decisions 
about  their  lives,’’  he  said.  “Every  after¬ 
noon  people  at  the  News-Sentinel  told 
them  about  the  flood  level,  who’s  being 
evacuated,  where  to  get  help.” 

Heldman  said  his  two  assistant  manag¬ 
ing  editors,  Gary  Graham  and  Michael  P. 
Smith,  and  the  acting  city  editor,  Rebecca 
Richards,  along  with  himself  put  in  16 
hour  days  when  the  floods  began. 

About  35  people  out  of  the  News- 
Sentinel’s  60  person  news  staff  worked 
on  flood  stories,  Heldman  said.  Normal¬ 
ly,  his  paper  has  about  15  people  assigned 
to  the  city  staff. 

The  News-Sentinel  rented  a  two  seat 
Cessna  and  borrowed  a  boat  from  the  city 
zoo  so  its  photographers  could  get  around 
to  take  pictures,  Helman  said.  Later,  the 
paper  used  a  rowboat  with  a  small  out¬ 
board  engine  which  is  owned  by  staff 
photographer  John  Stearns. 

“Everybody  in  the  office,  people  from 
our  living  staff,  sports  staff,  regional 
staff,”  covered  the  floods  for  the  Journal 
Gazette,  said  Dana  Heupel,  city  editor. 
“We  replated  serveral  times  just  before 
deadline.” 

Heupel  said  the  Journal-Gazette  pub¬ 


lished  daily  on  its  front  page  a  box  titled 
“Information  for  Coping”  which  con¬ 
tained  all  the  “things  people  really  had  to 
know”  about  flood  conditions. 

The  Journal-Gazette  ran  four-and-a- 
half  pages  daily  of  flood  coverage,  he 
said,  while  still  “covering  the  parts  of  the 
city  that  are  not  flooded.” 

“We  had  16  hour  days  for  four  straight 
days,”  Heupel  said. 

Free  copies  of  both  newspapers  were 
distributed  to  volunteer  and  refugee  cent¬ 
ers,  said  Phil  deMontmollin,  president  of 
Fort  Wayne  Newspapers,  the  joint 
operating  agency  for  the  two  dailies. 

deMontmollin  said  about  “six  or 
eight”  of  his  staff,  besides  Heldman, 
were  evacuated  and  slept  at  the  newspap¬ 
ers’  building. 

deMontmollin  said  employees  at  the 
newspapers  responded  to  a  call  for  food, 
clothing,  and  toys  for  evacuated  children 
by  donating  enough  “bags  of  good 
things”  to  fill  four  station  wagons.  The 
agency  took  advantage  of  the  local  Girl 
Scout  Cookies  drive  to  purchase  20  cases 
which  were  also  sent  to  evacuation  cent¬ 
ers. 

“We  offered  some  of  our  parking  area 
to  people  who  had  vehicles  being 
flooded,”  deMontmollin  noted.  He  said 
truck  rental  companies  and  automobile 
dealers  were  among  those  who  responded 
to  the  offer. 

Bob  Mayden,  circulation  director,  said 
the  flooding  caused  him  to  lose  about  1 2 
routes  in  both  the  morning  and  evening 
deliveries. 


“We  changed  our  distribution  system. 
The  city  is  cut  up  into  islands.  The  traffic 
is  very  heavy,”  Mayden  remarked. 

Single  copy  rack  sales  were  “really 
cleaned  out,”  he  commented,  adding  the 
morning  and  evening  papers  increased 
their  press  runs  by  about  4,300  copies 
each.  The  News-Sentinel  has  a  daily 
circulation  of  about  72,000.  The  evening 
Journal-Gazette’s  circulation  is  about 
60,000  daily  and  105,000  on  Sunday. 

The  newspaper  agency  donated  its  re¬ 
turns  to  the  emergency  animal  shelters 
set  up  around  the  city.  The  copies  were 
used  to  line  the  holding  pens. 

Mayden  said  the  agency  thought  the 
returns  “might  make  good  sandbags  if 
they  were  strapped  tight,  but  they’re  too 
light.” 

Hilary  Sadler,  advertising  director, 
said  the  Fort  Wayne  paper’s  “had  sur¬ 
prisingly  few  cancellations”  of  ads. 
“Three  retailers  rescheduled.” 

The  flood’s  major  effect  on  advertising 
was  a  slowdown  in  new  business,  Sadler 
said.  “The  advertising  slowed  down 
because  the  public  slowed  down.  In  nor¬ 
mal  circumstances,  we’d  pull  the  paper 
in.” 

He  said  the  size  of  the  two  papers  has 
“stayed  about  the  same”  to  accommo¬ 
date  the  larger  news  hole. 

The  News-Sentinel  runs  about  48  pages 
daily  with  four  sections.  The  Journal- 
Gazette  has  about  46  pages  daily  in  four 
sections. 

The  newspapers'  plant  and  offices 
escaped  damage  by  the  floods. 

At  one  point,  the  flood  waters  were  “a 
block  and  a  half”  from  the  plant, 
deMontmollin  commented. 

Knight  Foundation  announced  a  grant 
of  $30,000  to  the  city  of  Fort  Wayne. 


EDITORIAL  ROOM  DAMAGED — Sports  writer  James  Markham,  Woburn 
(Mass.)  Daily  Times-Chronicle,  surveys  the  scene  in  the  editorial  room.  He 
narrowly  escaped  injury  early  AAarch  19  when  a  pick-up  truck  smashed 
through  a  brick  wall  of  the  newly  constructed  complex,  formerly  occupied  by 
a  paint  store.  At  the  time,  Markham  was  writing  a  hockey  story.  The  truck 
driver  backed  the  vehicle  out  of  the  building  and  sped  away  but  was 
apprehended  a  short  time  later. 
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UPl  reports  pressure 


on  reporters 

The  Chinese  have  turned  increasingly 
critical  of  foreign  correspondents  based 
in  this  ancient  capital,  reports  William 
Holstein,  UPI’s  senior  correspondent 
and  manager  in  Peking. 

Writing  in  this  week’s  UPl  Reporter, 
Holstein  disclosed: 

“On  three  occasions  in  the  past  month, 
the  official  press  has  attacked  reporters 
for  spreading  ‘fantastic  rumors,’  using 
‘ridiculous  far  fetched  analogies’  and 
‘playing  the  fool’  on  China’s  position  con¬ 
cerning  Taiwan.  The  government  seems 
bent  on  giving  correspondents  second 
thoughts  about  writing  the  way  they  see 
things. 

“In  addition,  Chinese  magazine  editor 
Li  Guangyi  was  sentenced  to  five  years  in 
prison  for  discussing  a  key  Communist 
Party  meeting  last  year.  His  charge: 
Betraying  state  secrets  to  foreigners. 

“Li’s  case,  which  makes  a  Washington 
crackdown  on  leaks  look  like  child’s  play, 
made  it  clear  the  only  officials  who  can 
meet  foreign  journalists  are  those  specifi¬ 
cally  authorized  to  do  so. 

“‘It  is  a  very  worrying  trend,’  a  British 
correspondent  said.  ‘Even  a  year  ago, 
there  would  have  been  nothing  of  this 
sort.  The  intent  seems  very  clear.  They 
want  to  muzzle  us.’ 

“It  has  been  three  years  since  the  first 
American  correspondents  opened  per¬ 
manent  bureaus  in  Peking  after  a  30-year 
absence. 

“There  are  now  about  100  correspon¬ 
dents  in  Peking,  20  of  them  are  Amer¬ 
icans.  The  U.S.  contingent  is  the  second 
largest  after  Japan’s  journalists. 

“China’s  government  thrives  on  secre¬ 
cy,  resulting  in  an  information  vacuum. 
Government  statements  are  deliberately 
vague  and  no  questions  are  allowed. 

“Interviews  with  officials  can  be 
obtained  only  after  requesting  them  in 
writing  through  the  Foreign  Ministry. 
Even  then,  the  officials  may  not  be  willing 
to  discuss  details. 

“To  travel  outside  of  Peking,  corre¬ 
spondents  must  apply  for  travel  permits. 
Many  areas  of  the  country  are  off  limits. 

“In  this  atmosphere,  correspondents 
have  to  write  on  the  basis  of  admittedly 
slim  evidence.  The  five  week  absence 
from  public  view  of  Deng  Xiaoping  of 
necessity  triggered  many  stories. 
Apparently  in  response  to  these  stories, 
some  of  which  were  plainly  wrong,  the 
Peoples  Daily  on  March  5  slammed  the 
‘poor  professional  ethics’  of  some  corre¬ 
spondents. 

“‘Wearing  colored  spectacles  in  view¬ 
ing  the  events  in  China,  they  like  to  chase 
after  shadows  and  spread  fantastic 
rumors  to  fool  readers,’  the  paper  said. 
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in  China 

‘Some  made  wild  guesses  about  the 
activities  and  whereabouts  of  Chinese 
leaders  and  circulated  them.’ 

“Any  good  public  relations  man  could 
have  told  the  Chinese:  When  your  top 
leader  disappears  for  five  weeks  without 
any  convincing  explanation,  you’re  ask¬ 
ing  for  trouble.’’ 

“In  another  case,  the  new  People’s 
Evening  News  of  Shanghai  criticized  a 
story  by  the  Associated  Press  on  a  gov¬ 
ernment  shuffle.  Two  ministers  who 
emerged  with  new  powers  were  women 
and  the  decision  was  announced  on 
International  Women’s  Day,  March  3. 
The  timing  seemed  obvious. 

“‘Everyone  knows  this  is  a  ridiculous 
far  fetched  analogy,’  the  newspaper  said. 
‘This  reporter  is  a  true  addict  for  strained 
interpretations.’ 

“A  third  example  came  March  22  when 
United  Press  International  was  taken  to 
task,  though  not  by  name,  for  a  story  on 
China  urging  all  governments  not  to  main¬ 
tain  information,  cultural  and  liaison 
offices  with  Taiwan. 

“These  contacts  have  been  considered 
‘unofficial’  because  they  fall  short  oT offi¬ 
cial  diplomatic  relations.  UPl  duly  re¬ 
ported  China  was  trying  to  limit  unofficial 
contacts  with  Taiwan. 

“But  the  Chinese  position  had  shifted. 
These  contacts  were  now  being  consid¬ 
ered  ‘official.’  Rather  than  acknowledge 
a  change  in  China’s  position,  the  official 
Xinhua  News  Agency  blamed  it  all  on 
‘one  U.S.  news  agency.’ 

“‘Are  they  really  at  a  loss  to  find  the 
difference  (between  unofficial  and  official 
contacts)  or  just  playing  the  fool?’,  it 
asked. 

“The  reasons  for  the  attacks  on  the 
Western  press  are  still  obscure.  They 
could  be  related  to  the  rising  political  tem¬ 
perature  over  Taiwan.  But  the  major 
reason  appears  to  be  the  Chinese  internal 
situation  is  extremely  delicate,  as  are  Chi- 
na’s  relations  with  Washington  and 
Moscow.’’ 

Marshall  elected 

John  Marshall,  publisher,  Olathe 
(Kans.)  Daily  News,  was  elected  to  the 
Newspaper  Advisory  Board  of  United 
Press  International  for  a  3 — year  term. 

*  *  * 

ARTHUR  JOHN  VIEHMAN,  a  form¬ 
er  secretai  y-manager  of  the  Kentucky 
Press  Association,  was  one  of  the  victims 
of  the  Air  Florida  jet  crash  at  National 
Airport  January  13.  After  leaving  the 
association,  he  moved  to  Washington  and 
at  time  of  his  death  was  president  of  a 
division  of  Master  Printers  of  America. 


McClatchy  sells 
interest  in  paper 

McClatchy  Newspapers  of  Sac¬ 
ramento,  Calif.,  has  sold  its  30%  interest 
in  the  News-Review  Publishing  Co.  of 
Moscow,  Ida.  to  principals  of  the  Tribune 
Publishing  Co.  of  Lewiston,  owners  of  the 
other  70%  of  the  News-Review  for  more 
than  ten  years. 

The  News-Review  Co.  publishes  the 
daily  Idahonian  and  Palouse  Empire 
News  in  addition  to  a  weekly  shopper, 
and  it  has  extensive  commercial  printing 
operations. 

A.  L.  Alford,  Jr.,  president  of  Tribune 
Publishing  Co.  (which  owns  the  Lewiston 
Morning  Tribune)  and  of  News-Review 
Publishing  Co.,  said  no  policy  or  per¬ 
sonnel  changes  are  planned  as  a  result  of 
the  transaction.  The  sale  price  was  not 
disclosed. 

McClatchy  acquired  an  interest  in 
News-  Review  in  1980  when  A.  J. 
Marineau,  former  publisher  of  the  Idaho¬ 
nian  and  now  a  Moscow  developer,  sold 
his  30%  interest  to  the  Sacramento-based 
El  Dorado  Newspapers  Co.,  part  of  the 
McClatchy  group. 


Paper  drops  suit 
against  Ga.  agents 

Federal  District  Judge  Marvin  Shoob 
has  dismissed  a  suit  against  the  Georgia 
Bureau  of  Investigation  after  the  Albany 
(Ga.)Herald  decided  that  bureau  agents 
had  not  consciously  violated  the  First 
Amendment  in  searching  an  editor’s 
home. 

The  case  was  dismissed  at  the  request 
of  attorneys  for  the  Herald,  which  filed 
the  suit  last  year  with  the  editor,  Charles 
Postell. 

His  home  was  searched  in  1980  after 
four  death  row  inmates  escaped  from  a 
state  prison.  The  agents  confiscated  lett¬ 
ers  written  by  the  inmates  to  Mr.  Postell 
and  his  wife,  Judi. 

The  Herald’s  attorney.  Bill  Major, 
said,  “We  came  to  the  conclusion  that  the 
FBI  agents  acted  in  haste,  but  that  after 
all,  they  were  faced  with  a  situation 
where  four  dangerous  killers  were  on  the 
loose,  and  they  probably  thought  they 
were  doing  the  right  thing.’’ 

Cowles  revives 
liquidation  plan 

Directors  of  Cowles  Communications 
Inc.  approved  a  plan  of  liquidation  that  is 
contingent  on  favorable  tax  rulings  and 
FCC  approval.  Cowles’  principal  assets 
consist  of  New  York  Times  Co.  stock  and 
the  stock  of  Cowles  Broadcasting  Inc. 
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statewide  NIE  program 
started  in  Georgia 


The  Georgia  Press  Educational 
Foundation,  Inc.,  an  affiliate  of  the  Geor¬ 
gia  Press  Association,  initiated  a 
statewide  Newspaper  In  Education  pro¬ 
gram  on  March  I . 

The  Georgia  Press  Association  is  com¬ 
posed  of  204  daily  and  weekly  newspap¬ 
ers  and  becomes  the  first  such  state 
organization  to  develop  a  statewide  NIE 
program  for  its  member  newspapers. 

The  program,  with  a  first  year  budget  of 
$40,000,  will  be  headquartered  in  the 
GPA  Central  Office  Building  in  Atlanta. 
Funding  for  the  program  was  provided  by 
a  grant  from  the  Metropolitan  Atlanta 
Community  Fund. 

A  contract  has  been  signed  with  Educa¬ 
tional  Services,  an  Atlanta  firm  which 
specializes  in  the  design  and  development 
of  instructional  curriculum  and  training 
materials  for  education  and  business. 

Linda  Craig  and  Thea  Hart,  principals 
of  ES,  will  be  responsible  for  the  day-to- 
day  operation  of  the  program.  Craig  and 
Hart  both  have  extensive  backgrounds  in 
the  field  of  education.  Craig  has  con¬ 
ducted  numerous  Newspaper  In  Educa¬ 
tion  workshops  for  Atlanta  Newspapers, 
Inc.  and  Hart  worked  for  the  Pueblo  Star 
Journal  for  four  years. 

They  will  be  assisted  by  Kathy  Vick¬ 
ers,  a  graduate  of  the  Henry  W.  Grady 
School  of  Journalism  and  Mass  Com¬ 
munications,  University  of  Georgia  and 
former  newspaper  reporter. 

The  goals  of  the  three-year  program 
include  the  promotion  of  competency 
based  education  materials  developed  by 
the  Foundation.  “The  Newspaper  Guide 
to  Basic  Skills  Instruction”  is  a  two-part 
publication  designed  to  help  students  pre¬ 
pare  for  the  basic  skills  test  implemented 


Craig  Hart 

by  the  state  department  of  education  in 
1981.  The  publication  includes  teachers, 
guides  and  student  activity  sheets  for 
math,  reading,  and  problem  solving. 

A  major  goal  of  the  first  year  will  be  to 
work  with  officials  of  the  state 
department  of  education,  teachers, 
groups,  and  publishers  to  develop  news¬ 
paper  in  education  programs  throughout 
the  state.  Training  workshops  will  be  con¬ 
ducted  for  teachers  to  outline  the  benefits 
of  using  the  newspaper  to  teach  in  all 
subject  areas. 

The  program  will  also  assist  existing 
Newspaper  In  Education  programs  in 
Gainesville,  Jesup,  Savannah,  Atlanta, 
Macon,  Columbus,  and  Augusta. 

“The  Georgia  Press  Association  has 
been  working  in  the  Newspaper  In 
Education  field  for  many  years  now,” 
stated  GPA  president  W.H.  “Dink” 
NeSmith,  “and  we  feel  that  the 
development  of  this  statewide  program 
represents  our  dedication  as  an  industry 
to  the  young  people  in  the  state  of  Geor¬ 
gia.  We  strongly  feel  that  the  NIE  pro¬ 
gram  will  assist  young  people  with 
developing  a  concern  in  public  issues  and 
a  motivation  to  involve  themselves  on  our 
self-governing  process.” 

NeSmith  is  publisher  of  the  Press 
Sentinel,  Jesup,  a  7,000  circulation. 


Workbooks 
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twice-weekly  newspaper. 

Linda  Craig  is  a  magna  cum  laude 
graduate  with  a  B.S.  degree  in  elementary 
education  from  St.  Cloud  State  Univer¬ 
sity  in  St.  Cloud.  Minnesota.  She  also 
holds  a  M.S.  reading  specialist  degree 
from  the  same  university.  Craig  worked 
as  an  elementary  classroom  teacher, 
reading  instructor,  and  reading  super¬ 
visor  in  St.  Louis,  Mo.  from  1964  to  1976. 

In  August.  1976,  she  was  employed  as  a 
reading/language  arts  coordinator  by  the 
Metropolitan  Cooperation  Educational 
Service  Agency  in  Atlanta.  Her 
responsibilities  included  the 
development  of  materials,  books,  mod¬ 
ules,  and  articles;  assistant  editor,  Geor¬ 
gia  Council  International  Reading 
Association  newsletter;  acting  and 
scriptwriting  for  educational  television 
and  training  of  educators.  In  August  1978. 
she  and  a  co-worker  Thea  Hart,  founded 
Education  Services.  Ltd. 

Thea  Hart  worked  as  a  behavior  man¬ 
agement  coordinator  for  the  Gwinnett 
County  School  System  from  June  1975  to 
August  1977.  She  then  went  to  work  for 
MCESA  as  a  special  projects  consultant 
where  she  coordinated  Project  Access 
Senior,  a  state  funded  project  to  develop 
life  skill  curriculum  for  secondary  and 
adult  handicapped/disadvantaged  pop¬ 
ulations.  Hart  is  a  cum  laude  graduate  of 
the  University  of  Southern  Colorado  with 
a  B.A.  in  history.  She  is  a  magna  cum 
laude  graduate  of  Georgia  State  Univer¬ 
sity  with  a  M.Ed. 

Both  Craig  and  Hart  have  developed 
and  conducted  numerous  inservice  train¬ 
ing  programs  for  educators. 

“The  Newspaper  Guide  to  Basic  Skills 
Instruction”  was  recently  published  by 
the  Georgia  Press  Educational  Founda¬ 
tion,  Inc.,  an  affiliate  of  the  Georgia  Press 
Association. 

The  publication  is  the  first  of  a  two-part 
series  which  will  be  used  in  schools 
throughout  the  state  to  assist  students  in 
meeting  competency  performance  stan¬ 
dards  in  the  areas  of  reading,  math,  and 
problem  solving. 

The  Reading  and  Problem  Solving  kit 
includes  a  teacher's  guide  and  student 
activity  sheets  which  coincide  directly 
with  the  high  school  basic  skills  test 
implemented  by  the  state  in  1981.  The 
lessons  and  activities  in  the  kit  use  the 
newspaper  to  assist  students  in  mastering 
the  basic  skills  of  reading  and  problem 
solving. 

Plans,  preliminary  work,  and  final 
publication  of  “The  Newspaper  Guide  to 
Basic  Skills  Instruction”  were  overseen 
by  a  special  committee  composed  of  state 
educators.  Georgia  publishers,  and  news¬ 
paper  in  education  coordinators.  Funding 
for  the  project  was  provided  by  a  grant 
from  the  Metropolitan  Atlanta  Communi¬ 
ty  Fund  and  type-setting  for  the  materials 
was  provided  by  Atlanta  Newspapers, 
Inc.,  publishers  of  the  Atlanta  Journal 
and  Atlanta  Constitution. 
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Rosenthal  gives  top  marks 
to  U.S.  Salvador  coverage 

By  Andrew  Radolf 

American  editors  have  “every  reason 


to  trust  and  be  proud”  of  the  corps  of  U  .S. 
reporters  covering  El  Salvador,  A.M. 
Rosenthal,  executive  editor  of  the  New 
York  Times,  told  EDITOR  &  PUBLISHER. 

Rosenthal  went  to  El  Salvador  for  10 
days  last  March  to  “get  my  own  feeling  of 
what  was  going  on.” 

Rosenthal  described  the  print  reporters 
he  met  in  El  Salvador  as  “earnest, 
skilled.  Many  of  them  are  very  young,  but 
mature,  very  decent  people.  I  spoke  to  a 
lot  of  them,  not  just  our  own  people.  I  was 
impressed  with  them.” 

He  singled  out  for  particular  praise  the 
“large  number  of  women”  covering  the 
situation  in  El  Salvador. 

“They  were  taking  all  the  risks  that 
everybody  else  took,”  Rosenthal  re¬ 
marked.  “They  were  just  as  brave,  but 
slightly  less  derring-do,  a  little  more  ma¬ 
ture,  some  of  them,  in  their  outlook.  It 
seemed  to  me  to  have  a  good  effect.” 

He  noted  that  in  his  experiences  cover¬ 
ing  crises  in  “Leopoldville  or  Saigon,” 
there  were  “very  few  women  reporters.” 

The  Miami  Herald  and  Washington 
Post  were  “doing  well”  in  their  coverage 
of  El  Salvador,  Rosenthal  commented. 
He  said  the  Los  Angeles  Times  has  “a 
good  squad”  in  the  country  and  the  wire 
services,  AP  and  UPI,  “seem  to  have 
bright  people.” 

“Tv  seemed  to  have  some  very  good 
people”  in  El  Salvador,  Rosenthal  said, 
but  “they  were  fairly  unhappy  that  all 
they  could  get  on  the  screen  was  action 
shots.  They  know  there  is  more  than 
bang-bang.  They  could  not  get  the  politic¬ 
al  issues  on  the  air.” 

Raymond  Bonner  is  the  Times’  regular 
correspondent  in  El  Salvador.  Richard 
Meislin,  from  the  Miami  bureau,  is  cur¬ 
rently  in  San  Salvador  with  Bonner. 

Warren  Hoge,  Rio  bureau  chief,  Alan 
Riding,  Mexico  City  bureau  chief, 
Edward  Schumacher,  Buenos  Aires 
bureau  chief,  and  Barbara  Crossette,  who 
covers  the  State  Department,  also  have 
reported  for  the  Times  from  El  Salvador. 
Philip  Taubman,  an  investigative  reporter 
from  was  the  Washington  bureau,  spent 
some  time  in  El  Salvador  but  did  not  do 
any  reporting  from  there. 

El  Salvador  is  “very  dangerous  for 
reporters,”  Rosenthal  commented.  “It’s 
a  civil  war  which  is  the  most  dangerous 
kind  of  war  to  cover  because  you  don’t 
know  where  it’s  coming  from.  In  addition 
to  machine  guns,  mines,  snipers,  and  all 
the  rest,  reporters  have  to  live  with  the 
realization  they  could  be  kidnapped,  kil¬ 
led,  or  abducted  by  political  maniacs.” 

Rosenthal  said  the  names  of  “a  couple 
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of  Times  reporters,”  Bonner  and  Riding, 
were  on  the  death  list  which  was  circulat¬ 
ing  in  San  Salvador,  the  capital,  at  the 
time  when  four  Dutch  tv  journalists  were 
murdered. 

“We  published  the  death  list.  I  was 
very  careful  to  make  sure  we  printed  ev¬ 
erybody’s  name,”  he  stated. 

Rosenthal,  who  is  “involved  very 
much”  with  the  Times’  day  to  day  news 
coverage,  said  his  trip  helped  him 
develop  “a  sense  of  immediacy”  about  El 
Salvador.  “I’m  more  aware  of  the  players 
and  the  numbers.  I  have  more  ideas  to 
contribute.” 

Rosenthal  has  not  “shifted  the 
emphasis”  of  the  Times’  coverage  of  El 
Salvador  since  he  returned  but  does  plan 
to  add  “at  least  one  more  person  in  Latin 
America.”  The  Times  presently  has  five 
correspondents  covering  the  region. 

One  of  the  things  which  “came  home 
more  clearly”  to  Rosenthal  during  his  trip 
was  how  “journalism  willy  nilly  has 
become  part  of  the  process”  in  El  Sal¬ 
vador. 

“It’s  very  much  a  political  propaganda 
war  .  .  .  being  fought  for  the  attention 
and  the  minds  of  the  American  public,” 
he  observed.  “All  sides  are  involved  in  an 
attempt  to  use  the  press  to  influence 
American  opinion.  The  left  and  right  does 
it.  Haig  certainly  does  it.  If  the  press  is 
not  wise  enough  to  be  aware  of  those 
interests,  it’s  rather  naive.” 

Rosenthal  described  himself  as  a  “cen¬ 
trist.”  He  said,  “1  have  no  doubt  the  Rus¬ 
sians,  Cubans,  and  Nicaraguans  have 
been  sending  material”  to  El  Salvador, 
and  “possibly  the  PLO”  has  too. 

Though  he  is  “not  against  military  aid 
to  a  centrist  government,”  Rosenthal 
believes  the  U.S.  is  being  “very  loud  and 
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bellicose”  in  dealing  with  the  situation  in 
El  Salvador  and  the  rest  of  Central 
America. 

“Our  approach  should  be  multi¬ 
faceted,”  he  urged.  “The  causes  of 
what’s  taking  place  are  very  varied. 
There  is  historic  colonial  exploitation,  a 
large  landless  agricultural  force, 
inflation,  urbanization,  the  fact  that  the 
United  States  supported  dictatorships 
against  the  will  of  the  people.  There  is 
infiltration  by  the  communists,  and  there 
is  a  military  situation.” 

The  U.S.  should  be  “pushing  eco¬ 
nomic  assistance,  getting  involved  in 
some  discussions  with  the  Nicaraguans, 
letting  the  Mexicans  carry  the  ball  if  they 
want,  and  the  Venezuelans,”  he  said, 
adding  the  American  stance  “seemed  to 
be  changing  a  little  bit  in  the  week  before 
the  election.” 

Rosenthal  dismissed  charges  by  media 
watchdog  groups,  such  as  Accuracy  in 
Media,  that  the  press  has  credibility  pro¬ 
blems  with  its  El  Salvador  coverage.  He 
said  the  whole  question  of  press  credibil¬ 
ity  was  “a  phony  issue”  and  “a  political 
red  herring.” 

“Credibility  is  a  word  used  by  people 
who  are  partisans,”  he  stated.  “AIM 
criticizes  the  press  for  political  motiva¬ 
tions.  It’s  pure  agit  prop,  just  as  the  com¬ 
munists  use  agit  prop.  They  seize  on  a 
point  and  carry  on  a  propaganda  cam¬ 
paign  against  the  paper  or  the 
individual.” 

Reed  Irvine,  chairmam  of  AIM,  ac¬ 
cused  the  Times  of  “spreading  dis¬ 
information”  with  a  story  by  Raymond 
Bonner  which  alleged  U.S.  military 
advisers  had  watched  members  of  Salva¬ 
dor’s  military  torture  two  teenagers. 

A  deserter  from  the  Salvadoran  mili¬ 
tary  was  Bonner’s  only  source  in  the 
story. 

“I  felt  that  story  was  overplayed.  That 
story  was  worth  only  a  few  paragraphs  or 
nothing  because  there  was  only  one 
source,”  Rosenthal  said.  “Legitimate 
criticism  of  that  story  can  be  well  taken, 
but  that  is  not  how  it’s  being  used.  It’s 
being  used,  ignoring  everything  else  the 
man  and  the  paper  has  done,  as  an 
example  of  so  called  credibility.  The  only 
people  who  have  no  credibility  as  far  as 
I’m  concerned  are  the  AIM  people.  Abso¬ 
lutely  none.” 

The  “real  issue”  is  not  press  credibil¬ 
ity,  but  government  credibility  “not  just 
in  this  case  (El  Salvador)  but  all  along,” 
he  continued.  “There  is  no  reason  for  the 
press  to  distrust  its  government.  There  is 
no  reason,  however,  given  human  fallibil¬ 
ity,  political  motivation,  and  record  of 
outright  falsehood,  for  the  press  to  accept 
the  word  of  any  government  on  simply 
what  it  says.  It’s  not  a  question  of  trust, 
it’s  a  question  of  sophistication  or  not 
sophistication.” 

During  the  interview,  Rosenthal  also 
spoke  of  his  strong  objections  to  the  pro- 
(Continued  on  page  34} 
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^  j  The  Goss  systems  solution  to  printing  production. 

iMliyGoss  tumkev  insiallatioiis 
are  turning  up  all  over. 


Newspapers  throughout  the  U.S.  and 
Canada  are  discovering  that  the 
fastest,  most  efficient  route  to  a  new 
Goss  offset  systems  installation  is 
Goss  turnkey  service:  single-source 
responsibility  for  installation  design 
management.  There  are  two  key 
reasons.  The  first  is  our  proven  track 
record  in  handling  turnkey  installa¬ 
tions.  The  second  is  our  knowledge 
of  newspaper  production  systems, 
particubrly  Goss  systems  and 
products. 

Our  work  starts  right  after  the  con¬ 
tract  is  signed  and  doesn’t  end  till  the 
first  production  run  in  the  customer's 
plant  is  successfully  completed.  It 
ranges  from  design  of  the  installation 


to  building  coordination,  bid  spiecifi- 
cation,  selection  of  subcontractors, 
scheduling,  cost  control,  and  coordi¬ 
nation  of  all  other  services.  It's  avail¬ 
able  in  the  U.S.  and  Canada  for  any 
installation,  large  or  small,  of  a  Goss 
Metroliner,  substructured  Urbanite, 
Cosmo-Offset  or  mailroom  system. 

The  same  responsiveness  to  user 
needs  that  follows  a  Goss  press  sale 
follows  any  job  for  which  we  assume 
turnkey  responsibility.  In  fact,  one  of 
the  reasons  we  began  this  service  was 
to  provide  an  additional  service  to  our 
customers.  To  handle  details  that 
could  become  delays  in  less  experi¬ 
enced  hands.  To  prevent  the  problems 
that  can  arise  when  responsibility  is 


shared.  And  to  assure  our  customers 
a  fast,  trouble-free  startup  with 
greater  economy  —  both  short  term 
and  longterm. 

We'd  like  to  give  you  some 
specifics  about  the  turnkey  and 
training  aspects  of  the  Goss  total 
systems  approach.  Contact  Goss 
Customer  Service,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago 
IL  60650.  Phone  312/656-8600. 
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.  where  science  gets  down  to  business 


Visit  our  exhibit  (A  01)  in  Hall  13  at  DRUPA  82. 
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Put 

Landon 
Marketing 
&  Manage¬ 
ment 
Services 
to  work 
for  you. 

Dick  Hare  of  Hare  Associates, 
and  a  Landon  consultant,  provides 
analysis  and  recommendations  to 
assist  your  newspaper  to  meet  and 
beat  competition. 

His  impressive  experience  with 
the  Gannett  chain  and  as  consultant 
for  more  than  300  newspaper  mar¬ 
kets,  can  be  yours  to  help  in  product 
development  ...strategic  planning. .. 
new  revenue  producing  ideas. 

Dick  offers  professional  counsel¬ 
ing  on  an  as-needed  basis  to  develop 
marketing  and  management  oppor¬ 
tunities  for  your  newspaper  in  1982. 

Call  Owen  Landon,  president,  for 
details.  (212)  867-1112. 

We  get 
results! 

LANDON  ■ 

ASSOCIATES, INC.  ■■ 

A  newspaper  sales  &  marketing  company 
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Thomas  Plate,  formerly  executive  edi¬ 
tor  and  editorial  page  editor  of  the  Los 
Angeles  Herald  E-x^miner,  has  become  a 
senior  editor  at  Time  magazine.  Before 
joining  the  California  newspaper,  Plate 
was  a  back  of  the  book  writer  at  News¬ 
week  magazine,  an  editorial  page  writer 
for  Newsday  and  a  senior  editor  and  writ¬ 
er  at  New  York  magazine. 

Also  at  Time,  John  DeMott,  who 
joined  the  magazine  in  1974  as  a  business 
writer,  was  promoted  to  associate  editor. 

♦  ♦  ♦ 

Marlene  Klotz  was  promoted  to  the 
newly-created  position  of  community  and 
corporate  services  manager  for  The  Ari¬ 
zona  RepublicIThe  Phoenix  Gazette.  She 
has  been  with  the  newspapers  since  1968, 
most  recently  as  assistant  to  Bill  Shov- 
ER ,  director  of  community  and  corporate 
services.  Klotz  will  be  in  charge  of  pro¬ 
motion,  public  relations  and  market 
research. 

♦  ♦  * 

New  appointments  to  the  staff  of  The 
Register,  Santa  Ana,  Calif.,  include:  Pat 
Tehan,  National  Press  Photographer  of 
the  Year  for  1980,  Region  IV,  to  the  pho¬ 
tography  staff  from  the  Kettering- 
Oakwood  (Ohio)  Times. 

Bob  Crowe,  former  assistant  manag¬ 
ing  editor  of  the  San  Gabriel  Valley 
(Calif.)  Tribune,  and  Lytt  Stamps, 
former  news  editor  of  the  Ashland  (Ore.) 
Daily  Tidings,  joined  the  news  copy  desk 
staff. 

Tina  May,  formerly  of  the  San 
Bernardino  Sun;  JEANNE  Wright,  pre¬ 
viously  with  the  Kalmazoo  Gazette  and 
States  News  Service  in  Washington, 
D.C.;  and  Patricia  Wolf,  from  the  Los 
Angeles  Herald  Examiner,  joined  the 
metro  reporting  team. 

:fe  3|c 

Lamar  Thames  was  appointed  to  a 
new  post  as  assistant  managing  editor  of 
the  Jackson  (Miss.)  Daily  News.  He 
moved  to  the  newspaper  as  news  editor  in 
1980  from  a  similar  position  with  the 
Lakeland  (Fla.)  Ledger. 

Also,  Tim  Tune,  moves  up  from  assis¬ 
tant  news  editor  to  succeed  Thames  as 
news  editor. 

y - QUOTE  .  . 


NEWSPEOPLE 


The  Los  Angeles  Times  has  named 
Barry  Bearak  chief  of  its  new  editorial 
bureau  in  Miami.  Bearak  was  a  special 
projects  writer  for  the  Miami  Herald  for 
five  years  before  joining  the  Times.  He 
was  a  fellow  of  the  National  Endowment 
for  the  Humanities  Program  for  Jour¬ 
nalists  at  the  University  of  Michigan  and 
is  fluent  in  Spanish. 

*  *  * 

Dale  Larson,  weekend  and  feature 
editor  of  the  Cedar  Rapids  (Iowa)  Gazet¬ 
te,  has  been  promoted  to  assistant  manag¬ 
ing  editor.  He  joined  the  Gazette  in  1979 
after  seven  years  with  the  Chicago  Tri¬ 
bune.  Other  promotions  at  the  newspaper 
include:  Mike  Deupree,  from  state  edi¬ 
tor  to  editorial  writer,  and  Mark  Bow¬ 
den,  from  assistant  state  editor  to  state 
editor. 

*  *  * 

Ray  MacLean  has  been  appointed 
controller  of  the  Orange  Coast  Daily 
Pilot,  Costa  Mesa,  Calif,  MacLean  will 
be  responsible  for  accounting  functions, 
data  processing  and  credit  collections.  A 
certified  public  accountant,  he  has  held 
positions  at  three  separate  divisions  of 
Smith  International,  Inc. 

%  9|C  * 

Ray  W.  Gilliland,  circulation 
director  of  Lancaster  (Pa.)  Newspapers, 
Inc.,  since  1951,  has  retired.  Norman  E. 
Falk,  formerly  circulation  manager,  suc¬ 
ceeds  Gilliland. 

♦  *  * 

Laurie  Russell  has  been  named  edu¬ 
cational  service  coordinator  of  the 
Omaha  World-Herald.  She  joined  the 
newspaper  after  five  years  as  co-director 
of  Art  Resources  Center  for  the  Omaha 
Public  School  System  and  will  be 
responsible  for  the  Newspaper  in  Educa¬ 
tion  program  and  a  variety  of  education- 
related  programs.  Russell  replaces  Diane 
Christenson,  who  resigned  to  move  to 
Wisconsin. 


UNQUOTE 


MICHAEL  J.  KAZALAi  Marketing  Services  Manager 

HERALD-NEWS  (Passaic,  New  Jersey) 


H  H  .  .  .  quite  satisfied  with  the  response  ...  we 
felt  it  could  help  us  through  the  difficult  summer 
months,  achieved  our  goal  .  .  .  received  more  entries 
— than  with  any  contest  H-N  ever  ran  in  the  past.  H  H 
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Norbert  Walter,  news  editor  of  the 
Philadelphia  Bulletin  for  three  years  until 
the  paper  folded  in  January,  has  moved  to 
Denver  as  executive  news  editor  of  the 
Rocky  Mountain  News.  Before  joining 
the  Bulletin,  Walter  worked  12  years  for 
Ottaway  Newspapers  Inc.,  a  subsidiary 
of  Dow  Jones  &  Co.  Walter,  born  in  West 
Germany,  came  to  the  United  States  in 
1952  and  has  been  a  U.S.  citizen  since 

mi. 

*  *  * 

New  staff  members  of  the  Daily 
Oklahoman,  Oklahoma  City,  are:  Gene 
Murray,  18-year  Kansas  City  Star  staf¬ 
fer  and  the  last  three  as  editor  of  the  Sun¬ 
day  magazine,  was  named  Sunday  editor; 
Kay  Atkins,  Oklahoman  reporter  since 
1978,  moved  to  assistant  city  editor; 
Carolyn  Olson,  formerly  with  news¬ 
papers  in  Florida,  Kansas  and  Iowa,  was 
named  an  assistant  city  editor. 

*  *  * 

The  Worcester  (Mass.)  Telegram,  has 
made  editorial  appointments  as  follows; 

Brian  Carter,  sports  editor,  to  exec¬ 
utive  news  editor;  Jim  Connolly, 
regional  desk  chief,  to  sports  editor; 
Diana  Scott,  to  editor  of  the  Accent 
section  from  food  editor;  Bob  Nemeth, 
Sunday  editor,  to  have  expanded 
authority  over  all  facets  of  the  Sunday 
Telegram;  Gary  Leppanen,  assistant 
news  editor,  to  Sunday  news  editor; 
Tony  Simollardes,  to  assistant  city 
editor  from  staff  reporter. 

*  *  ♦ 

Donald  W.  Swinton  has  joined  the 
suburban  staff  of  the  Worcester  (Mass.) 
Telegram-Gazette.  He  formerly  was  a 
reporter  on  the  Holyoke  (Mass.) 
Transcript-  Telegram . 

*  * 

Linda  Hanks  is  the  new  Jacksonville 
(Fla.)  Journal  food  writer.  In  addition  to 
food  news  and  features,  she  continues  to 
cover  fashion  and  consumerism  and 
serve  as  hostess  of  the  Cablevision  12 
show,  “Consumer  Kitchen.” 

Linda  Chion  joined  the  Journal  as  a 
general  assignment  reporter  in  training 
for  the  courts  beat.  She  was  courts  repor¬ 
ter  for  the  New  Bern  (N.C.)  Sun  Journal. 
*  ♦  ♦ 

John  Crawley  has  joined  People 
magazine  as  an  advertising  sales  repre¬ 
sentative  in  the  New  York  office.  He 
formerly  was  a  circulation  and  advertis¬ 
ing  manager  at  the  New  York  Daily  News, 
a  post  he  held  in  the  Chicago  and  home 
offices. 

*  *  * 

Fred  G.  Turner,  editor  and  publisher 
of  the  McAlester  (Okla.)  New.s-Capital, 
has  resigned  in  order  to  pursue  other 
interests. 
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J.  L.  Sartory  was  named  president  of 
Palm  Beach  Newspapers,  Inc.,  in  a  pro¬ 
motion  from  director  of  sales  and  market¬ 
ing.  Sartory  has  served  in  a  variety  of 
executive  roles  at  PBNI,  including  retail 
advertising  manager  of  the  Delray  Beach 
News  Journal  and  advertising  director  of 
The  Post  and  Evening  Times.  Before  join¬ 
ing  the  corporation  he  was  publisher  of 
the  Jackson  County  Floridian  in  Marian¬ 
na.  The  board  of  directors  also  reap¬ 
pointed  Cecil  B.  Kelley,  Jr.,  vicepresi¬ 
dent  and  general  manager,  and  Jan  L. 
Kennedy  as  secretary-treasurer. 

*  *  * 

Hope  Daniels  joined  the  Detroit  Free 
Press  as  assistant  editor  in  charge  of  the 
home,  food  and  style  sections  and  the 
fashion  page.  She  was  with  the  Phi¬ 
ladelphia  Bulletin  from  1978  until  its 
demise  in  several  posts  including  univer¬ 
sal  features  copydesk  chief  and  Focus 
editor.  Earlier,  Daniels  was  with  the 
Woodhridge  (N.J.)  News  Tribune. 

4c 

Herbert  A.  Beard,  formerly  director 
of  promotion  and  public  relations  for  the 
Washington  Star,  has  become  manager  of 
advertising  and  promotion  for  the  Bureau 
of  National  Affairs,  Inc. 

♦  4c  * 

Tom  Kennedy,  former  Associated 
Press  reporter  and  managing  editor  of  the 
Hanford  (Calif.)  Sentinel  for  12  years, 
was  appointed  California  Medical  Asso¬ 
ciation’s  staff  liaison  with  newspapers 
throughout  the  state.  He  will  work  in  the 
news  bureau  of  the  association 
headquarters  in  San  Francisco. 

4c  4c  4c 

Max  Nichols,  for  two  years  managing 
editor  of  the  Yuma  City  (Okla.)  Journal 
Record,  was  named  oil  and  business  news 
editor  of  the  Dailv  Oklahoman. 
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Roger  Tatarian,  now  a  faculty  mem¬ 
ber  of  the  journalism  department  at  Cali¬ 
fornia  State  University,  Fresno,  has  been 
named  to  the  board  of  directors  of 
McClatchy  Newspapers,  Sacramento. 
Tatarian  retired  as  vicepresident  and  edi¬ 
tor-in-chief  of  United  Ptess  International 
in  1972  after  a  30-year  career  as  a  jour¬ 
nalist  in  assignments  around  the  world. 
Since  joining  Fresno  State,  he  has  also 
served  in  a  variety  of  advisory  roles  for 
industry  and  governmental  agencies. 

4c  4c  4c 

Doug  Austin,  sports  editor  for  the 
Niagara  Falls  (Ont.)  Review  for  the  last 
32  years,  has  retired.  A  dinner  honoring 
him  is  set  for  May  6  at  the  Niagara  Falls 
Hotel.  Austin  has  not  worked  the  past 
year  after  suffering  a  stroke. 

(Continued  on  page  23 1 
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■‘...the  freshest, 
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characters  so 
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-JULES  FEIFFER 
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Put 

Landon 
Circulation 
Services 
to  work 
for  you. 

Circulation  continues  to  be  a 
major  challenge  for  large  and  small 
newspapers. 

Landon  consultant,  Paul  Rothen- 
burg,  has  the  background  and  ability 
to  help  you  put  your  circulation  into 
a  profitable  growth  pattern.  His  ex¬ 
perience  at  the  Detroit  News  gives 
him  the  knowledge  needed  to  locate 
and  straighten  out  trouble  areas... 
develop  a  solid  sales  plan. ..reduce 
transportation  costs...bring  promo¬ 
tional  costs  into  line.. .analyze  market 
penetration...create  canier  sales  in¬ 
centives... reorganize  and  simplify 
assignments...start  or  improve  your 
TMC  program. 

Call  Owen  Landon,  president,  for 
more  details.  (212)867-1112. 


We  get 
results! 


LANDON  ■ 

ASSOCIATES,  INC.  ■■ 

A  newspaper  sales  &  marketing  company 


Notes  on  people 


The  invasion  came  to  him 

William  Langley,  a  London  Daily  Mail 
reporter,  was  in  Port  Stanley,  capital  of 
the  Falkland  Islands,  when  the  Argentine 
troops  landed.  The  people  had  “gone  to 
bed  British  and  woken  up  Argentine,”  he 
said. 

“There  was  a  lot  of  noise  and  shooting 
in  the  pre-dawn  darkness  on  the  outskirts 
of  Port  Stanley,  but  whatever  resistance 
there  was  from  the  80  Royal  Marines 
here,  it  did  not  last  long,”  he  reported. 

The  attack  “happened  so  quickly  that 
everyone  was  stunned,”  Langley  said. 

Two  Stars,  two  jobs,  two  checks 

When  the  Washington  Star  folded  last 
August,  its  principal  assistant  metro  edi¬ 
tor  landed  a  job  on  another  evening 
Star — this  one  in  Minneapolis. 

Now,  eight  months  later  he’s  job  hunt¬ 
ing  again. 

“I  was  told  by  the  people  who  hired  me 
that  a  merger  (between  the  Star  and  Min¬ 
neapolis  Tribune)  was  possible  but  that 
any  reduction  would  come  through  attri¬ 
tion,”  John  Ireland  recalled  in  a  recent 
interview.  “And  I  believe  that  when  they 
told  me  that,  that  was  the  case.” 

Joking  that  perhaps  he  should  join  the 
consulting  ranks  for  floundering  p.m. 
dailies,  the  38-year-old  assistant  city  edi¬ 
tor  said  there  were  few  similarities 
between  the  closing  of  the  Washington 
Star  and  the  Minneapolis  Star. 

Both  newsrooms  registered  all-time 
lows  in  morale  after  the  death 
announcements.  But  Ireland  said  the 
news  that  the  Washington  Star  was  clos¬ 
ing  came  “like  a  bolt  out  of  the  blue,” 
while  the  rumor  that  a  grave  had  been  dug 
for  the  Minneapolis  Star  had  been 
circulating  for  months. 

In  addition,  when  Washington’s  eve¬ 
ning  paper  folded,  the  journalism 
headhunters  were  out  in  full  force.  In 
Minneapolis,  Ireland  said,  the  only  pap¬ 
ers  he  knew  of  that  had  approached  staff¬ 
ers  were  the  Philadelphia  Inquirer  and 
the  Kansas  City  Star. 


MAURICE  HENRY 
ASSOCIATES 

•  Appraisers 

•  Brokers 

e  Consultants 

Newspapering  Since  1947 
4300  N.  Ocean  Blvd. 

Ft.  Lauderdale,  Fla.  33308 

We  are  as  near  you  as  your  phone. 

Fla.  (305)  566-1461  N.C.  (704)  963-5961 


On  a  brighter  note,  Ireland  said  he  had 
at  least  managed  to  collect  two  generous 
severance  settlements  in  less  than  a  year. 

The  Washington  Star  handed  out  two 
weeks  of  pay  for  every  year  an  employee 
had  been  with  the  paper.  Minneapolis  is 
offering  26  weeks  of  pay  for  up  to  ten 
years  of  employment  and  40  weeks  for 
more  than  ten  years. 

Two  winters  this  year 

Martin  L.  Gibson  of  the  University  of 
Texas  is  elated  that  he  is  heading  for  New 
Zealand  on  a  Fulbright  Award  to  teach 
journalism  and  conduct  newspaper  semi¬ 
nars. 


Martin  Gibson 


“I  can’t  think  of  anywhere  I  would 
rather  be  for  six  months,”  he  says  of  the 
assignment  that  will  find  him  teaching 
copy  editing  at  the  University  of  Canter¬ 
bury  for  three  months  and  then  visiting  all 
31  of  the  country’s  daily  newspapers  for 
seminars  and  workshops. 

“My  only  complaint  would  be  that  I  get 
two  winters  this  year,”  he  adds  since  the 
hemispheres’ seasons  are  reversed. 

Gibson  was  picked  because  he  teaches 
editing — it’s  called  “subbing”  in  New 
Zealand — and  works  with  newspapers  in 
staff  development.  He  has  a  newspaper 
critique  service  and  does  a  monthly  news¬ 
letter  for  Freedom  Newspapers  Inc. 

The  University  of  Canterbury  is  in 
Christchurch,  a  city  of  about  325,000, 
roughly  the  size  of  Austin  where  Gibson 
teaches. 

At  the  Texas  university  13  years,  Gib¬ 
son  earlier  worked  for  the  New  York  Dai¬ 
ly  News,  Chicago  Tribune,  Houston 
Chronicle,  Galveston  News,  Fort  Worth 
Press  and  Austin  American-Statesman. 
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Neivspeop/e 

(Continued  from  page  21) 


Appointments  at  the  Daily  Journal  of 
Commerce,  Portland,  Oregon,  include: 

Steve  Finegan,  to  managing  editor  of 
the  company’s  newspaper  division,  from 
Vaughn  Street  Journal  manager.  Nancy 
Fishman,  from  the  Daily  Journal  news 
editor  slot  to  assistant  managing  editor. 

Remaining  as  editor,  columnist  and 
television  personality  for  DJC  is  Ken 
Bradley.  Jeff  McIvor  will  edit  People 
Northwest  and  the  Vaughn  Street  Jour¬ 
nal,  and  reporter  Lisa  Foley,  will  run 
the  DJC  news  desk. 

*  *  * 

United  Press  International  appoint¬ 
ments  include: 

Thomas  P.  Brooks,  was  named  gener¬ 
al  executive  and  business  manager  for  the 
six-state  Southwest  Division,  based  in 
Dallas.  He  succeeds  I.  J.  Vidacovich. 
recently  appointed  vicepresident  for  the 
Mid-Atlantic  Division  in  Washington. 
Brooks  was  in  the  Cheyenne  and  Dallas 
bureaus  before  a  one-year  leave  to  earn  a 
master’s  in  the  Kiplinger  Program  of 
Public  Affairs  Reporting  at  Ohio  State 
University.  Since  then,  he  has  worked  in 
New  Orleans  as  as  state  news  editor  in 
Alabama. 

Wendy  J.  Lavallee  was  appointed  a 
regional  executive  and  moves  to  Boston 


from  Springfield  (Mass.)  bureau  mana¬ 
ger.  She  replaces  Rob  Stoddard,  who 
joined  the  Washington  staff  of  Senator 
Nancy  Kassebaum,  R-Kan. 

Dan  Lohwasser  was  named  UPl’s 
first  Carolinas  sports  writer  as  sports 
coverage  in  North  and  South  Carolina  is 
expanded.  Formerly  Charlotte  bureau 
manager,  he  will  concentrate  on  basket¬ 
ball  and  football  in  the  Atlantic  Coast 
Conference  area,  NASCAR  racing,  golf 
and  professonal  tennis  and  write  a  weekly 
“Carolinas  Sidelines”  column. 

Candee  Wilde,  a  UPI  reporter  from 
Detroit  and  Atlanta,  replaces  Lohwasser 
as  Charlotte  bureau  manager. 

«  *  « 

Tom  Ervin  joined  the  Milledgeville 
(Ga.)  Union  Recorder  as  staff  photo¬ 
grapher.  He  has  worked  at  the  Fort  Wal¬ 
ton  Beach  (Fla.)  Daily  News  and  Odessa 
(Texas)  American.  The  paper  moved 
from  a  twice  weekly  publication  to  Tues¬ 
day  through  Saturday  publication  in 
March. 

Also  added  to  the  staff  were  Tom  Hin- 
DERLEiDER  as  copy  editor,  and  Gwen 
Davis  as  news  clerk. 

*  ♦  * 

Carl  M.  Krampert  was  appointed 
Detroit  sales  manager  of  Parade 
magazine.  He  previously  was  with  the 
Cadillac  account  group  at  D’Arcy- 
MacManus  in  Detroit  and  an  account  su¬ 
pervisor  at  Ted  Bates,  Inc.  in  Montreal. 


JOINS  PARADE — Catherine  Braden 
Hemlepp,  director  of  public  relations  and 
public  affairs  for  The  Redbook  Publishing 
Company,  has  been  appointed  director  of 
newspaper  promotion  and  public  rela¬ 
tions  for  Parade  Publications,  Inc.  Prior  to 
Redbook,  Hemlepp  was  public  relations 
director  of  Charter  Creative,  Inc.,  house 
advertising  and  public  relations  agency 
for  Charter  Publishing  Company.  She 
began  her  journalism  career  while  in  col¬ 
lege  as  a  reporter  and  feature  writer  for 
the  Washington  (Pa.)  Observer  and 
Reporter  and  has  also  worked  in  televi¬ 
sion. 


Woodford  Young  retired  as  execu¬ 
tive  secretary  of  the  Pacific  Northwest 
Newspaper  Association,  Portland,  Ore¬ 
gon.  Paul  Lizundia,  assistant  secretary 
since  1974,  succeeded  Young. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-662-2845  or  write: 


EDITOR  &  PUBLISHER  for  April  10,  1982 


23 


NEITHER  AGOOD BOOT  I 


‘“The  West  has  won. The  axis  has  shifted 
from  the  Big  Apple  to  the  Golden  Buckle 
of  the  Sun  Belt.’ 

“Those  are  the  incendiary  words  that 
b^n  the  feature  story  on  boots  in  our 
Texas  Magazine. 

“But  the  boast  applies  to  a  lot  more 
than  boots.  Texans  are  proud  of  Texas. 
And  that’s  the  reason  we  write  and  edit 
our  own  Sunday  magazine.  Our  readers 
prefer  it  to  some  syndicated  maga¬ 
zine  produced  in  New  York. 

“And,  of  course,  it  earns  us 
more  local  ad  revenue  to  boot.” 

—VAN  HETHERLY,  EDITOR 
TEXAS  MAGAZINE 
HOUSTON  CHRONICLE 


“Boots”  was  a  three-part  feature  in  Texas,  the  Sunday  rotogravure  magazine  of  the  Houston  Chronicle. The 
stories,  which  appeared  in  the  January  25, 1981  issue,  were  written  by  the  Chronicle’s  staff  writers  Karen 
Kane  and  Stan  Redding. 


TEXAS  MAGAZINE:  SUNDAY 
MAG/NETs  local  connection  in  Houston. 

This  is  the  kind  of  personalized  report¬ 
ing  the  Houston  Chronicle  is  doing  with 
its  locally  edited  Texas  Magazine.  It's  got 
the  kind  of  power,  excitement  and 
appeal  only  local  editing  can  offer.  You, 
too,  can  have  your  magazine  if  your 
paper  has  a  circulation  of  150,000  or 
rx)re. 

Call  Jim  Davy,  President. 

Metropolitan  Sunday  Newspapers, 
for  details  on  how  you  can  become 
a  member  of  SUNDAY  MAG/NET. 
(212)689-8200. 


SIMMY 

MAG/NET 


55  Leading  Newspaper  Magazines  In: 

Akron.  Atlanta.  Baltimore.  Boston.  Buffalo.  Chicago. 
Cincinnati.  Cleveland.  Columbus.  Dallas.  Dayton. 
Denver.  Des  Moines.  Detroit.  Hartford.  Houston. 
Indianapolis.  Kansas  City.  Los  Angeles.  Louisville. 
Memphis.  Miami.  Milwaukee.  Minneapolis. 

New  Orleans.  New  York.  Omaha.  Orlando. 
Philadelphia.  Phoenix.  Pittsburgh.  Providence. 
Rochester.  Sacramento.  St.  Louis.  St.  Petersburg. 
Salt  Lake  City.  San  Antonio.  San  Jose.  Seattle. 
Syracuse.  Tacoma .  Toledo.  Tulsa .  Washington, 
y^stchester  Rockland.  Youngstown 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 

Publish-ER  7  designed  for  weeklies 
has  micro  hardware/special  software 

Weekly  newspapers  can  now  automate  for  the  typesetter  that  will  be  used  with 
text  processing,  invoicing,  and  mailing  the  system. 

list  management  using  the  same  micro-  Other  components  and  supplies 
based  system  with  a  $7,950  price  tag.  included  with  the  system  are  a  central 
Interlink  Inc.  of  Berrien  Springs,  power  switching  system,  a  diskette  stor- 
Michigan,  has  developed  special  soft-  age  file,  a  box  of  diskettes,  a  box  of  con- 
ware  programs  for  text  editing,  mailing  tinuous-feed  blank  paper,  a  supply  of 
and  advertising.  The  company  has  also  invoice  forms,  and  a  box  of  pressure 
developed  and  sold  a  number  of  the  mic-  sensitive  labels  if  that  is  what  the  paper 
ro-systems  to  Schools  of  Journalism.  uses. 

Publish-ER  7,  uses  the  Commodore  Garber  said  the  company  had  worked 
microcomputer  hardware,  and  is  said  to  more  than  two  years  to  produce  a  com¬ 
be  the  first  general  puroose  system  puterized  system  that  is  as  easy  to  use  as  a 
designed  exclusively  for  weekly  news-  copy  machine  or  a  photo  typesetter, 
papers,  according  to  William  Garber,  The  Publish-ER  7  system  does  text  pro- 

Interlink,  Inc.,  president.  cessing,  invoicing,  and  circulation  man- 

“  We  are  not  at  all  interested  in  the  daily  agement  under  its  Edit-ER  7,  Mail-ER  7, 
newspaper  market.  To  use  a  metaphor,  and  Advertis-ER  7  software  programs, 
they  need  18-wheelers  while  Publish-ER  Each  is  a  specialized  computer  program 
7  is  more  like  one  of  those  lively  new  or  series  of  programs  designed  specifical- 
pickups.  We  haul  a  ton,  go  easy  on  the  ly  for  weekly  newspaper  use. 
gas,  park  just  about  anywhere,  and  are  Other  functions  such  as  a  classified  ad 
inexpensive  to  maintain,”  Garber  said.  program  (to  be  called  Classify-ER  7)  are 
In  one  important  way,  however.  Pub-  under  development,  the  company  re- 
lish-ER  7  is  very  much  like  systems  the  ports. 

dailies  use.  Users  can  order  the  complete  Compared  with  the  daily  newspaper 
system  from  desks  to  diskettes  all  from  system,  Publish-ER  7  is  less  complex  and 
Interlink,  Inc.  The  $7,950  price  tag  easier  to  learn  and  use.  However,  sim- 
includes  a  Commodore  CBM  8032  plicity  was  not  achieved  at  the  expense  of 
microcomputer  ( VDT),  a  CBM  8050  (one  essential  newspaper  functions,  according 
MB)  dual  disk  drive  unit,  a  Datasouth  180  to  the  company. 

high-speed  printer,  software  programs,  a  This  means,  for  example,  that  Edit-ER 
special  desk  and  printer  stand  matched  to  7  has  all  the  typesetting  functions  and 
the  system,  and  the  appropriate  interface  coding  built  in.  And  like  the  most  suc- 


PUBLISH-ER  7  is  a  Commodore  microcomputer  driven  publishing  system 
designed  exclusively  for  weekly  newspapers.  The  $7,950  text  editing  system 
also  features  invoicing,  and  circulation  list  management. 
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cessful  large-paper  systems,  major  edit¬ 
ing  features  are  single-keystroke  func¬ 
tions. 

“We  do  not  take  an  off-the-shelf  word 
processor,  ask  the  operator  to  embed  lots 
of  special  codes,  and  then  send  the  files 
through  a  decoding  program  on  the  way 
to  the  typesetter.  That  approach  just 
won’t  do  in  a  production  environment,” 
Garber  said. 

The  Edit-ER  7  text  processor  is  the 
result  of  more  than  two  years  of  designing 
and  testing.  It  gives  Publish-ER  7  a  highly 
efficient,  simple,  yet  powerful  writing 
and  editing  capability,  the  president  of 
Interlink  said. 

Edit-ER  7  includes  an  interface  to  the 
most  popular  typesetters  used  by  weekly 
newspapers  today,  including  Compuwri- 
ter  Jr.,  I,  and  II  as  well  as  Unisetters. 
Other  systems  using  paper  tape  or  stan¬ 
dard  parallel  or  serial  interfaces  can  also 
go  on  line  to  Edit-ER  7.  Other  interfaces 
are  planned  for  introduction  as  the  mar¬ 
ket  demands,  the  company  stated.  This 
will  include  systems  from  Harris,  AM/ 
Varityper  and  others. 

Using  the  Edit-ER  7  interface,  it  is 
possible  to  send  copy  directly  to  the 
phototypesetter  and  process  it  without 
re-keyboarding.  The  system  also  does  the 
hyphenation  as  needed  for  the  Com- 
puwriter  series  machines,  which  means 
no  operator  is  required  to  make  line  end-, 
ing  decisions  on  these  machines. 

Of  course,  all  copy  produced  with  Edit- 
ER  7  is  stored  on  diskettes  so  that  it  can 
be  reset  or  updated  later  should  that  be 
necesssary.  This  overcomes  a  serious 
disadvantage  of  direct  entry  typesetters, 
the  company  said. 

Being  able  to  preview  the  finished  story 
on  the  screen  can  make  setting  correc¬ 
tions  a  thing  of  the  past.  No  matter  how 
rare  typos  are,  each  one  requires  resett¬ 
ing  a  whole  line,  waxing  it,  trimming  it, 
and  pasting  it  down.  Edit-ER  7  can  elimi¬ 
nate  all  of  that  if  the  stories  are  proofed  on 
the  screen  first. 

Publish-ER  7  also  helps  take  the  drudg¬ 
ery  out  of  circulation  management,  the 
company  stated.  Using  Mail-ER  7,  new 
subscriptions  are  entered  into  the  mailing 
list  automatically  and  according  to  both 
zip  code  and  alphabetic  sequence.  The 
system  accepts  names  and  addresses 
about  as  fast  as  the  user  can  type. 

The  system  can  automatically  list  sub¬ 
scribers  who  are  up  for  renewal  each 
week  or  month,  and  can  automatically 
purge  those  subscriptions  which  have 
expired. 

When  it  comes  time  for  the  papers  to  be 
addressed,  the  system  prints  presssure 
sensitive  labels  at  more  than  3,000  per 
hour,  coded  by  carrier  route  as  well  as  zip 
code,  and  ready  to  be  affixed  to  the  pap¬ 
ers.  Pressure  sensitive  label  stock  costs 
about  14  cent  per  label  and  one  person  can 
apply  more  than  2,000  labels  an  hour  by 
hand,  especially  if  using  an  automatic 
(Continued  on  page  29) 
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Boston  Globe  breaks 
ground  for  new  plant 

Construction  of  the  Boston  Globe’s 
new  $36  million  satellite  production  plant 
got  under  way  recently  following  a 
ground-breaking  ceremony  by  repre¬ 
sentatives  of  the  newspaper  company 
that  was  attended  by  several  hundred 
guests. 

The  new  170,000-square  foot  facility  on 
a  13-acre  site  will  be  necessary  to 
accommodate  the  Globe's  anticipated 
growth  and  expansion  throughout  New 
England  in  the  coming  years,  publisher 
William  O.  Taylor  told  the  gathering. 

Addressing  stockholders,  directors 
and  executives  of  the  newspaper  at  Route 
129  (Mass.)  site  near  Route  3A,  Taylor 
said;  “Thej  Globe  has  grown  in  the  last 
quarter  century  to  a  point  where  it  can  no 
longer  rely  on  one  printing  plant. 
Inadequate  storage  facilities  for  advertis¬ 
ing  preprint  and  newsprint  storage,  along 
with  rapidly  depreciating  press  equip¬ 
ment,  made  building  a  satellite  plant  a 
necessity.” 

When  completed  the  new  plant  will 
handle  the  printing  and  distribution  of  25 
percent  of  The  Globe’s  circulation,  to 
locations  primarily  north  and  west  of 
Boston.  Operations  are  scheduled  to 
begin  within  two  years,  Taylor  said. 

The  Morrissey  Blvd.  plant  in  Dorches¬ 
ter,  now  occupying  500,000  square  feet 
and  scheduled  to  undergo  a  simultaneous 
$9  million  modernization,  had  cost  the 
company  $22  per  square  foot  when  com¬ 
pleted  in  1957,  the  publisher  said.  Twen¬ 
ty-five  years  later,  the  new  facility  will  be 
constructed  at  $92  per  square  foot,  he 
said. 

Turning  over  the  first  shovelsful  of 
earth  were  Taylor’s  father,  William  Davis 
Taylor,  The  Globe’s  publisher  from  1955 
to  1977,  and  John  I.  Taylor,  president, 
1%3  to  1975. 

“If  throwing  this  dirt  brings  the  kind  of 
luck  we’ve  had  for  110  years,  we’ll  al¬ 
ways  bless  Billerica,”  Davis  Taylor  said. 

Company  president  John  P.  Giuggio 
thanked  Billerica  officials  for  their  help  in 
planning  the  new  facility. 

Selectman  Gordon  C.  Brainerd  wel¬ 
comed  The  Globe  to  the  Middlesex  Coun¬ 
ty  town  “on  behalf  of  our  38,000  resi¬ 
dents.  This  is  a  tremendous  addition  to 
Billerica’s  future  and  we’re  thrilled  to 
have  you,”  he  said. 

Equipment,  including  two  8-unit  Goss- 
Metroliner  offset  presses  capable  of 
printing  70,000  papers  an  hour,  is  on 
order  for  the  new  plant,  said  David  Stan- 
ger.  The  Globe’s  senior  vice  president 
and  business  manager. 

Paul  McCoy  of  The  Globe’s  production 
department  has  been  appointed  General 
Manager  of  the  new  facility. 
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Louisville  dailies  go 
live  on  2  channels 

The  Louisville  (Ky.)  Courier-Journal 
and  Louisville  Times  went  live  last  week 
on  two  leased  local  cable  channels  with  a 
news  and  classified  ad  program  for  cable 
viewers. 

A  non-sophisticated  character  gener¬ 
ator  from  Video  Data  Corporation  is 
being  used  to  feed  15  minutes  of  news  and 
15  minutes  of  classified  ads  on  a  set  fre¬ 
quency  basis  to  the  cable  systems.  Wea¬ 
ther,  sports,  and  other  news  will  also  be 
sent  through  the  system.  News  will  be 
rewritten  for  cable  and  will  promote  news 
coverage  in  the  daily  newspapers.  Free 
classified  ads  will  be  offered  to  regular 
advertisers  for  the  first  two  weeks.  The 


system  will  not  use  graphics. 

The  Louisville  newspapers  will  not  use 
any  of  the  software  programs  or  compu¬ 
ter  power  being  developed  by  Dissly 
Research  in  a  joint  venture  with  the 
French  teletext  project  known  as  Anti- 
ope. 

The  newspapers  plan  to  do  extensive 
research  on  viewing  by  cable  consumers. 
The  news  items  and  classified  ads  will  be 
processed  under  the  CJ  &  T  Channel 
name  with  Robert  Anderson  as  editor  and 
Roger  Fultz  the  classified  manager. 

An  internal  glossary  used  at  the  Louis¬ 
ville  newspapers  includes  these  terms: 
videotext  is  a  two-way  interactive 
system;  teletext  is  a  one-way  selective 
(non-interactive)  system;  stickman  is 
words  on  screen  produced  by  a  simple 
character  generator. 


most 
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The  Chemco  Exposure  Computer 
will  greatly  increase  negative 
production  of  any  sheet-film  or  roll- 
film  camera.  It  automatically  scales 
copy,  sets  focus  for  up  to  4  lenses, 
permits  simultaneous  main  and 
flash  exposures  assuring  uniformly 
high  quality  line  and  halftone 
negatives.  It  stores  16  halftone  and 
8  line  production  programs  for 
instant  retrieval.  While  it  monitors 
one  exposure  you  can  set  up 
the  next.  The  CEC  uses  plain 
language  to  guide  the  operator 
to  faster,  better  negatives.  Pick  a 
our  brains — call  Chemco  for 
full  information. 

AChemc? 

photoproductsco. 

Division  of  Powers  Chemco.  Inc. 

Chofles  Street.  Glen  Cove,  N  Y.  11542 
Telephone  (516)676-4000 


Put 

Landon 
Retail 
Services 
to  work 
for  you. 

If  your  newspaper  is  like  most 
today,  a  few  retail  chains  account  for 
half  to  three-quarters  of  your  retail 
linage. 

Decisions  on  this  advertising  are 
made  by  people  you  usually  can’t 
reach  for  reasons  of  time,  money, 
geography  and  just  plain  “bigness” 

Under  the  direction  of  Rod 
Keeney,  vice-president,  Landon’s 
full-time  staff  of  retail  specialists 
keeps  in  close  contact  with  major 
chains  at  district/regional/national 
headquarters...monitors  changes  in 
personnel  and  systems...alerts  you 
to  what’s  going  to  happen  next. ..and 
works  with  you  to  influence  it. 

More  than  100  newspapers  have 
chosen  Landon  to  represent  them 
with  their  most  important  accounts  - 
the  chains. 

Call  Owen  Landon,  president,  for 
more  details.  (212)  867-1112. 

We  get 
results! 

LANDON  ■ 

ASSOCIATES,  INC.  ■■ 

A  newspaper  sales  &  marketing  company 


2  wire  services  comment  on  soiar 
noise  interference  to  sateiiites 


Both  the  Associated  Press  and  United 
Press  International  have  informed  their 
customers  who  use  satellite  delivery  sys¬ 
tems  that  interruptions  will  occur  at  spe¬ 
cified  times  as  a  result  of  solar  noise. 

UPI  consultant  on  systems 
development,  James  F.  Darr,  said, 
“Twice  a  year,  at  roughly  the  times  of  the 
vernal  equinox  and  the  autumnal 
equinox,  solar  noise  interferes  with  sat¬ 
ellite  signals  and  earth  stations  may 
notice  interruptions  for  two  or  three  mi¬ 
nutes. 

“This  interference  occurs  when  the 
sun,  satellite  and  a  particular  earth  station 
are  in  alignment,  and  is  called  an  eclipse 
as  the  satellite  is  located  precisely 
between  the  sun  and  a  particular  earth 
station  on  the  ground.  The  interruptions 
are  predictable  and  can  occur  for  two  or 
three  days  at  each  of  the  earth  stations. 
“The  earth’s  relationship  to  the  sun  is 
plotted  years  in  advance  for  points 
nationwide,  allowing  for  interference  pre¬ 
dictions  down  to  tenths  of  seconds. 
“Such  interference  occurs  primarily  dur¬ 
ing  the  daylight  hours  for  most  of  those 
affected.  The  central  part  of  the  country, 
where  satellite  power  is  greatest,  is  less 
affected  than  those  states  on  either  coast, 
or  other  fringe  areas,  though  even  there 
the  interruption  may  go  unnoticed. 

“Increases  in  solar  noise  may  affect  all 
wire  service  subscribers.  Whether  or  not 
networks  are  affected  depends  on  the  size 
of  their  antennae,  the  bigger  ones  being 
more  resistant.  Likewise,  large  antennae 
could  be  used  for  satellites,  to  expand 
their  power  and  reduce  chances  for 
interference,  but  one  has  to  weigh  the 
advantages  of  such  an  expense  when  con¬ 
sidering  a  ‘disadvantage’  of  about  30  mi¬ 
nutes  out  of  the  year;  and  that  being  only 
a  possibility,  besides.” 

While  there  is  no  long-range  solution  to 
this  inconvenience,  UPI  general  execu¬ 
tive  for  communications  John  DePrez 
points  out  that  there  are  still  fewer 
interruptions  with  satellite  service  than 
with  AT&T  landlines.  Moreover,  DePrez 
said,  UPI  willingly  provides  duplicate 
information  to  any  subscriber  who  re¬ 
quests  it  following  lost  service  resulting 
from  the  interference.” 

The  Associated  Press  in  its  AP  Log  of 
March  8,  1982,  carried  a  story  that  said  if 
you  were  listening  to  AP  Radio  recently 
and  the  broadcast  turned  briefly  into  an 
unpleasant  “frying  noise,”  it  was  the 
sun’s  energy. 

The  phenomenon,  the  story  stated,  is 
called  a  sun  outage.  In  North  America, 
outages  occur  for  up  to  10  minutes  a  day 
during  10-day  periods  in  March  and  Octo¬ 
ber. 

R.G.  Hall,  AP  communications  execu¬ 
tive  based  in  Kansas  City,  said  that  dur¬ 


ing  an  outage,  AP  Radio,  regional  Data- 
Stream  and  Laserphoto  operations — all 
transmitted  via  satellite — are  interrupted 
for  up  to  10  minutes  a  day.  The  latest  out¬ 
age  began  March  1 . 

The  AP  Log  story  went  on  to  say  that  a 
blackout  occurs  when  the  sun,  the  sat¬ 
ellite  that  delivers  AP  transmissions  and 
AP  receiving  dishes  are  in  perfect  align¬ 
ment.  The  alignment,  the  Log  said,  is  sim¬ 
ilar  to  a  solar  eclipse,  with  the  satellite 
taking  the  place  of  the  moon. 

Hall  said,  “During  an  outage  energy 
emitted  by  the  sun  becomes  so  intense  it 
drowns  out  signals  being  beamed  from 
the  satellite  to  the  earth  stations.  The 
antennas  are  inundated  by  solar  rays  and 
cannot  receive  the  satellite  transmis¬ 
sions.” 

The  Log  said  AP  microwaves  are 
beamed  off  the  satellite.  Western  Union’s 
Westar  III,  at  4  billion  hertz — wavelength 
peaks — per  second,  or  4  gigahertz.  The 
sun  emits  energy  at  every  conceivable 
wavelength.  Hall  said,  but  only  its  4 
gigahertz  rays  cause  the  interference. 

Hall  went  on  to  say  in  the  Log  story 
that  outage  times,  which  vary  from  point 
to  point,  are  based  on  the  sun’s  alignment 
with  each  receiving  dish.  Interruptions 
begin  in  the  west  and  move  eastward.  AP 
distributes  a  list  to  bureaus  and  members 
outlining  the  precise  time  the  outages  will 
occur,  enabling  regional  transmissions  to 
be  adjusted  accordingly. 

Besides  the  regional  outages,  the  AP 
Log  stated,  there  are  three  periods  when 
all  satellite  services  are  affected.  During 
those  periods — which  occurred  most  re¬ 
cently  on  the  afternoons  of  March  3, 4  and 
5 — national  transmissions  from  New 
York  were  halted  for  three  to  four  mi¬ 
nutes. 

A  systemwide  outage  occurs  when  the 
sun  is  lined  up  directly  with  Westar  Ill 
and  Western  Union’s  transmitting 
antenna  at  Glen  wood,  N.J.,  from  which 
all  AP  data  is  beamed  to  the  satellite,  the 
story  stated. 

Voltage  dip  halts  AP 
copy  in/out  of  NYC 

Two  voltage  dips  shortly  before  4  p.m. 
on  Wednesday,  March  31,  halted 
incoming  and  outgoing  copy  at  the 
Associated  Press  in  New  York  City.  Ele¬ 
vator  service  in  the  AP  building  at  50 
Rockefeller  Plaza  was  also  halted  for 
about  30  minutes. 

The  areas  affected  were  from  Fifth 
Avenue  to  the  Avenue  of  the  Americas 
between  47th  and  52nd  Streets  and  from 
Central  Park  West  to  the  Hudson  River 
between  57th  and  72nd  Streets. 

The  stage  at  the  Radio  City  Music  Hall 
went  dark  during  the  voltage  dips. 

EDITOR  &  PUBLISHER  for  April  10,  1982 


28 


Publish-ER  7 

(Continued  from  page  26) 


label  dispenser  such  as  those  made  by 
Commercial  Mailing  Accessories.  Inc., 
the  company  said. 

Of  course,  Mail-ER  7  can  produce 
labels  to  be  used  by  just  about  any  label¬ 
ing  system  using  preprinted  labels, 
whether  plain  paper,  heat  sensitive  or 
pressure  sensitive,  Garber  said. 

“Our  aim  with  Mail-ER  7  is  to  take  full 
advantage  of  computerization  without 
requiring  users  to  invest  in  labeling  equip¬ 
ment  that  can  cost  several  times  what  the 
total  Publish-ER  7  system  costs.  Weekl¬ 
ies  just  cannot  afford  that.  But  they  cer¬ 
tainly  need  computer  help  with  their  mail¬ 
ing,  and  that  is  just  what  Mail-ER  7  gives 
them,”  Garber  said. 

Much  the  same  is  true  for  billing  or 
invoicing.  Advertise-ER  7  gives  weekly 
newspapers  professional,  prompt,  and 
profitable  billing  as  close  to  automatically 
as  is  possible,  Garber  declared.  Adver¬ 
tise-ER  7  processes  individual  transac¬ 
tions  and  turns  out  7  to  10  invoices  a 
minute,  he  said. 

Advertise-ER  7  not  only  produces 
invoices,  but  it  also  generates  several  re¬ 
ports  about  the  advertising  accounts 
including  aging  summaries. 

“If  Publish-ER  7  didn’t  put  the  power 
of  the  computer  to  work  to  help  publish¬ 
ers  and  sales  persons  manage  the  news¬ 
paper’s  single  most  important  source  of 
revenue,  we  would  have  missed  an 
essential  selling  point,”  Garber  noted. 

As  for  service  itself,  Publish-ER  7  off¬ 
ers  its  own  service  contract  that  includes 
loan  of  a  spare  unit  any  time  a  user’s 
system  goes  down.  The  cost  for  this  con¬ 
tract  is  about  $50  a  month  including  all 
parts  and  labor  and  the  use  of  the  loaner. 

“Our  goal  is  to  keep  Publish-ER  7  users 


in  production  even  when  their  machines 
may  occasionally  be  down.  Happily,  our 
equipment  is  such  that  we  can  achieve 
this  goal  while  keeping  their  service  costs 
well  under  control  and  very  reasonable,” 
Garber  said. 

Users  also  have  the  option  of  having 
their  Commodore  hardware  serviced  by 
one  of  nearly  700  local  Commodore 
dealers  or  by  any  one  of  TRW’s  200  cus¬ 
tomer  service  offices  nationwide.  Service 
is  available  from  TRV^  under  contract  or 
by  the  hour,  and  either  on  site  or  when 
brought  in.  Many  Commodore  dealers 
offer  similar  service  plans. 

Loaners  are  only  available  under  con¬ 
tract  from  Interlink,  Inc.  or  by  specific 
arrangement  with  a  local  Commodore 
dealer.  All  hardware  requiring  service 
can  be  shipped  just  about  anywhere  in  the 
U.S.  as  soon  as  overnight  or  within  two 
days,  Garber  said. 

With  the  event  of  smaller  computers,  it 
has  become  possible  to  move  machines 
more  easily  and  much  less  expensively 
than  people.  Also,  with  so  many  more 
machines  to  service,  companies  can  no- 
longer  afford  to  have  highly-trained  serv¬ 
ice  persons  spending  more  than  half  of 
their  time  just  traveling. 

Of  course,  a  technician  is  available  by 
phone  if  a  customer  needs  extra  help, 
Garber  said.  And  if  a  user  is  willing  to  pay 
for  the  service,  the  company  will  send  a 
technician  to  his  shop. 

Publish-ER  7  would  cost  at  least  $1 .500 
more  if  Interlink,  Inc.,  were  to  personally 
install  each  system  and  spend  even  two 
days  training  the  staff,  Garber  said.  By 
eliminating  this  requirement  from  the  sys¬ 
tem,  they  expect  to  have  both  a  better 
system  and  a  less  expensive  one,  he  said. 

“1  think  publishers  resent  $50-,  $60-,  or 
$80-an-hour  customer  service  or  training 
personnel  as  much  as  I  do.  We  are  proud 
of  Publish-ER  7  for  many  reasons,  and 
eliminating  those  kind  of  expenses  is  one 


of  our  most  satisfying  achievements,” 
Garber  said. 

This  achievement  is  the  result  of  com¬ 
bining  a  new  way  of  thinking,  and  small¬ 
er,  lighter  equipment  that  could  be  ship¬ 
ped  UPS  (United  Parcel  Service)  easily. 

Garber  said,  “Since  we  do  not  have  to 
send  technicians  out  into  the  field  to  work 
on  the  machines,  the  challenge  was  to 
make  the  system  so  easy  to  use  that  we 
wouldn’t  have  to  send  someone  to  train 
the  users  either.  We  are  confident  we 
have  succeeded  and  in  doing  so  have 
saved  every  user  at  least  $1,500  or 
more.” 

Not  only  are  these  savings  passed 
along  to  the  users,  giving  Publish-ER  7  a 
major  price  advantage,  but  the  resulting 
system  gives  users  other  advantages  as 
well.  For  example,  the  system  should  be 
much  easier  to  learn  to  use  because  it  had 
to  be  more  carefully  thought  through  to 
insure  it  could  be  self  taught. 

With  self  teaching  in  mind  from  the 
beginning,  the  system  had  to  remain  very 
simple,  yet  powerful,  he  said. 

“Unfortunately,  too  many  people  con¬ 
fuse  complexity  with  power.  The  result  is 
systems  that  are  often  less  productive 
than  they  should  be,  simply  because  they 
are  too  complex,”  Garber  said. 

One  way  Publish-ER  7  helps  keep 
things  simple  is  by  including  all  com¬ 
ponents  and  supplies  necessary  to  begin 
using  the  system  in  the  basic  system 
price.  This  includes  a  manual  for  the 
system. 

Just  about  all  the  user  has  to  supply  is 
their  favorite  chair,”  Garber  said. 

Presently  two  VDTs  (Commodore 
CPUs)  can  be  linked  to  one  disk  drive. 
Later  this  year  Interlink  expects  to  drive 
8  VDTs  off  one  disk  drive.  Interlink  is 
also  working  on  expanding  the  system 
capability  to  link  additional  disk  drives. 

Interlink  is  currently  quoting  delivery 
of  45  days  or  less. 


130  papers  on-stream  y\/ith  Atex  systems 


Thirty-three  newspapers  throughout 
North  America  and  the  world  selected 
Atex  computer  systems  for  their  publica¬ 
tions  in  1 98 1 .  The  selections  will  bring  the 
total  number  of  newspapers  using  Atex 
systems  to  130. 

The  Atex  9000  is  a  complete  editorial 
and  classified  advertising  processing  sys¬ 
tem  designed  specifically  for  large  news¬ 
papers.  The  Atex  7000  contains  all  the 
power  and  functionality  of  the  larger  sys¬ 
tem,  but  has  been  designed  with  medium 
to  small-size  newspapers  in  mind. 

As  expected,  the  United  States  topped 
the  list  of  33  newspapers  with  19  selec¬ 
tions.  Canada  placed  second  with  three 
selections.  Germany,  Italy  and  England 
each  had  two  selections.  One  newspaper 
each  in  Holland,  Scotland,  Singapore, 
Denmark  and  South  Africa  selected  Atex 
last  year. 
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Atex  announced  that  more  than  2.500 
terminals  will  be  delivered  along  with  the 
33  systems.  This  will  bring  the  number  of 
Atex  terminals  installed  at  newspapers  to 
over  10,000,  with  another  2,000  in  maga¬ 
zines  and  other  commercial  installations. 

Atex,  Inc.,  an  Eastman  Kodak  com¬ 
pany,  is  headquartered  in  Bedford, 
Mass.,  with  manufacturing  facilities  in 
Lexington,  Mass.,  and  Redmond,  Wash. 

Atex  system  selections  in  1981  were  as 
follows: 

Argus  Publishing,  South  Africa,  9000; 
Associated  Press,  New  York,  9000;  Ban¬ 
gor  (Me.)  Daily  News,  7000;  Bradenton 
(Fla.)  Herald,' im);  CMP,  New  York, 
7000;  Daily  Gleaner,  Canada,  7000;  Daily 
Mail,  England,  7000;  Daily  Mirror,  Eng¬ 
land,  9000;  Dallas  (Tex.)  Morning  News, 


9000;  D.C.  Thomson,  Scotland,  9000; 
Donau  Kurier,  Germany,  9000;  FAZ, 
Germany,  9000;  Grand  Forks  (N.D.) 
Herald,  7000;  Hendersonville  (N.C.) 
Times  News,  7000;  II  Mattino,  Italy, 
9000;  II  Secolo  XIX,  Italy,  9000;  Journal 
Newspapers,  Virginia,  9000;  Jyllands 
Posten,  Denmark,  9000;  Kankakee  (111.) 
Journal,  7000;  La  Presse,  Canada,  9000; 
London  Free  Press,  Canada,  9000;  Met¬ 
ropolitan  Printing,  Illinois,  7000;  News 
Texan,  Texas,  7000;  Pers  Combinatie, 
Holland,  9000;  Richmond  Newspapers, 
Virginia,  9000;  Rochester  (Minn.)  Post 
Bulletin,  7000;  Santa  Ana  (Calif.)  Regis¬ 
ter,  9000;  Singapore  Monitor,  Singapore, 
7000;  Stuart  (Fla.)  News,  7000;  Norfolk 
(Va.)  Virginian-Pilot,  9000;  Wichita 
(Kansas)  Eagle-Beacon,  9000;  Winston- 
Salem  Newspapers,  North  Carolina, 
9000;  York  (Pa.)  Daily  Record',  7000. 
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Put 

Landon 
Classified 
Services 
to  work 
for  you. 

Whether  you  want  to  streamline 
your  classified  department,  expand 
local  classified,  or  develop  national 
recruitment  ads,  Landon’s  Bill 
Ford  provides  the  experience  and 
knowledge  to:  increase  ad  count... 
generate  special  promotions  for 
automotive,  real  estate  and  employ¬ 
ment  classifications...revitalize 
classified  readership...increase  tele¬ 
phone  sales.. .introduce  package 
rate  promotions. 

Bill  analyzes  every  detail  of  your 
classified  procedures  and  implements 
recommendations  through  your  own 
management  or  under  Bill’s  direc¬ 
tion.  It’s  up  to  you. 

Call  Owen  Landon,  president,  for 
more  details.  (212)  867-1112. 

We  get 
results! 

LANDON  ■ 

ASSOCIATES, INC.  ■■ 

A  newspaper  sales  &  marketing  company 


INPA  sets  annual  meeting  agenda; 
plans  creatinn  of  Pacific  Division 


“Promotion  Makes  It  Move!”  is  the 
theme  for  the  52nd  Annual  International 
Conference  of  the  International  News¬ 
paper  Promotion  Association  scheduled 
for  May  2-5  at  the  Fairmont  Hotel  in  San 
Francisco. 

INPA  vicepresident  and  program 
chairman  Sandy  Stiles,  marketing 
director  of  the  St.  Petersburg  (Fla.) 
Times,  has  designed  the  program  sessions 
to  focus  on  how  promotion  can  solve  pro¬ 
blems  in  such  areas  as  circulation,  classi¬ 
fied,  retail  and  marketing. 

Following  a  welcome  by  Joe  Barletta, 
president  of  the  San  Francisco  News¬ 
paper  Agency,  the  keynote  address  will 
be  given  by  Eugene  C.  Patterson,  editor 
and  president  of  the  St.  Petersburg 
Times.  Other  programs  include: 

•  “Promotion  Makes  It  Move!”  by  Dr. 
Donald  Kanter,  chairman  of  the  Boston 
University  Department  of  Marketing; 

•  “Classified’s  Needs  and  Promotion’s 
Solutions”  by  Dick  MacDonald,  pub¬ 
lisher  of  MacDonald’s  Classified  Ser¬ 
vices; 

•  “Classified  Movers  and  Shakers”  — 
a  panel  assembled  by  Gordon  Phillips, 
promotion  director  of  the  Los  Angeles 
Times,  on  classified  promotion  at  the  Los 
Angeles  Times,  Orange  County  Register 
and  the  Daily  News  of  Los  Angeles; 


•  ‘  ‘The  Care  and  Feeding  of  Monkeys” 
by  John  Garofalo  Associates  of  Vancouv¬ 
er,  Washington.  He  will  speak  on  how  to 
make  others  “happy  doing  your  work;” 

•  “Challenges  Facing  Marketers  of 
Newspaper  Advertising”  by  James 
McKearney  Jr.,  vicepresident  of  market¬ 
ing  for  the  Kansas  City  Star, 

•  “Newspaper  Image;  How  We  Can 
Measure  It  and  What  We  Can  Do  About 
It”  by  Dr.  Virginia  Fielder,  director  of 
news  and  circulation  for  Knight-Ridder; 

•  “Games  People  Play”  by  Harold 
Gaar,  marketing  and  promotion  manager 
of  the  Dallas  Morning  News.  He  will  dis¬ 
cuss  the  current  contest  craze . 

Roundtable  discussions  on  problem¬ 
solving  in  circulation  and  classified  have 
been  organized  according  to  circulation 
size. 

The  INPA  has  announced  plans  to  form 
a  new  Pacific  Division  at  the  conclusion 
of  a  basic  “Promoting  the  Total  News¬ 
paper  Seminar”  April  20  at  the  Southern 
Cross  Hotel  in  Melbourne,  Australia. 

The  seminar,  organized  in  conjunction 
with  the  Pacific  Area  Newspaper  Publish¬ 
ers  Association,  will  stress  how  promo¬ 
tion  techniques  can  be  tailored  to  the 
Pacific  newspaper  market  to  solve  pro¬ 
blems  in  the  areas  of  circulation,  retail 
and  classified  advertising,  Newspaper  in 
Education,  research  and  marketing. 


TvB  reports  spot  tv 
up  14%  in  1981 

With  food,  food  product  and  auto¬ 
motive  advertising  leading  the  way, 
advertising  investments  in  national  and 
regional  spot  television  were  up  14%  last 
year  to  a  total  of  $2,846  billion,  according 
to  the  Television  Bureau  of  Advertising. 

The  food  and  food  products  category 
jumped  14%  to  $580  million  and  auto¬ 
motive  rose  24%  to  $276.8  million.  Lead¬ 
ing  the  top  national  and  regional  spot 
television  advertisers  were  Proctor  & 
Gamble,  General  Foods  and  AT&T.  Ten 
newcomers  were  added  to  the  list  of  the 
top  100  spot  tv  users  in  1981,  including 
MCI  Communications;  Warner  Com¬ 
munications;  Buick-Opel  Auto  Dealers 
Association;  Brown-Forman  Distillers 
Corp.;  Coleco  Industries;  Capitol  Hold¬ 
ing  Corp.;  Texas  Instruments;  Seagrams; 
VertronixCo.;and  Foremost  McKesson, 
Inc. 

The  TvB  is  currently  conducting  a  sur¬ 
vey  of  all  commercial  television  stations 
to  determine  their  willingness  to  provide 
basic  financial  information  on  a  con¬ 
fidential  basis  to  replace  Federal  Com¬ 
munications  Commission  revenue  re¬ 
ports,  which  have  been  discontinued. 


The  TvB  is  undertaking  the  survey  at 
the  same  time  the  Newspaper  Advertis¬ 
ing  Bureau  is  developing  an  in-house 
advertising  linage/spending  measurement 
system  based  on  information  to  be  sup¬ 
plied  by  individual  newspapers. 

Food  ad  sponding 
outpaces  '81  rales 

Newspaper  advertising  expenditures  in 
the  food  and  drug  stores  category  rose 
12.3%  to  $1 .077  billion  in  1981  as  retailers 
kept  pace  with  an  average  newspaper  rate 
increase  of  1 1 .8%,  according  to  figures 
released  by  the  Newspaper  Advertising 
Bureau. 

Within  the  cateogry,  food  stores,  the 
larger  component,  increased 
expenditures  for  newspaper  advertising 
12%  to  $853.8  million.  Drug  stores  hiked 
newspaper  ad  spending  13.4%  to  $222.9 
million. 

Richard  Neale,  the  NAB’s  vicepresi¬ 
dent  for  food  store  advertising,  says  his 
contacts  with  retail  food  industry 
executives  indicate  that  there  will  be  an 
increase  in  the  number  of  major  super¬ 
markets  and  combination  food  and  drug 
stores  in  1982.  With  that  increase,  Neale 
expects  a  rise  in  total  food  store  advertis¬ 
ing  spending. 
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ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 

RJR  to  continue  primary  use 
of  newspapers  in  1983 


The  R.  J.  Reynolds  Tobacco  Company 
will  continue  to  use  newspapers  as  its 
primary  advertising  medium  in  1983, 
according  to  Martin  J.  Orlowsky,  RJR 
director  of  marketing  services. 

Orlowsky  made  the  announcement 
during  this  month’s  Newspaper  Advertis¬ 
ing  Sales  Association/New  York  Chapter 
luncheon  in  New  York  April  I. 
Speaking  to  the  NASA  group,  Orlowsky 
said  he  “was  glad  to  report”  that  RJR’s 
local  market  presence  strategy,  which 
makes  extensive  use  of  newspaper 
advertising,  “is  working.” 

In  1981,  he  reported,  RJR  posted  rec¬ 
ord  sales  volume.  It  sold  more  cigarettes 
last  year  in  the  domestic  market  than  any 
other  company  in  the  history  of  the  tobac¬ 
co  industry. 

“Newspaper,  without  question,  plays 
a  significant  role  in  and  is  a  major  con¬ 
tributor  to  the  success  of  our  advertising 
program,”  he  said.  “But  the  real  key  to 
our  success  amounts  to  a  larger  concept 
—  market  presence.”  He  defined  market 
presence  as  “the  establishment  of  high 
visibility  of  our  brands  against  key  target 
smokers  in  the  marketplace  itself.” 
Inherent  in  that  strategy,  he  said,  is  the 
need  to  develop  “highly  impactful 
advertising  effectiveness”  on  the  local 
market  level. 

Orlowsky  explained  that  RJR  decided 
to  shift  the  bulk  of  its  ad  budget  from 
magazines  to  newspapers  two  years  ago 
bacause  it  began  to  see  that  “our  total 
business  is  really  composed  of  the  sum  of 
all  the  individual  markets  and  their 
individual  characteristics.  For  us,  it  was  a 
major  revelation,”  he  said,  and,  as  a  re¬ 
sult,  “we  reassessed  the  available  media 
resources  on  a  market  by  market  basis 
and  decided  that  we  would  make  more 
complete  and  comprehensive  use  of  true, 
local  media.” 

A  high  priority  was  placed  on  newspap¬ 
ers  as  “a  fundamental  local  medium” 
along  with  out-of-home  advertising,  he 
said. 

“We  recognized  that  newspaper  not 
only  delivers  high  concentrations  of 
smokers  within  a  given  market,  but  it  also 
brought  us  closer  —  closer  to  the  market 
in  a  certain  sense.  We’re  able,  through 
advertising  in  the  newspaper,  to  become 
associated  with  a  medium  that  is  prob¬ 
ably,  of  all  the  media,  the  most  closely 
identified  with  the  market  it  serves.  The 
very  simple  fact  that  the  names  of  news¬ 
papers  carry  the  name  of  the  market  they 
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appear  in  .  .  .  makes  it  a  very  localized 
kind  of  concept,”  said  Orlowsky. 

“Newspapers,”  he  said,  “have  en¬ 
abled  us  at  R.  J.  Reynolds  to  achieve  a 
level  of  local  market  presence  that  we’ve 
never  had  before.” 

He  then  asked,  “Where  do  we  go  from 
here?” 

“A  primary  prerequisite  to  establishing 
an  effective  buyer-seller  dialogue  would 
be  a  concept  called  understanding,”  he 
said.  “In  my  business,  understanding  the 
fundamental  nature  of  the  cigarette  mar¬ 
ketplace  is  certainly  a  critical  factor.” 

Orlwosky  said  RJR  would  like  to 
receive  more  information  concerning 
each  newspaper’s  editorial  product. 
“The  more  we  as  advertisers  can  learn 
about  your  newspaper  product,  the  more 
thought  we  can  apply  to  making  more 
effective  use  of  that  individual  news¬ 
paper.  We’re  not  able  to  be  familiar  with 
your  product  itself  on  a  consistent  basis. 
We’re  certainly  familiar  with  our  local 
newspaper,  but  that’s  not  the  world.”  He 
said  product  information  concerning 
special  sections,  zoning  and  selective  dis¬ 
tribution  are  of  prime  importance  to  RJR. 

Another  type  of  information  RJR  seeks 
from  newspapers  is  that  concerning  the 
market.  He  cited  tieing-in  to  special 
events  which  may  merit  special  coverage 
in  local  newspapers  as  an  example  of  how 
RJR  would  like  to  achieve  local  market 
product  presence. 

Orlowsky  said  RJR  is  also  open  to 
newspapers’  ideas  concerning  the  best 
and  most  effective  use  of  the  medium. 
“An  advertiser,  or  an  advertising  agency, 
should  not  be  the  only  source  of  ideas,” 
he  said. 

RJR  wants  more  feedback  from  news¬ 
papers,  not  necessarily  of  the  negative 
kind,  but  of  the  constructive  kind.  RJR, 
he  said,  is  concerned  with  when  ads  ran 
and  when  newspaper  people  think  they 
should  run,  where  they  appeared  and 
quality  of  color  reproduction,  etc. 

Finally,  Orlowsky  called  on  newspap¬ 
ers  to  provide  more  information  concern¬ 
ing  the  media  environment  in  a  local  mar¬ 
ket.  “It  is  not  enough  simply  to  tell  one 
cigarette  advertiser  what  the  other  ciga¬ 
rette  advertiser’s  linage  is  —  there  should 
be  a  more  comprehensive  view  toward 
the  total  media  environment  in  which  the 
advertiser  finds  himself,”  he  said.  As  an 
example,  he  cited  a  newspaper’s  ability  to 
provide  coverage  of  an  area  in  which  bill¬ 
boards  have  been  prohibited  by  zoning 
restrictions. 


For  Publishers 
and  Their  Counsel 


Newspapers 
and  the 
Antitrust 
Laws 


by  S.  Chesterfield 
Oppenheim 

and  Carrington  Shields 

The  recent  marked  increase  in 
antitrust  suits  by  and  against  news¬ 
papers  has  alert^  publishers  to  the 
importance  of  understanding  anti¬ 
trust  law  and  its  application  to  their 
business  operations.  Newspapers 
and  the  Antitrust  Laws  is  a  prac¬ 
tical  handbook  including  both  fac¬ 
tual  material  and  critical  discussion 
of  the  antitrust  issues  facing  dailies, 
weeklies,  and  shoppers  in  interme¬ 
dia  competition. 

Virtually  every  aspect  of  antitrust 
law  involving  the  newspaper  busi¬ 
ness  is  examined  in  detail  including: 

•  mergers 

•  problems  in  distribution 

•  Newspaper  Preservation  Act 
of  1970 

a  newspaper  groups 

•  restrictions  on  advertising 

•  refusals  to  deal 

531  pages  $35.00* 


BOBBSMERRILL 

P.O.  Box  7587 
Charlottesville,  VA  22906 

Please  send  me  _  copies  of 

Newspapers  and  the  Antitrust  Laws 
priced  at  $35.00*  per  copy.  I  understand 
that  I  may  return  my  purchase  within  30 
days  for  a  full  refiind.  if  I  am  not 
completely  satisfied. 

□  payment  enclosed 

□  bill  me,  plus  postaKc  and  handling 
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Put 

Landon 
Research 
Services 
to  work 
for  you. 

Research  gives  your  newspaper 
the  added  ammunition  necessary  to 
convince  advertisers  of  your  strength 
in  the  marketplace. 

Landon  Research  can  access  com¬ 
puterized,  on-line  data  such  as  Scar¬ 
borough  Reports,  Census  Data,  and 
other  statistical  resources  in  order  to 
generate  powerful  sales  data  on  your 
newspaper’s  behalf. 

Frank  Webb,  research  specialist, 
interprets  this  data  to  build  the 
rationale  for  your  sales  strategy,  and 
to  zero  in  on  target  accounts.  His 
experience  is  invaluable  in  the  devel¬ 
opment  of  audience  studies  and  the 
research  needed  in  establishing  retail 
shopping  patterns. 

To  explore  your  research  needs, 
call  Owen  Landon,  president,  (212) 
867-1112. 

We  get 
results! 


LANDON  ■ 

ASSOCIATES,  INC.  ■■ 

A  newspaper  sales  &  marketing  company 


Ad-Ventures 


NAS:  A  rep  firm  or  a  service  agency? 

Newspaper  Advertising  Specialists,  Inc.,  the  Detroit  based  newspaper 
marketing  agency  formed  by  two  former  employees  of  American  News¬ 
paper  Representatives,  is  currently  seeking  to  position  itself  as  a  full- 
service  media  consulting  firm  for  the  community  newspaper 
industry.  NAS  president  C.  Randall  Choate  recently  informed  E&P  that 
the  firm  does  not  classify  itself  as  a  traditional  representative  firm. 

NAS  has  apparently  been  a  thorn  in  the  side  of  ANR  officers  —  ANR 
president  Gene  Johnson,  publisher  of  Press  Publications  of  White  Bear 
Lake,  Minn.,  recently  went  as  far  as  publicly  disputing  several  claims 
made  in  an  NAS  mailing  to  community  newspaper  publishers.  ANR, 
which  serves  as  national  advertising  representative  for  some  7,200  com¬ 
munity  newspapers,  is  the  non-profit,  publisher-owned  and  operated  sales 
arm  of  the  National  Newspaper  Association.  Choate  had  been  ANR’s 
vicepresident-sales/research,  and  NAS  executive  vicepresident,  Judith 
Sandlin,  was  ANR’s  south  central  (Chicago)  sales  manager  before  they 
left  the  company  to  start  their  own  firm. 

“NAS  does  not  seek  exclusive  newspaper  representation  status,”  Cho¬ 
ate  wrote  to  E&P.  “In  fact,  the  company  does  not  classify  itself  as  a 
rep.” 

However,  NAS  has  reportedly  offered  to  represent  community  news¬ 
papers  in  return  for  a  30%  commission  on  sales,  thereby  undercutting 
ANR’s  commission  by  up  to  5%  in  some  states.  E&P  reported  March  27 
that,  according  to  several  sources,  NAS  had  succeeded  in  signing  two  or 
three  accounts  which  had  been  with  ANR. 

NAS  is  pitching  itself  us  “an  organization  with  in-depth  knowledge  of 
the  community  newspaper  market  and  expertise  in  understanding  market¬ 
ing  and  advertising  objectives  of  the  marketers  of  consumer  products  and 
services.”  NAS  is  offering  the  prospective  advertiser  market  and  media 
evaluation  and  ordering,  billing,  payment,  tearsheeting  and  checking  ser¬ 
vices. 

Choate  says  the  firm  seeks  to  serve  “the  two  most  critical  needs  of  the 
community  newspaper  industry  in  the  national  advertising  arena  —  to  get 
the  attention  and  consideration  of  the  national  marketer  and  to  be  access¬ 
ible  to  the  national  advertiser  in  a  manner  which  is  economically  feas¬ 
ible.” 

Magazines  use  newspapers  for  ad  campaign 

The  Magazine  Publishers  Association  recently  launched  an  awareness 
campaign  which  seeks  to  “reawaken  an  understanding  and  appreciation 
of  the  unique  importance  of  magazines  in  our  society.” 

The  magazine  awareness  campaign  is  using  newspaper  op-ed  pages  to 
reach  its  audience.  The  campaign  broke  Monday,  March  29  in  the  New 
York  Times.  The  basic  media  schedule  also  calls  for  op-ed  insertions  in 
the  Washington  Post,  Chicago  Tribune,  and  the  western  edition  of  the 
Wall  Street  Journal.  Warren  Pfaff,  Inc.,  is  the  agency. 

“Strategic  battie”  breaks  over  western  skies 

Western  Airlines,  a  Los  Angeles-based  carrier  which  has  added  service 
to  11  cities  across  the  country,  will  break  a  large-space  newspaper  cam¬ 
paign  in  38  cities  on  Monday.  The  campaign,  which  will  also  appear  on 
television,  radio,  in  magazines  and  on  billboards,  uses  World  War  II  as 
the  backdrop  for  its  “Western  Air  Force”  theme. 

The  campaign  will  feature  “liberation  fares”  on  round  trip  flights  from 
New  York,  Baltimore,  Washington  D.C.,  Houston,  Denver  and  Seattle/ 
Tacoma  to  anywhere  on  the  airline’s  U.S.  mainland  system.  Black  and 
white,  newsreel  style  television  commercials  will  begin  airing  April  12 
along  with  radio  ads  featuring  “coverage  from  the  front”  and  billboards 
beckoning  air  travelers  to  “join  the  Air  Force.” 

The  new  fares  include  a  $299  (or  less)  round  trip  fare  between  New 
York  and  any  Western  Airlines  city;  $349  between  any  Western  city  and 
Washington  and  Baltimore;  $299  between  Western  cities  and  Houston  or 
Seattle/Tacoma;  and  $199  between  Denver  and  Western  cities. 
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Ad  scene 


By  Dan  Lionel 


Newsday  refutes  ‘order  taker*  label 


“Are  suburban  newspaper  reps  order 
takers?” 

Executive  vicepresident  David  Targe, 
Long  Island  (N.Y.)  Newsday,  and  ad 
director  Eugene  Higgins  scotched  the 
notion  in  an  interview  last  week  following 
the  accusation  by  an  advertising  agency 
principal  that  suburban  newspaper  reps 
didn’t  battle  as  hard  for  the  business  as 
their  big  city  brethren  (E&P,  March  20). 

Targe  described  the  competitive  forces 
that  keep  Newsday,  currently  America’s 
largest  evening  newspaper,  fighting  not 
only  for  advertising  but  for  readers. 

“Competition  for  each  category  of 
advertising  is  keen  in  our  market  and  I’m 
sure  the  same  is  true  in  other  parts  of  the 
country.  While  we  don’t  have  another 
major  metro  published  in  our  area,  we  do 
have  the  presence  of  the  New  York  Times 
and  the  News  and  the  Post.  Both  the 
Times  and  News  have  Long  Island  zoned 
editions  for  classified  and  display.  Addi¬ 
tional  important  competition  comes  from 
the  countless  pennysavers  in  our  market 
as  well  as  an  old  and  very  popular  ‘Pay 
When  You  Sell’  medium.  Then  there  are 
the  standard  weeklies,  alternate  delivery 
‘baggies’  which  compete  for  preprints, 
and  several  slick  local  magazines.  On  top 
of  that  we  have  local  radio  with  over  a 
dozen  stations  with  hard  working,  well 
motivated  sales  staffs  behind  each  of 
them.” 

Targe,  as  the  paper’s  marketing  chief, 
also  has  to  contend  with  the  circulation 
inroads  the  Manhattan-based  dailies  are 
endeavoring  to  make  in  the  Long  Island 
market.  Both  the  News  and  Post  have 
been  running  contests  “costing  millions” 
to  pick  up  readers  while  the  New  York 
Times  has  been  offering  a  period  of  extra 
unpaid  weeks  of  delivery  with  trial  sub¬ 
scriptions. 

Another  form  of  competition  that 
Newsday  faces  is  for  the  reader’s  time. 

“Over  180,000  Long  Island  homes, 
about  25%,  are  already  wired  for  cable 
and  the  remainder  have  access  to  the  ma¬ 
jor  New  York  as  well  as  Connecticut  reg¬ 
ular  channels.”  He  did  not  predict  when 
cable  would  be  come  a  meaningful 
advertising  competitor,  but  he  noted  that 
it  might  not  be  too  far  down  the  road.  The 
fantastic  popularity  of  tv  games,  readily 
available  in  an  affluent  area  like  Long 
Island,  constitutes  another  incursion  on 
reading  time. 

The  Newsday  executives  are  proud  of 
the  fact  that  their  paper  covers  60%  of  the 
Long  Island  market  daily  and  65%  Sun¬ 
day,  but  they  are  aware  that  the  smaller 
merchants  cannot  afford  full  run  advertis¬ 
ing.  Small  merchants  would  not  be  likely 
to  find  it  efficient  for  their  limited  trading 
zones. 
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“That’s  why  last  year  we  opened  up  8 
regional  zones  in  addition  to  our  long 
standing  Nassau/Suffolk  splits,”  Targe 
said.  “Each  zone  has  a  circulation  of 
about  50,000  and  advertisers  can  appear 
in  the  paper  alongside  full  run  department 
stores  and  be  part  of  the  ‘big  swim’.” 

“Getting  the  hundreds  of  new  advertis¬ 
ers  who  have  been  running  in  the 
regionals,”  said  ad  director  Higgins,  “re¬ 
quires  selling,  not  order  taking.” 

With  ad  rates  running  as  low  as  80^  per 
line,  Higgins  was  asked  how  Newsday 
could  afford  to  service  a  100  line  advertis¬ 
er  considering  the  paper’s  top  level  pay 
scales. 

“We  are  determined  not  to  let  the  mom 
and  pop  stores  go  by  default,”  he  said. 
“Besides,  once  an  advertiser  gets  his  feet 
wet  in  the  regionals,  we’ve  seen  many  go 
countywide.  Furthermore,  we  give  that 
100  line  advertiser  all  the  research  and 
layout  services  available  to  our  large 
advertisers.” 

Higgins  pointed  to  the  apparent  suc¬ 
cess  of  the  regional  concept.  For  the  first 
quarter  of  1982,  the  regional  linage  had 
soared  49%  over  the  comparable  period 
last  year. 


“We  are  so  confident  about  this  pro¬ 
gram’s  ability  to  generate  increased 
national  advertising  in  both  our  Sunday 
Magazine  Network  and  our  Metro  Com¬ 
ics  Network,  as  well  as  the  R.O.P.  sec¬ 
tions  of  our  member  newspapers.” 

So  said  Rick  Gables,  vicepresident  of 
Western  States  Associates,  to  an 
audience  of  newspaper  publishers  and 
advertising  executives  at  the  annual  Met¬ 
ro  Pacific  meeting  in  Pebble  Beach,  Cali¬ 
fornia. 

Western  States  Associates  represents 
both  Sunday  MAG/NET  and  Metro  Com¬ 
ics  for  the  1 1  Western  States  and  was 
responsible  for  a  43%  increase  in  national 
advertising  revenues  for  1981.  WSA  also 
represents  the  Chicago  Tribune,  New 
York  Daily  News  and  Canada’s  TOD  A  Y 
magazine. 

Both  Gables  and  Norman  Branchflow- 
er,  president  of  WSA,  cited  the  1982  goals 
and  sales  strategies  for  their  company, 
outlining  the  “nuts  and  bolts”  of  this  pro¬ 
gram  at  the  Sales  Advisory  Committee 
meeting  and  the  Board  of  Directors  meet¬ 
ing.  1982  goals  included:  increased  use  of 
the  Metro  Networks  by  national  food 
accounts  through  direct  sales  activities 
with  the  clients  and  creative  personnel; 
expanded  use  of  Spot  Buys  by 
establishing  the  need  for  heavier  advertis¬ 
ing  in  key  markets;  expanded  sales  efforts 
against  spot  tv,  regionally  used  maga¬ 


Ad  Hall  of  Fame 
Inducts  three 

Ted  Bates,  Bernice  Fitz-Gibbon  and 
Charlie  Brower,  three  giants  of  the 
advertising  business,  last  week  were 
inducted  into  the  American  Advertising 
Federation’s  Advertising  Hall  of  Fame. 

Fitz-Gibbon,  who  during  her  40  plus 
years  as  a  premier  writer  of  department 
store  advertising,  wrote  copy  for  Macy’s, 
Wanamaker’s  and  Gimbel’s  which  re¬ 
flected  the  way  people  communicated. 
Her  slogans,  “It’s  smart  to  be  thrifty,”' 
for  Macy’s  and,  “Nobody  but  nobody 
undersells  Gimbels,”  are  two  of  the  most 
widely  known  advertising  messages  in 
the  department  store  industry. 

Bates,  who  died  in  1972,  pioneered  the 
Unique  Selling  Proposition  as  a  primary 
tool  of  advertising  copy.  His  agency, 
which  he  started  in  1940,  was  the  world’s 
fifth  largest  agency  at  the  time  of  his 
death. 

Brower,  former  chairman  of  the  board 
of  BBDO,  began  his  advertising  career  as 
a  copywriter  for  the  George  Batten  Com¬ 
pany  in  1928.  However,  he  is  perhaps 
best  noted  for  a  series  of  widely  quoted 
and  reprinted  speeches  he  wrote  during 
the  tumultuous  ’60s. 


zines,  radio  and  outdoor.  Included  in 
these  efforts  are  national  co-op  cam¬ 
paigns. 

“We  fully  recognize,”  Gables  added, 
“that  in  order  to  achieve  these  goals  we 
must  develop  comprehensive  target 
account  profiles  which  include  the 
advertiser’s  perceived  target  audience 
by  products,  along  with  their  1982 
budget  allocations.  Also,  we  need  to 
itemize  the  advertiser’s  needs/objectives 
for  1982-83  and  uncover  any  potential 
client  objections  we  may  face  during  the 
delivery  of  our  finished  presentation.” 


Landon  to  represent 
Johnstown  dailies 

National  representatives  have  been 
courting  the  Johnstown  (Pa.)  Tribune- 
Democrat  for  years,  with  little  success. 
The  dailies  have  had  only  one  rep  firm  in 
their  history  —  and  that  association 
lasted  only  one  year  back  in  the  1940s. 

Landon  Associates  broke  the  spell  by 
signing  the  dailies,  effective  April  1. 
Owen  Landon,  Jr.,  Landon’s  president, 
said  the  firm  was  “absolutely  elated” 
over  the  deal. 


Rep  sees  dollars  in  Sunday  supplements 
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Put 

Landon 
Promotion 
Services 
to  work 
for  you. 

i 

Each  newspaper  has  a  unique 
story  to  sell.  And  it  is  best  sold 
with  creative  sales  tools  based  on  a 
researched  sales  strategy. 

Herb  Partridge,  director  of 
research  and  sales  promotion,  ident¬ 
ifies  your  unique  selling  propositions 
and  develops  your  own  graphic  image 
in  the  presentations  you  need. 

Whether  it  be  a  total  promotion 
campaign  or  a  simple  rate  card... 
statistical  abstract...market  brochure 
...special  promotion.. .all  are  design¬ 
ed  and  packaged  to  present  your 
newspaper  with  the  most  impact. 

Call  Owen  Landon,  president,  for 
more  details.  (212)  867-1112. 


We  get 
results! 


LANDON  ■ 

ASSOCIATES,  INC.  ■■ 

A  newspaper  sales  &  marketing  company 


Rosenthal 

(Continued  from  page  18) 


I 

posed  federal  law  making  it  a  crime  for 
the  press  to  print  the  names  of 
intelligence  agents  even  if  the  information 
came  from  public  records. 

The  House  and  Senate  have  passed 
similar  versions  of  the  bill  which  has  gone 
to  a  joint  conference  and  seems  destined 
to  be  signed  into  law. 

The  bill  is  “totally  antithetical  to  what 
this  country  is  all  about,”  Rosenthal 
stated.  “My  only  feeling  of  hope  is  it 
seems  to  me  so  clearly  unconstitutional 
for  the  Congress  to  tell  the  press  what  not 
to  print.  I  think  the  courts  will  throw  it 
out.” 

He  said  the  Times  is  considering  testing 
the  agents’  identity  bill  in  court  if  it 
becomes  law. 

Arthur  Ochs  Sulzberger,  publisher  of 
the  Times,  Katherine  Darrow,  general 
counsel,  and  Rosenthal  plan  “to  meet 
soon  and  decide  what  is  the  best  legal 
procedure”  for  a  court  challenge. 

One  such  legal  procedure  is  for  the 
Times  to  file  a  suit  in  Federal  District 
Court  asking  for  a  declaratory  judgment. 

Rosenthal  said  the  Times  may  decide  to 
“wait  until  the  government  brings  a 
case.” 

He  emphasized  that  the  agents’  identit¬ 
ies  bill  involves  what  the  press  has  a  right 
to  print  from  private  records  as  well  as 
what  it  can  take  from  public  ones. 

“We  do  not  give  up  any  rights  to  print 
what’s  private,”  Rosenthal  said.  As  an 
example,  he  cited  the  Times’  year-long 
investigation  into  the  activities  in  Libya 
of  former  CIA  agents  Frank  Terpil  and 
Edwin  Wilson. 

If  the  agents’  identity  bill  were  law,  the 
Times  “theoretically”  could  have  been 
barred  from  printing  its  investigation  of 
the  two  men,  he  explained. 

Saying  “all  governments  like  to  oper¬ 
ate  in  an  atmosphere  of  secrecy,”  Rosen¬ 
thal  believes  the  Reagan  Adminstration, 
as  evidenced  by  the  CIA  bill,  “is  a  very 
restrictive  one”  in  its  view  of  press  free¬ 
dom. 

“I  don’t  think  the  Administration  is  in 
favor  of  the  total  sweep  of  the  First 
Amendment,”  he  stated.  “Without  the 
First  Amendment  this  country  becomes 
just  like  any  other — geography  not  an 
idea.” 

As  for  news  coverage  in  general, 
Rosenthal  called  it  “a  big  mistake”  for 
newspapers  facing  economic  difficulties 
to  reduce  their  editorial  content  as  part  of 
cost  cutting  moves. 

“There  are  two  wavs  to  run  a  news¬ 
paper.  You  can  put  more  water  in  the 
soup,  or  you  can  put  more  vegetables  in 
the  soup,”  he  said.  “We  have  a  tradition 
of  adding  vegetables  to  the  soup.” 

Rosenthal  explained  that  in  the  mid 
1970’s  the  Times’  future  “looked  a  little 


dangerous.  A  basic  decision  was  made  to 
expand  the  paper.  The  way  to  protect  the 
paper  was  to  give  the  reader  more.” 

Among  the  changes  was  the  creation  of 
five  new  sections  which  were  all  “added 
space”  and  “very  expensive,”  he  said. 
The  sections  are  Sports  Monday,  Sci¬ 
ence,  Home,  Living,  and  Weekend. 

“My  own  belief  is  American  papers 
with  few  exceptions  give  the  reader  too 
little,”  Rosenthal  said.  “If  you’re  in  trou¬ 
ble,  the  tendency  is  to  give  people  less. 
It’s  precisely  the  wrong  way  to  go.  If  the 
projections  don’t  look  good,  you  can 
either  get  scared  and  cut  or  make  the 
newspaper  more  useful  to  people.” 

New  corporate  post 
for  computer  expert 

Management  Information  Services 
Director — new  job  and  new  title  at  the 
Fort  Lauderdale  (Fla.)  News  and  Sun- 
Sentinel.  President  Byron  C.  Campbell  of 
the  Chicago  Tribune  affiliate  announced 
the  appointment  of  Mike  Stiles  to  the  post 
to  coordinate  the  vital  areas  of  data  pro¬ 
cessing  for  all  divisions  of  the  company. 
Stiles,  32,  joined  the  Sun-Sentinel  Com¬ 
pany  after  five  years  with  the  accounting 
firm  of  Price,  Waterhouse  in  Chicago.  He 
is  a  graduate  of  the  University  of  Colora¬ 
do  with  a  master’s  degree  from  the  Uni¬ 
versity  of  Iowa.  He  was  a  systems 
accountant  in  the  Air  Force  Finance  Cen¬ 
ter,  Denver,  and  a  consultant  for  Compu¬ 
ter  Sciences  Corp. 

Dow  Jones  raises 
share  dividends 

Directors  of  Dow  Jones  &  Company, 
Inc.  increased  the  regular  quarterly  di¬ 
vidend  on  common  stock  to  27  cents  a 
share  from  23  cents  a  share.  The  in¬ 
creased  dividend  is  payable  March  1  to 
shareholders  of  record  on  February  8. 
The  directors  also  voted  to  increase  the 
authorized  common  shares  to  100  million 
from  50  million  and  the  preferred  shares 
to  4  million  from  2  million,  subject  to  the 
approval  of  stockholders.  The  increase  in 
shares  is  for  general  corporate  purposes. 


Centennial  gift 

All  full-time  Dow  Jones  employees 
received  a  Centennial  gift  from  the  com¬ 
pany — 10  shares  of  DJ  common  stock  for 
those  with  15  years  of  service  as  of  Jan¬ 
uary  1, 1982,  five  shares  for  all  others.  An 
amount  approximately  equal  to  the  tax 
that  will  be  due  on  the  stock  gift  was 
added  to  each  employee’s  withholding 
account. 
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About  awards 


Down  the  Drain — A  Bachelor  of  Sci¬ 
ence  degree  from  Rensselaer  Polytechnic 
Institute  and  a  Master's  degree  from 
Columbia  Graduate  School  of  Journalism 
made  Jim  Detjen  a  logical  choice  for  the 
assignment  when  the  Louisville  Courier 
Journal  editors  decided  to  find  out  what 
was  wrong  with  the  city’s  sewer  system. 
The  Freedom  of  Information  Act  enabled 
him  to  compile  facts  for  a  five-part  series 
that  won  the  $1,000  prize  in  the  Thomas 
L.  Stokes  Award  competition.  There 
were  1 24  entries  in  the  1981  contest  which 
is  administered  by  the  Washington  Jour¬ 
nalism  Center.  Three  other  reporters 
were  cited  for  honorable  mention:  Stuart 
Diamond,  Newsday;  Burt  Hubbard, 
Albuquerque  Tribune;  and  Martha  Shirk, 
St.  Louis  Post-Dispatch. 

*  *  * 

Educational — Out  of  50  newspaper  and 
magazine  articles,  judges  of  the  first 
annual  Benjamin  Fine  Awards,  spon¬ 
sored  by  the  National  Association  of 
Secondary  School  Principals,  chose  nine 
for  honors:  Betsy  Anderson,  Flint  Jour¬ 
nal;  Denise  Holt,  Oakland  Tribune;  Patri¬ 
cia  Keegan,  Gannett  Newspapers; 
Christie  Wallace  and  Kurt  Rogahn, 
Cedar  Rapids  Gazette;  Barbara  Vobejda 
and  Gerry  Keir,  Honolulu  Advertiser; 
Mark  Hare,  City  Newspaper,  Rochester; 
Sandra  Hines  and  Pam  Chaney,  St.  Mar¬ 
ies  (Ida.)  Gazette  Record;  Daphne  Shus¬ 
ter  Atkeson,  MESA  Magazine;  and  Eas¬ 
ton  (Pa.)  Express  staff.  Their  reporting, 
the  N  ASSP  said,  helps  to  achieve  a  strong 
educational  system. 

*  *  * 

Atomic  Clocks — After  a  brief  career  as 
a  reporter  and  anchorwoman  for  a  tv  sta¬ 
tion  in  Virginia,  Marcia  F.  Bartusiak  went 
back  to  college  to  earn  a  Master's  Degree 
in  Physics.  She  combined  it  with  a  degree 
in  communications  from  American  Uni¬ 
versity  and  her  experience  covering 
NASA’s  Langley  Research  Center  and 
became  an  authority  in  volcanology, 
astrochemistry,  computer  graphics  and 
atomic  clocks.  On  April  27  at  a  meeting  of 
the  National  Association  of  Science  Writ¬ 
ers  she  will  receive  the  $1 ,500  prize  (and  a 
Moebius  strip)  for  an  article,  “The 
Ultimate  Timepiece,’’  in  Discover 
magazine  from  the  American  Institute  of 
Physics.  With  this  AIP-US  Steel  Founda¬ 
tion  Science-Writing  Award  in  Physics 
and  Astronomy  in  hand  she  is  turning  to  a 
career  as  a  freelance  joumaist  in  Norfolk, 
Va. 

*  *  * 

Northern  Short  Course — The  technolo¬ 
gy  of  electronic  journalism  for  still  pho¬ 
tography  will  be  explored  at  the  first 
Northern  Short  Course  in  New  Photogra¬ 
phy  April  16-17  at  Poughkeepsie,  N.Y. 
The  program  will  feature  a  photographic 
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competition  similar  to  the  one  conducted 
by  the  Southern  Short  Course  in  Photog¬ 
raphy  for  many  years.  Winner  of  the  port¬ 
folio  award  will  receive  an  LX  Pentax 
camera  with  50mm,  fl.4  lens.  Ten  other 
camera  firms  are  giving  prizes.  Contact: 
Anestis  Diakopoulos,  Providence  Jour¬ 
nal-Bulletin  Photo  Lab,  75  Fountain 
Street,  Providence,  R.I.  02902. 

*  *  * 

Reading  and  Writing — Leland  Stowe, 
the  distinguished  foreign  correspondent, 
has  endowed  a  unique  Journalism  Award 
for  University  of  Michigan  students.  The 
one  who  writes  the  best  essay  based  on 
three  or  more  of  280  books  by  foreign 
correspondents  in  the  Stowe  collection 
will  receive  a  $1,000  prize.  Prof.  Graham 
Hovey,  director  of  NEH  Fellowships,  is 
chairman  of  the  awards  committee. 

«  ♦  « 

For  Child  Abuse — A  new  field  of 
awards  for  print  media  people  has  been 
opened  by  the  Texas  Council  of  Child 
Welfare  Boards.  Deadline  for  entries  of 
stories  dealing  with  child  abuse  in  Texas 
is  July  15.  Contact:  Dr.  A. A.  Mintz,  Ben 
Taub  General  Hospital,  Houston,  Tex. 
77030. 

♦  *  ♦ 

Pharmacy  Crime — Editorials  on  this 
subject,  which  will  be  considered  by  a 
Congressional  inquiry,  won  a  Jesse  H. 
Neal  Achievement  Award  for  Stanley 
Siegelman,  editor  of  the  American  Drug¬ 
gist,  a  Hearst  publication. 


Jersey  reporter 
named  best  of  year 

Bob  Scott,  a  reporter  for  the  Randolph 
(N.J.)  Reporter,  whose  observations  and 
articles  on  housing  and  zoning  issues  in 
several  northern  New  Jersey  suburbs 
have  received  local  acclaim,  was  named 
Suburban  Newspapers  of  America’s  1982 
Suburban  Journalist  of  the  Year. 

The  award  is  presented  annually  in 
recognition  of  the  continuing  contribu¬ 
tion  by  a  suburban  journalist  in  advancing 
public  understanding  of  some  aspect  of 
suburban  residents  and/or  civic  life. 

Scott,  32,  joined  the  Reporter  in  1980 
where  he  began  concentrating  on  a  local 
township’s  unique  problems  involving  its 
defense  of  its  zoning  codes.  His  stories, 
shared  by  sister  newspapers  of  Recorder 
Publishing  Co.,  Bemardsville,  N.J.,  gave 
a  rare  view  of  zoning  and  housing  issues 
facing  several  suburban  New  York  City- 
Newark  communities. 

In  addition  to  Scott,  Chris  Studor,  a 
reporter  for  the  Brunswick  (Oh.)  Sun 
Times  (Sun  Newspapers,  Inc.,  Valley 
View,  Ohio),  received  the  second  place 
award  in  the  Suburban  Journalist  cate¬ 
gory  and  Mary  Jo  Goellner,  a  reporter  for 
the  Fenton  (Mo.)  Journal  (St.  Louis  Sub¬ 
urban  Newspapers),  received  the  third 
place  award. 

Writing  coach 

Former  Associated  Press  newsman 
Dick  Braude  has  been  retained  as  news¬ 
writing  coach  at  the  Lowell  (Mass.)  Sun 
and  Beverly  (Mass.)  Times.  He  is  also 
writing  coach  at  the  New  Bedford  (Mass.) 
Standard— Times. 


DAVID  WOO,  a  photographer  for  the  Dallas  Morning  News  has  won  the 
NFL  Hall  of  Fame  photography  contest  for  a  photo  he  took  at  a  Dallas 
Cowboys  gome.  Woo's  entry,  entitled  "The  Arabian  Cowboy,"  took  first 
place  in  the  block  and  white  feature  photo  category.  It  showed  defensive  end 
Harvey  Martin  sitting  on  the  Dallas  bench. 
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Put 

Landon 
Co-op 
Services 
to  work 
for  you. 

Landon’s  Co-op  Sales  &  Develop¬ 
ment  Service  has  identified  the  pro¬ 
blems  co-op  presents,  simplified  the 
complex,  and  developed  a  plan  to 
capture  co-op  dollars  for  newspapers. 

Now  there  is  a  nation-wide  sales 
force  under  the  direction  of  Frank 
Moss,  selling  and  coordinating  these 
major  co-op  benefits:  additional 
revenues  for  newspapers...more  ad¬ 
vertising  money  for  retailers...plan- 
ning  between  manufacturer,  retailer 
and  newspaper-simplified  systems... 
co-op  training  and  education. 

Landon  provides  the  program  to 
channel  untapped  co-op  funds  into 
every  newspaper  market. 

Call  Owen  Landon,  president, 
to  ask  how  you  can  participate. 
(212)867-1112. 

We  get 
results! 

LANDON  ■ 

ASSOCIATES, INC.  ■■ 

A  newspaper  sales  &  marketing  company 


Syndicates 


By  Lenora  Williamson 


Canadian  syndicate  signs  test-tube  story 


The  parents  of  North  America’s  first 
test-tube  twins  will  receive  “about 
$25,000”  from  Canada- Wide  Syndicate 
for  world  rights  to  exclusive  interviews 
and  pictures. 

Bill  Watters,  president  of  Branada 
Sport  Management  Ltd.  and  agent  for  the 
parents  of  the  two  boys,  said  Ian  and 
Catharine  Rankin  hired  him  several 
weeks  ago  “to  control  the  situation  and 
do  it  tastefully.”  He  said  they  did  not 
want  the  births  turned  “into  a  circus.” 

At  the  time  Watters  was  hired,  the  Tor¬ 
onto  Sun,  which  owns  Canada-Wide,  and 
the  Toronto  Star  were  pressing  the  Rank¬ 
ins  for  an  exclusive  story.  Watters  said  he 
told  Rankin  to  choose  the  best  package 
because  “this  is  a  business  deal”  and  “if 
the  Star  or  Sun  is  going  to  make  some 
money,  then  you  should  make  some 
money.” 

Watters  received  about  50  telephone 
calls  after  he  became  the  official  agent, 
including  overtures  from  several  London 
newspapers.  He  refused  to  disclose  the 
exact  sum  agreed  on  with  Canada-Wide 
but  said,  “You  would  not  be  far-off  or 
embarrassed  if  you  used  the  figure 
$25,000.” 

The  parents  wanted  one  news  source  to 
handle  the  story  to  prevent  others  from 
pressing  them,  the  agent  said,  adding  that 
with  all  the  expenses  incurred — they 
made  three  trips  to  England  before  the 
test-tube  technique  was  successful — the 
parents  won’t  make  an  excessive  amount 
from  selling  their  story. 


Dr.  Gregory  Richmond-Peck,  Mrs. 
Rankin’s  obstetrician,  said  the  Ontario 
Health  Insurance  Plan  pays  70  percent  of 
his  fee  and  is  picking  up  most  of  the  other 
expenses,  including  a  “small  contribu¬ 
tion”  to  the  costs  in  England. 

Donald  Hunt,  Sun  general  manager, 
said  the  paper  will  get  “more  than  our 
money’s  worth.”  Through  Canada-Wide, 
the  Sun  has  sold  television  rights  to 
CFTO,  the  Toronto  affiliate  of  the  CTV 
network,  and  radio  rights  to  Toronto 
radio  station  CKEY.  While  the  Sun  prob¬ 
ably  won’t  make  a  profit  on  the  rights. 
Hunt  indicated  promotional  value  of  the 
deal  will  more  than  offset  expense.  He 
refused  to  confirm  the  Sun  paid  about 
$25,000  for  exclusive  rights. 

:4c  9|c 

Elmer  L.  Lindley,  for  the  past  year  a 
West  Coast  sales  representative  for 
United  Feature  Syndicate  and  News¬ 
paper  Enterprise  Association,  was 
named  a  regional  sales  vicepresident. 
Lindley  will  continue  to  represent  UFS/ 
NEA  in  California,  Nevada,  Washington 
and  Oregon. 

Lindley  brought  13  years  of  sales 
experience  to  United  Media  Enterprises, 
of  which  UFS  and  NEA  are  divisions.  He 
was  with  Field  Newspaper  Syndicate 
eight  years,  in  positions  as  salesman, 
vicepresident^ales  manager  and 
vicepresident/sales  director.  Before 
entering  the  syndicate  world,  he  was  with 
New  York  Life  Insurance  as  a  field 
underwriter. 


You  get  what  you  pay  for...  and  then  some. 


An  award-winning  newswoman  since  age  13, 

RUSTY  BROWN  focuses  on  how  the  vast  social 
changes  of  the  ’60s  and  ’70s  affect  women  — 
and  men  —  in  the  ’80s. 

Upbeat  and  contemporary,  her  weekly  columns 
provide  fresh  insight  into  everything  from 
friendships  between  women  and  marriages  that  last, 
to  making  it  in  business  and  coping  with  loneliness. 
Tune  into  RUSTY  BROWN  and  you’ll  tune  into  today. 

For  more  information  on  RUSTY  BROWN  and 
3ROWN  Service  call:  JACQUELYN  PARSONS 

TOLL  FREE  AT  1-800-221-4816. 

NEWSPAPER  ENTERPRISE  ASSOCIATION 

200  Park  Avenue  ,  New  York,  N  Y.  10166 


36 


EDITOR  &  PUBLISHER  for  April  10,  1982 


She  demanded  the  job— and  loves  it 


There  is  one  syndicate  representative 
traveling  the  Far  West  who  is  different 
from  the  usual  image. 

There  is  no  pin-stripe  suit,  no  button- 
down  collar,  and  no  hard  sell. 

Rather,  she  is  a  young  mother,  born 
and  bred  in  the  West.  And  she  has  a  fetch¬ 
ing  smile  and  a  mind  set  on  success. 

Her  name  is  Patti  Weber  and  she  is 
trodding  from  Mexico  to  Canada  for  Field 
Newspaper  Syndicate  by  choice — or 
rather  demand. 

Late  last  Fall  an  opening  popped  up  on 
the  sales  staff  and  Patti  Weber,  who  had 
been  an  inside  sales  coordinator  in  Field’s 
Irvine,  California,  headquarters  for  two 
years,  marched  into  the  boss’s  office. 

“I  want  to  take  that  sales  job  covering 
the  West,”  she  announced  to  Steve 
Jehorek,  president  and  chief  executive 
officer. 

“And  don’t  tell  me  I  can’t  handle  it  just 
because  I’m  a  woman,”  she  added  with 
an  icy  glance  at  Ken  Reiley,  sales  mana¬ 
ger. 

Reiley,  a  seasoned  syndicate  salesman 
himself,  thought  of  the  snow  in  Boise,  the 
heat  in  Phoenix,  the  blowing  sands  of  the 
Mojave  Desert  and  the  rains  of  Oregon — 
not  to  mention  the  dust  of  Mount  St. 
Helens. 

Said  he,  “Patti,  do  you  know  what  you 
are  getting  into?  It’s  no  picnic  out  there. 
You’re  away  from  home  for  long  periods 
of  time.  There  are  all  kinds  of  draw¬ 
backs.” 

But  she  persisted  and  Jehorek  and 
Reiley  agreed  to  give  her  the  job. 

Since  then  Weber  has  become  the  star 
of  the  show  on  Field’s  sales  staff.  In 
February,  she  was  tops  in  sales  activity 
among  the  otherwise  experienced  sales 
crew. 

“I  have  never  met  an  unpleasant  edi¬ 
tor,”  she  says  sincerely.  “At  first  I  think 
they  thought  of  me  as  a  novelty.  The 
second  time  around  they  probably  won’t 
be  so  agreeable  when  I  call  for  an  appoint¬ 
ment.” 

Weber  made  her  first  call  on  Jim  Box, 
executive  editor  of  the  South  Bay  Daily 
Breeze  in  Torrance,  California.  She  was 
accompanied  by  Lew  Little,  vicepresi¬ 
dent  for  editorial  development  for  Field 
and  an  internationally  known  syndicate 
sales  expert. 

She  listened  as  Little  started  the 
groundwork  sales  pitch.  Weber  gradually 
took  over  with  a  successful  presentation. 

Box  said  he  was  impressed  with  her 
sincerity.  “She  really  believes  in  what 
she  is  selling,  but  she  isn’t  the  least  bit 
pushy.” 

Lew  Little  then  took  the  new  sales 
representative  to  the  San  Diego  Union, 
where  she  met  Gerry  Warren,  who  re¬ 
marked  later  that  he  normally  does  not 
have  the  time  to  devote  to  syndicate 
salesmen  “but  I’ll  talk  to  Patti  anytime 
she  comes  in  here.” 
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Patti  Weber  discusses  features  with 
John  Jopes,  director  of  research  and 
product  development/news,  for  Donrey 
AAedio  Group. 

Patti  herself  admits  she  was  “scared  to 
death”  on  the  first  call  alone,  but  says 
that  Bill  Missett,  managing  editor  of  the 
Oceanside  (Calif.)  Blade-Tribune,  really 
put  her  at  ease. 

Reiley  purposely  sent  her  into  snow 
country  early  in  the  Fall  so  she  could 
avoid  the  winter  weather  she  had  never 
seen  as  a  second-generation  Californian. 
Salt  Lake  City,  Boise,  Provo  and  Ogden 
were  her  first  calls. 

“Did  that  trip  break  me  in!,”  she  re¬ 
calls.  “It  rained  most  of  the  time  and  I 
forgot  to  take  a  raincoat.  The  plane  was 
late  and  I  couldn’t  make  my  appoint¬ 
ments.  We  got  fogged  in — and  when  I 
went  to  Nampa,  Idaho,  I  got  lost  because 
I  couldn’t  find  anyone  who  could  direct 
me  to  the  newspaper.” 

Weber  says  the  people  she  meets  on 
her  calls  are  very  pleasant,  friendly  types, 
and  “of  course,  well  up  on  the  news.  I 
learn  something  every  time  1  talk  to  one  of 
them.  Some  seem  to  be  a  bit  hesitant  at 
first  but  that  doesn't  last  long.” 

She  expected  lonely  nights  in  motels 
away  from  home  but  calls  home  every 
night  at  6:30  and  talks  to  her  husband  Carl 
and  the  four  kids.  “I  usually  get  homesick 
about  Thursday  and  am  anxious  to  get 
home.” 

The  job  would  be  more  lonely  were  it 
not  for  luncheons  with  the  editors.  “It’s 
nice  to  have  lunch  with  someone 
intelligent  and  conversational.  It  sure 
beats  reading  a  magazine.” 

Weber  has  no  regrets  about  taking  the 
job.  “For  the  first  time  in  my  life  I  have  a 
job,  other  than  raising  kids,  where  my 
success  depends  upon  how  hard  I  work 
and  organize.  When  I  was  a  sales  coordi¬ 


nator  in  the  office,  I  was  working  for 
someone  else.  Now  I  am  working  for  me. 

“That’s  my  challenge  and  I  welcome 
it.” 

Weber  says  she  gets  support  from  the 
women  in  the  syndicate  office. “They  like 
the  idea  of  my  competing  with  the  guys. 

“I  get  plenty  of  support  from  the  men  in 
the  office,  too.  The  more  experienced 
salesmen  in  the  field  are  my  backup. 
When  I  run  into  a  problem.  I  can  call  any 
of  them,  no  matter  where  they  are,  and 
get  sound  advice.  We  really  work  as  a 
team.” 

What  about  time  at  home  with  the  fami¬ 
ly?  “Carl  is  my  right  arm.  We  discussed 
this  job  thoroughly  before  I  asked  for  it. 
He  is  in  sales  too,  and  knows  the  situa¬ 
tion.  We  have  no  problems.  I’m  home 
three  nights  per  week  and  can  stay  home 
when  there  is  a  necessity. 

“I  love  my  job  and  hope  I  can  keep  it 
forever.” 

“Amen,”  says  Steve  Jehorek. 

*  *  « 

U-B  Newspaper  Syndicate  which  dis¬ 
tributes  Steve  Ellingson’s  do-it-yourself 
feature  is  offering  “Do  Your  Own 
Thing”,  a  handicraft-only  companion  to 
his  woodworking  column. 

Projects  include  such  favorites  as  mac- 
rame,  stained  glass,  holiday  decor,  and 
more.  Instructions  are  in  the  same  step- 
by-step  style  of  Ellingson’s  workworking 
patterns.  U-B  Syndicate  is  headquartered 
in  Van  Nuys,  California. 

♦  *  « 

William  A.  Doyle,  who  writes  a  finan¬ 
cial  advice  column  for  King  Features 
Syndicate,  has  joined  the  Morristown 
(N.J.)  Daily  Record  as  business  and 
financial  editor.  He  is  continuing  his  syn¬ 
dicated  column. 

Earlier  in  his  career  Doyle  has  been  a 
business  editor  at  the  Newark  (N.J.)  Star- 
Ledger  and  New  York  Daily  News. 

Contempt  lifted 


A  Superior  Court  judge  has  voided  a 
contempt  citation  that  could  have  sent 
San  Jose  Mercury  News  reporter,  Glenn 
F.  Bunting,  to  jail  for  60  days  (E«&P, 
March  6). 


SYNDICATE 

SALES  MANAGER  (U.C.) 

Major  newspaper  syndicate  seeks  knowl¬ 
edgeable  sales  manager.  Complete  re¬ 
sponsibility  for  sales  department.  Reports 
to  president  and  chairman. 

Must  have  minimum  5  years  experience 
in  syndicate  sales  and  some  managerial 
background.  Equal  Opportunity  Employer. 

Send  Confidential  Resumd,  Salary  Histo¬ 
ry  and  references  to 


BOX  4087 
Editor  &  Publisher 
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Put 

Landon 
Seminars 
to  work 
for  you. 

On-going  education  in  a  changing 
marketplace  enables  the  newspaper 
executive  to  confront  new  competi¬ 
tion  and  capitalize  on  new  opportun¬ 
ities  for  profit. 

Landon 's  Seminar  Division 
explores  these  new  opportunities  in 
advance  of  its  effect  on  the  market¬ 
place. 

Seminars  are  specifically  designed 
for  newspaper  people  . . .  presented 
by  newspaper  people. 

Bob  Leyburn,  executive  vice-pres¬ 
ident,  gives  direction  for  seminar 
topics  that  are  explored  in-depth  by 
industry  leaders  and  newspaper 
experts. 

Call  Owen  Landon,  president,  for 
seminar  information.  (212)  867-1112. 


We  get 
results! 


LANDON  ■ 

ASSOCIATES, INC.  ■■ 

A  newspaper  sales  &  marketing  company 


Shop  talk 

(Continued  from  page  48) 


So  the  person  using  an  electronic  data¬ 
base  knows  what  he  wants,  usually  wants 
it  fairly  quickly,  and  requires  the  search 
to  be  accurate  and  comprehensive.  He 
places  a  high  value  on  selective 
information.  We  charge  300  for  our  news¬ 
paper  versus  $  1 20  an  hour  for  Info  Globe . 
The  average  search  takes  less  than  5  mi¬ 
nutes,  but  we  are  still  talking  about  $2-5 
per  search.  It  is  this  type  of  electronic 
publishing  that  I  believe  will  grow  into  a 
substantial  industry  in  the  1990s — not  the 
so-called  electronic  newspaper. 

New  technology  is  descending  upon 
the  industry  with  a  vengeance.  The  move 
from  hot  metal  to  cold  type  brought  with 
it  significant  economic  benefits.  The 
introduction  of  text  editing/word  process¬ 
ing  equipment  in  the  ’70s  was  another 
major  step  forward,  and  now  enables  the 
Globe  and  Mail  to  publish  two  ways — 
paper  and  ink,  and  electronically  through 
Info  Globe.  Laser  scanning  and  satellite 
transmission  in  the  ’80s  have  enabled  us 
to  achieve  our  historical  goal  of  becoming 
a  truly  national  newspaper. 

Tech  changes 

There  are  a  number  of  important  and 
predictable  technological  changes  just 
around  the  comer.  Within  the  next  2-5 
years  automated  mailing  rooms  and 
pagination  will  be  a  fact  of  life  in  our 
industry.  These  changes  will  bring  them 
improved  efficiency  and  significant  eco¬ 
nomic  benefits.  I  think  it’s  also  quite  like¬ 
ly  that  in  the  decade  of  the  ’90s  an  eco¬ 
nomical  form  of  non-impact  printing  will 
be  introduced  into  the  newspaper 
industry.  Such  a  development  will  reduce 
waste,  increase  speeds,  improve 
reproduction,  and  reduce  costs.  These 
technological  developments  will  bring 
enormous  benefits  to  our  industry — and 
enable  us  to  compete  effectively  and  effi¬ 
ciently  in  the  19%s. 

Six  days  a  week,  the  Globe  and  Mail 
transmits  advertising  copy  by  satellite  to 
our  printing  plants  in  Vancouver,  Otta¬ 
wa,  Calgary  and  Moncton.  We  could  do 
this  even  for  advertising  copy  that  does 
not  appear  in  our  paper,  if  you  wanted  us 
to.  By  the  beginning  of  the  1990s  most  ad 
copy  will  be  transmitted  across  the  coun¬ 
try  by  satellite. 

I  predict  that  by  1990  many  advertising 
executives  will  have  gotten  over  their 
infatuation  with  the  “show-biz”  aspect  of 
television  advertising  and  that  radio  and 
print  will  play  a  more  important  role  in 
helping  your  clients  do  what  they  want 
you  to  help  them  do — sell  merchandise. 

This  trend  will  be  assisted  by  the 
following  developments  which  will  furth¬ 
er  fragment  television  audiences: 

•  The  introduction  of  pay-tv. 


•  Further  market  penetration  of  video 
discs  and  video  recorders. 

•  The  increased  use  of  the  home  televi¬ 
sion  screen  for  video  games  and 
information  services. 

ABC  obsolete 

I  believe  that  readership  research  has 
largely  obviated  the  need  for  ABC — the 
Audit  Bureau  of  Circulations.  It  astounds 
me  that  newspaper  publishers  in  North 
America  are  prepared  to  pay  an  organiza¬ 
tion — ABC — for  the  privilege  of  produc¬ 
ing  statistics  designed  to  minimize 
circulation,  at  a  time  when  the  same 
industry  is  investing  millions  of  dollars  in 
readership  research  which  is  designed  to 
maximize  readership. 

The  newspaper  industry  has  lost  a  con¬ 
siderable  share  of  its  market  for  advertis¬ 
ing  revenues  to  broadcasters  over  the 
past  few  decades.  There  are  numerous 
reasons  why  a  certain  amount  of  this  was 
inevitable,  but  the  industry  plays  right 
into  the  broadcasters’  hands  by  having 
two  methods  of  accounting  for 
audiences — paid  circulation  and  reader- 
ship. 

It  seems  to  me  that  the  strategy  of  pro¬ 
viding  statistics  to  advertisers  on  paid 
circulation  (as  measured  by  ABC)  as  one 
method  of  assessing  our  value  to  them,  is 
equivalent  to  measuring  the  television 
audience  by  counting  only  those  people 
who  paid  for  the  television  set  in  the  first 
place. 

Readership  surely  is  a  more  accurate 
measure.  But  our  industry  insists  on  con¬ 
tinuing  to  finance  the  audit  of  a  measure 
that  appears  to  be  designed  to  put  us  in  a 
bad  light  vis-a-vis  our  competition.  ABC 
statistics  are  only  concerned  with 
measuring  who  pays  for  a  newspaper — 
not  who  reads  it. 

So  I  predict  that  ABC  will  have  to 
become  involved  in  measuring  readership 
by  1990 — otherwise  it  will  cease  to  have  a 
reason  to  exist. 

I  feel  confident  in  predicting  that,  wit¬ 
hin  the  next  decade,  one  of  Toronto’s 
three  newspapers  will  cease  to  be  profit¬ 
able.  How  long  it  survives  will  depend  on 
the  willingness  and  ability  of  its  owners  to 
underwrite  its  losses. 

Judge  conducting 
hunt  for  murderer 

A  judge  who  has  waged  a  personal  cam¬ 
paign  to  find  the  murderer  of  a  9-year-old 
girl  said  he  had  received  dozens  of  phone 
calls  providing  information  about  the  kill¬ 
ing. 

Judge  Don  Clough  of  Greene  Conty 
Circuit  Court  warned  the  killer  of  Shirley 
Jane  Rose  in  a  letter  sent  to  a  Springfield, 
Mo.,  newspaper  that  he  was  “personally 
going  to  see  that  you  are  sent  to  the  gas 
chamber”  and  said  the  execution  date 
would  be  “the  happiest  day  of  my  life.” 
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Analyst  sees  bright 
future  for  dailies 


Newspapers  will  continue  to  prosper 
into  the  1990’s  if  they  can  change  their 
content  aind  format  to  attract  younger 
audiences. 

The  emerging  electronic  media  such  as 
cable  and  viewdata  systems  will  offer 
some  competition  for  advertising  over  the 
next  two  decades,  but  they  will  not  pose  a 
significant  threat  to  the  health  of  the 
newspaper  business. 

These  were  the  two  major  thrusts  of 
Reflections  on  the  Future  of  the  Daily 
Newspaper,  a  report  authored  by  Ellen 
Berland  Sachar,  a  print  and  publishing 
stock  analyst  with  Goldman  Sachs. 

“It  is  our  view,  despite  all  the  enthu¬ 
siasm  and  interest  now  being  shown  by 
newspaper  publishers  for  electronic 
delivery  of  their  data  bases,  the  sale  of 
such  services  will  likely  remain  a  small 
part  of  their  overall  business  for  the 
foreseeable  future,”  Sachar  stated. 

She  said,  “Cable  could  well  become 
the  electronic  shoppers  of  the  1990’s. 
Newspapers  have  coexisted  comfortably 
with  print  shoppers  for  some  years  now, 
and,  no  doubt,  will  with  their  electronic 
counterparts.” 

Noting  that  scrolling  texts  on  a  screen 
“are  just  plain  boring,”  Sachar  asserted 
one-way,  non-interactive  textual  services 
“are  better  suited”  for  teletext  systems. 

As  for  interactive  services,  she 
believes  these  will  remain  the  province  of  ^ 
AT&T. 

“Dial-it  50^  calls  and  toll-free  800 
numbers  are  far  cheaper  and  easier  for 
home  consumers  to  use  than  any  other 
services  yet  proposed,”  Sachar  wrote. 
Shopping  at  home  can  be  done  “right  now 
with  a  charge  card,  a  beautifully  printed 
color  catalog,  and  a  plain  old  tele- 
Iphone.” 

Sachar  maintained  that  while  consum¬ 
ers  may  be  willing  to  pay  cable  operators 
$20  per  month  or  higher  for  entertainment 
services,  “it  is  not  clear  at  all  that  people 
will  pay  anything  near  these  sums  for 
informational  or  transactional  services.” 

Daily  newspapers  have  the  “distinct 
advantage  of  being  compact,  portable, 
and  cheap,”  she  noted. 

Commenting  that  Knight-Ridder 
Newspapers  has  “mentioned”  the  price 
to  consumers  for  its  mid- 1983  test  of 
Viewtron  will  be  around  $40  per  month, 
Sachar  said,  “unless  one  were  a  business¬ 
man  (or  woman)  with  a  clearly  defined 
business  use  for  the  information,  why 
would  one  add  such  a  high  monthly  outlay 
to  an  already  strained  monthly  budget.” 

She  remarked  Britain's  Prestel 
electronic  information  system  is  used 
mostly  by  business. 

All  of  these  things  mean  great  oppor¬ 
tunities  await  newspapers  if  they  can 
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adapt  to  “contemporary  lifestyles,” 
Sachar  said.  They  must  learn  “how  best 
to  redesign  both  form  and  content  to 
attract  and  retain  the  younger  audiences 
advertisers  are  so  interested  in  reach¬ 
ing.” 

On  the  production  side,  she  stated, 
newspapers  must  develop  satellite 
transmission  of  news  and  advertising  in 
order  to  have  the  “speed  and  flexibility 
essential  in  keeping  fresh  and  up  to  date.” 

Concerning  content,  the  growth  of 
Sunday  circulation  while  daily  circulation 
has  remained  flat  indicates  “people  are 
interested  in  more  in-depth  news  cover¬ 
age  as  well  as  news  feature  material.  The 
growth  of  suburban  papers,  weeklies,  and 
zoned  editions  would  indicate  an  interest 
in  extensive  local  coverage  too.” 

Although  she  believes  “much  of  the 
promise  of  electronic  delivery  of  news 
information  has  been  overstated,” 
Sachar  said  publishers  should  consider 
establishing  “advertising  channels  on 
cable  for  their  retail,  and  more 
importantly,  classified  accounts.” 

Sachar  pointed  out  that  because 
national  and  classified  advertising  are 
growing  faster  than  retail  advertising  in 
newspapers,  the  result  will  be  “a  more 
cyclical  growth  pattern”  for  the  industry. 

“We  do  not  doubt  that  newspapers  will 
be  here  in  1990,”  Sachar  stated,  “but,  in 
the  current  highly  competitive  media 
environment,  they  will  have  to  undergo 
some  significant  changes  if  they  are  to 
prosper  then  as  they  do  now.  They  will 
have  to  become  more  focused  in  their 
presentation.” 

New  section  focuses 
on  under  30  market 

With  an  eye  to  the  18  to  30  year-old 
market,  the  Cleveland  Press  intr(xluced  a 
special  section  called  Go  with  a  focus  on 
the  latest  developments  in  the  world  of 
rock'n’roll,  trendy  fashions,  and  hot 
night  spots. 

The  section,  a  tabloid  with  spot  and  full 
color  and  a  strong  graphics  approach, 
appears  every  Thursday.  The  section 
debuted  on  February  25. 

Jerry  Merlino,  associate  publisher, 
said  the  Press  developed  advertising  for 
the  section  by  going  to  concerns  such  as 
record  stores,  stereo  equipment  stores, 
and  clubs  which  traditionally  con¬ 
centrated  their  ad  dollars  in  radio. 

Radio  stations  themselves  and  the 
makers  of  home  video  games  such  as 
Atari  also  are  among  Go’s  advertisers. 

For  the  over  30  group,  the  Press  puts 
out  a  tabloid  called  Showtime  on  Fridays. 


ON  CABLE — David  Lair  operates  the 
Tampa  Tribune's  new  Texscan  video 
generating  equipment.  The  cable  news 
operation  began  April  1  over  a  leased 
channel  of  Coaxial  Cable  TV,  which 
serves  about  7,000  subscribers  in  Temple 
Terrace,  a  Tampa  suburb.  Plans  are  to 
lease  channels  on  all  cable  systems  in  the 
10-county  area  served  by  the  newspap¬ 
ers.  Matt  Taylor,  Tribune  managing  edi¬ 
tor,  is  in  charge  of  programming  the  cable 
channels,  which  features  local  news,  UPl's 
cable  news  services,  and  eventually 
selected  classified  ads. 

Jersey  magazine 
up  for  sale 

William  M.  Boyd,  publisher.  New  Bruns- 
H’/ck(N.J.)  Home  News,  and  chief  execu¬ 
tive  officer  of  Aylesworth  Com¬ 
munications  Corp.,  said  last  week  that 
New  Jersey  Monthly  magazine  is  for  sale. 

According  to  Boyd,  the  magazine, 
which  is  trying  to  become  financially  pro¬ 
fitable  for  the  first  time  since  its  start  in 
1976,  may  come  under  the  management 
of  Norman  B.  Tomlinson  Jr.,  publisher  of 
Morristown  (N.J.)  Record.  The  Record 
owns  about  6%  interest  in  the  magazine, 
and  would  assume  51%  share. 

The  Home  News  and  Burlington  Coun¬ 
ty  (N.J.)  Times  each  control  more  than 
30%  of  the  magazine’s  stock.  There  are 
about  12  investors  with  an  interest. 

To  join  AP  board 

Roone  Arledge,  president  of  ABC  News, 
will  become  a  member  of  the  Associated 
Press  board  of  directors  at  its  spring 
meeting  in  San  Francisco  (April  27).  He 
succeeds  William  Leonard,  recently  re¬ 
tired  president  of  CBS  News,  on  the 
policy-making  board. 
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Two  dailies  argue  cases 
before  U.S.  Supreme  Court 


The  United  States  Supreme  Court 
heard  two  newspaper  cases  involving 
closed  courtrooms  and  requests  for 
information  under  the  federal  Freedom  of 
Information  Act. 

The  high  court  heard  a  Boston  Globe 
appeal  (March  29)  challenging  a  Massa¬ 
chusetts  statute  under  which  reporters 
were  barred  from  a  rape  trial  in  1979. 
Then,  on  March  31,  the  court  heard  a 
government  appeal  of  lower  court 
decisions  upholding  the  right  of  the 
Washington  Post  to  obtain  State 
Department  records  showing  whether 
two  Iranian  government  officials  had 
become  U.S.  citizens. 

In  the  Massachusetts  case.  Globe 
attorney  James  F.  McHugh  111  urged  the 
justices  to  overturn  a  state  law  requiring  a 
closed  courtroom  when  minors  testify 
during  sex  crime  trials.  McHugh  said  the 
mandatory  closure  directive  ignores  the 
First  Amendment  rights  of  the  public  and 
press  to  attend  criminal  trials.  The  U.S. 
Supreme  Court  held  there  is  such  a  right 
in  the  1980  Richmond  Newspapers  vs. 
Virginia  decision. 

McHugh  said  the  rights  of  minor  vic¬ 
tims  of  sex  crimes  should  be  balanced 
against  the  public  interest  in  open  crimi¬ 
nal  trials.  He  argued  the  Massachusetts 
law  should  be  struck  down  because  it 
contains  no  provision  for  a  hearing  of 
press  objections  before  a  closure  order  is 
granted. 

In  such  a  hearing,  the  government 
should  provide  “a  concrete  showing  of 
tangible  harm”  to  the  outcome  of  the  trial 
or  a  “demonstrated  inability”  of  a  sex 
victim  to  testify  before  a  judge  enters  a 
closure  order,  McHugh  argued.  He  sug¬ 
gested  the  hearing  might  take  the  form  of 
a  judge  questioning  a  victim  out  of  court 
to  determine  his  or  her  concerns  about 
public  testimony.  “I’m  not  suggest¬ 
ing  ...  a  wide-open  free-for-all,”  he 
said  in  response  to  a  question. 

Mitchell  J.  Sikora,  Jr.,  Massachusetts 
special  assistant  attorney  general,  said 
the  closure  statute  is  needed  to  protect 
juvenile  witnesses  in  sex  cases  from  the 
“trauma”  of  testifying  in  a  public  court¬ 
room.  Under  the  Massachusetts  law, 
such  testimony  is  closed  to  all  but  partic- 
pants  and  those  with  a  “direct  interest” 
in  the  case,  such  as  relatives  and  friends 
of  the  participants. 

Rape  is  “the  most  under-reported 
crime”  in  the  nation,  Sikora  said,  with 
FBI  data  indicating  only  about  two  out  of 
seven  rapes  are  reported  nationwide.  The 
closure  statute,  by  establishing  an  “en¬ 
clave  at  the  moment  of  testimony”  from 
publicity,  encourages  victims  and  wit¬ 
nesses  of  sex  crimes  to  come  forward, 
Sikora  argued. 
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Originally,  a  Massachusetts  judge  bar¬ 
red  the  public  from  a  1979  rape  trial. 
When  the  Globe  failed  to  get  the  closure 
order  revoked,  it  appealed  to  the  state 
Supreme  Judicial  Court,  which  sub¬ 
sequently  ruled  the  statute  gave  judges 
absolute  authority  to  close  courts  when 
juvenile  sex  victims  were  testifying  and 
discretionary  authority  to  close  other 
portions  of  the  trial. 

The  Globe  then  appealed  to  the  United 
States  Supreme  Court,  which  returned 
the  case  to  the  Massachusetts  court  for 
reconsideration  after  the  1980  Richmond 
Newspapers  finding  of  a  First  Amend¬ 
ment  right  to  attend  criminal  trials.  The 
State  supreme  court,  on  reconsideration, 
said  the  closure  statute  remained  con¬ 
stitutional  but  should  apply  only  to  the 
portions  of  the  trial  when  minor  victims 
testify. 

The  Globe  then  appealed  again  to  the 
U.S.  Supreme  Court,  seeking  to  have  the 
mandatory  closure  law  declared 
unconstitutional. 

In  the  Freedom  of  Information  Act 
case,  the  State  Department  was  seeking  a 
reversal  of  two  lower  court  rulings 
upholding  the  Washington  Post  in  its 
attempt  to  obtain  citizenship  records  in 
September  1979. 

The  Post  already  had  run  a  story  quot¬ 
ing  an  Immigration  and  Naturalization 
Service  source  that  Dr.  Ibrahim  Yazdi, 
Iran’s  foreign  minister  under  the  new 
Khomeini  government  had  become  a 
naturalized  U.S.  citizen  in  1971  and  never 
had  renounced  his  Iranian  citizenship. 

Then,  the  Post  filed  a  FoIA  request 
with  the  State  Department  asking  for  any 
documents  that  would  show  whether 
Yazdi  or  Dr.  Ali  Behzadnai,  another  Ira¬ 
nian  official,  were  U.S.  citizens,  or  had 
obtained  U.S.  passports. 

The  State  Department  denied  the  FoIA 
request,  citing  an  exemption  for  “per¬ 
sonnel,  medical  or  similar  files  the  dis¬ 
closure  of  which  would  constitute  a  clear¬ 
ly  unwarranted  invasion  of  personal 
privacy.”  The  State  Department  said  re¬ 
lease  of  the  records  likely  would  result  in 
harm  to  the  men  if  they  were  citizens. 

Both  the  federal  district  court  and 
appeals  court  in  Washington  ruled  for  the 
Post.  The  appeals  court  said  the  fact  of 
whether  a  person  is  a  U.S.  citizen  is  not 
the  kind  of  “intimate  detail”  Congress 
intended  the  exemption  to  cover. 

During  arguments  before  the  Supreme 
Court,  government  lawyer  Kenneth  Gel- 
ler  tried  to  distinguish  between  the  way 
such  information  would  be  received  in 
Iran  at  the  time  (a  few  months  before 
seizure  of  the  hostages  at  the  U.S.  embas¬ 
sy)  and  in  this  country.  While  citizenship 
status  might  not  be  an  “intimate  fact  to  an 


American,”  Geller  argued,  in  Iran,  dis¬ 
closure  “might  not  only  be  embarrassing, 
but  dangerous.” 

Geller  also  argued  the  lower  courts 
erred  by  not  considering  the  citizenship 
records  as  “personnel,  medical  or  similar 
files.”  Geller  said  the  government’s 
position  is  that  “any  document  that  refers 
to  a  specific  inidividual  is  a  similar  file” 
and  that  the  deciding  test  should  be 
whether  its  release  would  lead  to  “a 
clearly  unwarranted  invasion  of  personal 
privacy.” 

Representing  the  Post,  David  Kendall 
said  the  requested  records  were  “plainly 
a  matter  of  public  record,”  especially 
since  naturalization  proceedings  are 
detailed  in  court  records.  He  said  the  Post 
had  to  resort  to  an  FoIA  request  because 
its  reporters  did  not  know  which 
naturalization  court  might  have  dealt  with 
the  Iranian  officials. 

Kendall  also  argued  the  government’s 
position  that  any  document  naming  an 
individual  should  be  considered  a  “sim¬ 
ilar  file”  under  the  personnel  and  medical 
records  exemption  “would  be  so 
expansive  .  .  .  that  it  would  distort  the 
shape  of  the  Freedom  of  Information  Act 
in  a  very  significant  fashion.” 


Deaths 


MAJ.  GENERAL  E.  WALTON  OPIE, 
88,  retired  chairman,  publisher  and  editor 
of  the  Staunton  ( Va.)  Leader,  died  March 
12  in  Staunton  after  a  stroke.  He  started 
at  the  Leader  as  an  8-year-old  carrier  and 
retired  from  the  newspaper  in  1979,  hav¬ 
ing  worked  in  virtually  all  departments. 

♦  ♦  * 

Thomas  M.  Reay,  51,  executive 
editor  and  general  manager  of  the  now 
defunct  Austin  (Texas)  Citizen,  died 
December  24  after  suffering  a  stroke  at 
his  desk  the  week  after  the  newspaper 
ended  publication  October  30.  He  died  at 
the  Veterans  Administration  Hospital  in 
Temple,  having  never  regained  con¬ 
sciousness  after  the  stroke. 

Before  moving  to  Austin  in  1976  to  help 
start  up  the  Citizen,  Reay  was  executive 
editor  of  the  Rockford  (Ill.)  Register- 
Republican.  He  began  as  a  night  reporter 
for  the  Rockford  Morning  Star  in  1952. 
He  then  worked  for  the  Register- 
Republican  as  a  reporter  before  becoming 
executive  editor. 

*  * 

LILLIAN  BELLISON  ALEXAN- 
DERSON,  59,  a  New  York  Times  repor¬ 
ter  since  1943,  died  March  14  at  Cabrini 
Medical  Center  in  Manhattan.  She  had 
been  on  disability  leave  for  nearly  a  year. 
Her  husband,  George  Alexanderson,  a 
photographer  for  the  Times  who  covered 
China’s  civil  war  and  the  war  against 
Japan,  died  in  1954. 

EDITOR  &  PUBLISHER  for  April  10,  1982 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


DO-IT-YOURSELF  AUTO  CARE,  weekly,  time¬ 
ly.  understandable:  running  3  years:  a  circula¬ 
tion,  lineage  plus:  samples,  information:  Bill's 
Car  Care,  2776  Topic  Hills  Dr,  Cincinnati  OH 
45211:  (513)  922-2409. 


CHILDREN  learn  about  nature  through  “Uncle  1 
Walt's  Animal  Farm"  column  (illustrated).  Free! 
samples.  Cinderella  Adventures.  PO  Box  2216, , 
Clearbrook  BC  Canada  V2T  3X8.  I 

DO  YOU  NEED  A  REASONABLY  PRICED  Wash- , 
ington,  DC  connection?  We  have  White  House 
and  Congressional  correspondents  and  prepare  I 
political  profiles  or  general  interest  articles.  I 
Circulation  boosting  ’^Evergreen"  pieces  from  | 
the  significance  of  military  statues  to  capital  i 
punishment  on  file.  Is  cable  tv  coming  to  your ! 
area?  Articles  of  varying  length  on  the  future  of 
cable  tv,  political  implications,  franchising! 
scandals,  the  Orwellian  and  privacy  aspects. : 
etc.  Will  Halterman,  Editor,  Writers  Unlimited  I 
Features  Syndicate,  Box  #4391,  Washington 
DC  20912:  (202)  723-1715. 

FOR  THE  ONE  publisher  in  10  really  serious  | 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

OVER  100  FEATURES:  Cartoons,  puzzles, 
humor,  info,  kids:  some  daily.  Big  catalog  $3 
refundable  with  order.  DBI,  17700  Western 
69e,  Gardena  CA  90248. 


(ABOUT  YOUR  MEDICINES)— An  8-page  bi¬ 
monthly  newsletter  features  news  for  consum¬ 
ers  about  medicines  and  their  use.  Columns 
include  “Update."  “The  Medicine  Cabinet." 
and  “What's  New"  Published  by  the  UniM 
States  Pharmacopeial  Convention,  Inc  (USP),  a 
non-profit  organization  of  health  professionals 
working  in  the  public  interest.  One  year  sub¬ 
scription,  $5.  Write  USP.  Drug  Information 
Division.  Dept  1(X).  12601  Twinbrook  Pkwy, 
Rockville  MD  20852. 


REAL  ESTATE 


HOUSE  CALLS— Miami  Herald.  Dallas  News. 
Buffalo.  Rochester,  ^n  Antonio.  Yakima.  Pon¬ 
tiac  etc.  7th  year.  National  award  says,  “con¬ 
cise,  entertaining,  solid  writing  skills,  wealth  of 
real  estate  knowledge"  240  Hemingway. 
Rochester  NY  14620;  (716)  271-6230. 


“MORE  FOR  YOUR  MONEY  " -A  proven  weekly 
column  to  meet  your  need  for  money  saving 
consumer  news.  Samples.  Mike  LeFan,  1802  S 
13th.  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Camera  ready.  Star  photos.  Our  8th  year.  Cine- 
man  Syndicate.  7  Charles  Court.  Middletown 
NY  10940:  (914)  692-4572, 

MOVIE  REVIEWS,  interviews  with  photos  of 
celebraties  and  national  political  figures. 
International  Photo  News.  Box  2405.  West 
Palm  Beach  FL  33402;  (305)  793-3424. 


“DIAMOND  REFLECTIONS"- Weekly  base¬ 
ball  nostalgia  column  for  fans  of  all  ages.  Write- 
samples-rates  (low).  Tom  Knight,  235  9  St. 
Brooklyn  NY  11215. 


HOWARD  DANA  SHAW  has  been  on  the  editors 
side  of  the  desk.  Now  he  writes  WORD  WATCH 
on  a  weekly  basis  from  Feature  Associates. 
Words  in  the  newspaper  are  his  beat.  Shaw  says 
the  column  is  comprised  of  his  observations  of 
usage,  word  definitions,  etc  in  various  news¬ 
papers  and  on  radio  and  tv.  His  second  source 
depends  on  questions  from  readers  asking 
about  usage,  style,  the  correct  meaning  of 
words  they  see  in  the  newspaper.  425  words  on 
a  weekly  basis.  Write  3334  Kemer  Blvd,  San 
Rafael  CA  94901. 


ENCOURAGEMENT  FOR  TODAY'S  WOMAN. 
Weekly  700  word  column  that  elevates  self 
worth  and  gives  confidence  for  success.  Lura 
Zerick,  PO  Box  428,  Geneva  AL  36340. 

FEATURE  YOUR 
FEATURE 

in  Features  Available! 

And  watch  your 
syndicate  sales  soar! 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


A  WEEKLY  SPECIALTY  NEWSPAPER,  unlike 
any  other  in  the  country,  has  menaged  to 
develop  over  the  last  six  j^rs  in  Michigan's 
economic  climate.  How?  By  capturing  a  high- 
income.  professional  market  with  a  product 
they  can't  find  elsewhere.  If  it  can  work  in 
Michigan  It  can  work  in  Texas.  California.  New 
England.  Illinois.  Arizona  or  in  Washingtn.  DC. 
We  have  done  research  in  these  and  other  areas 
and  are  seeking  capital  to  expand  this  unique 
publishing  concept.  Annual  gross  around 
{500.000.  Interested  parties  may  request 
additional  information  by  writing  tO:  ^  4080. 
Editor  &  Publisher. 


FORMER  WALL  STREET  JOURNAL  EXECU¬ 
TIVE  offers  amazing  opportunity.  Own  a  TV 
News  Magazine.  Earn  $50-75,(XK)+  yearly. 
$12,000  total  investment.  (212)  243-6800. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Kr^biel. 
Box  88.  Norton  KS  676M  or  Robert  N  Bolitho. 
Box  7133,  Shawnee  Mission  KS  66207. 


VALUATIONS  PERFORMED  for  estate,  tax. 
merger,  sale  and  other  purposes.  Hempstead  & 
Co.  21  E  Euclid  Av,  Haddonfield  NJ  08033: 
(609)  795-6026. 


NEWSPAPER  BROKERS 


MEL  HODELL.  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification. 
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NEWSPAPER  BROKERS 


Appraisals.  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109.  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional.  confidential  negotiations  for  saleand 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  da^ime;  (813)  446-0871 
nights:  or  write  Box  3364.  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)693-2619 

Jim  Hall  (205)  566-7198 


ANNOUNCEMENTS 


NEWSPAPER  CONSULTANTS 


JAMES  M  ADKINS.  Sr,  44  years  in  newspaper- 
all  consultant  services  and  special  advertising 
and  advertising  promotions.  (303)  841-4087, 
8102  Windwood  Way,  Parker  CO  80134. 


WE  GUIDE  YOU  to  practical  management  solu¬ 
tions  for  higher  productivty.  revenues,  profits. 
33  years  in  group  newspaper  management. 
Contact;  ROBERT  J  ROSSI 
Management  Consultant  for  Newspapers 
227B.  RRl.  Brookneal  VA;  (804)  376-3021 


NEWSPAPERS  FOR  SALE 


EXCELLENT  OPPORTUNITY  for  husbandiwife 
team  to  require  established  Tennessee  County 
seat  weekly.  Competitive  situation.  Gross 
$90,000.  $75,000  with  easy  terms.  Box 
4085.  Editor  &  Publisher. 


ED  0  MEYER.  Licensed  Broker-Appraisals- 
Consultation-Sales.  Suite  101-E.  300  W 
Franklin  St.  Richmond  VA  23220.  (804)  643- 
7816  or  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr.  Savannah  GA  31411:  (912) 
598-0931.  day  or  night. 


KREHBIEL-BOLITHO.  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL.  “Norton  Office" 
PO  Box  88.  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO.  “Kansas  City  Office.” 
PO  Box  7133.  Shawnee  Mission  KS 
66207.  Office  (913)  381-8280 


SYD  S  GOULD  ASSOCIATES.  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE.  MANAGEMENT 
Rte  1.  Box  146.  Theodore  AL  36582 
(205)  973-1653 


THE  MIDWEST 
BROKERS  AND  APPRAISERS 
of  weekly  newspapers 
and  small  dailies 

ROY  HOLDING  AND  ASSOCIATES 
Box  212.  Galva  IL  61434 
Phone  (309)  932-2270  or  879-2412 
Midwest  newspapers -Our  only  business 


PRACTICALLY  RECESSION-PROOF 
National  Blue  Ribbon  Weekly  Newspaper  in 
Mid-Atlantic  boom  area.  Doing  more  than  $300 
thousand  gross.  Usual  asking  price  and  terms. 
COUNTY  SEAT  WEEKLY  in  historic  Maryland 
Eastern  Shore.  One  of  the  few  remaining  150- 
year-old  newspapers  priced  right  for 
development 

Confidential  information  to  reliable  inquirers. 
Edwin  0  Meyer.  Licensed  Broker.  Suite  101-E. 
300  W  Franklin.  Richmond  VA  23220:  (804) 
643-7816. 


PROFITABLE  county-seat  weekly  in  Alabama 
with  lots  to  report.  Ideal  for  couple.  Only 
$20,000  down.  Owner  will  finance  remaining 
$70,000  for  up  to  20  years. 

WAYNE  CHANCEY,  PO  Box  86.  Headland  AL 
36345:  (205)  693-2619. 


SOUTH  SUBURB  weekly  (Chicago).  1/3  down¬ 
less  without  composing  shop.  Priced  tor  quick 
sale.  Bank  financing  available.  (312)  841- 
6400. 


THREE  WEEKLIES  in  Zone  3:  "grass  roots" 
communities.  Over  150  years  of  publication: 
grossing  over  $800,000.  Box  3957,  Editor  & 
Publisher. 


TWO  CALIFORNIA  WEEKLIES  grossing 
$230,000.  Isolated.  Great  growth  potential. 
Compugraphic  equipment,  no  press.  Box 
4063,  Editor  &  Publisher. 


50-YEAR-OLD  award-winning  Florida  weekly  in 
fast  growth  market.  Latest  typesetting 
equipment:  modern  darkroom  and  camera: 
3000  circulation:  $146,000  gross.  Reply  to 
Box  3908.  Editor  &  Publisher. 


Circulate  Your  Jobs.  Services.  Talents 
to  the  Largest  Newspaper  Audience 
in  the  World  with  E&P  Classifieds 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ __Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher.  575  Lexington  Av,  New  York.  NY  10022. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4  SO  per  line 

2  weeks — $4  00  per  line,  per  issue 

3  weeks— S3  40  per  line,  per  issue 

4  weeks— $2.80  per  line,  per  issue 


Effective  January  2,  1982 

POSITIONS  WANTED 
3  1  week  —$3  00  per  line 

3.  per  issue  2  weeks— $2  50  per  line,  per  issue 

3.  per  issue  3  weeks— $2  25  per  line,  per  issue 

3.  per  issue  4  weeks — $2  00  per  line,  per  issue 


Add  $4  50  per  insertion  for  box  service.  Add  $3  00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$85  per  column  inch:  2  times-$75  per  column  inch;  3  times-$70 
per  column  inch;  4  times-$65  per  column  inch. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 


EQUIPMENT  A  SUPPLIES 
COMPUTER  SOFTWARE 


FOR  SALE:  Profitable  New  Jersey  Anglo- Jewish 
monthly  newspaper.  Grossed  over  $14,000 
last  edition.  Ideal  husband-wife  arrangement. 
Please  reply  Box  4099.  Editor  &  Publisher. 


GROWING,  respected,  7200  weekly  must  be 
sold  immediately.  1981  gross  $180,000.  Ad¬ 
judicated.  Composition  included.  Low  down. 
Make  reasonable  offer.  Located  in  Paradise 
Coastal  area  of  Laguna  Beach,  California.  Call 
(714)  673-1330  after  6pm  (Pacific  time). 


HOUSTON’S  LEADING  alternative  weekly-The 
Montrose  Voice.  $150,000  gross.  Nice  offices, 
staff,  facilities,  community  respKt.  Attractive 
tabloid,  liberal  editorial  policies.  Henry 
McClurg,  3317  Montrose  #306,  Houston  TX 
77006. 


NORTHERN  New  Jersey.  Strongly  entrenched 
small  weekly  group.  Last  years  gross  over 
$350,000.  Owner  has  other  interests.  Must 
sell.  $250,(XX).  Box  4023,  Editor  &  f^blisher. 


15-YEAR-OLD  Sun  Belt  Shopper.  1981  gross 
$5(X),CI00.  25%  operating  profit.  $2(W,(X)0 
down,  balance  at  13%.  Write  Box  40%,  Editor 
&  Publisher. 


NEWSPAPERS  WANTED  | 

FORMER  NAVAL  OFFICER  seeks  rural  weekly  j 
in  northern  New  England  or  Virginia.  To  $135K 
with  25%  down.  Mike  Hurley,  14  Davis  St, 
Somerset  MA  02726. 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


PUBUCATIONS  FOR  SALE 


FLORIDA  TV  FACTS  franchise  esUblished  4 
years.  Investment  returned  in  6  months.  PO 
Box  3063,  Tallahassee  FL  32303. 


TV  MAGAZINE,  Mid-South,  4-ciW  university 
area,  growing  business  area,  $30,0(X)  part- 
time  possible.  Priced  way  below  $80,000 

f’oss.  Owner  has  other  interests.  Box  4034, 
ditor  &  Publisher. 


PUBUCATIONS  WANTED 


WIDELY-RESPECTED  publisher  is  interested 
in  acquiring  profitable  non-newspaper  publica¬ 
tions  (newspaper  format)  with  gross  or  potential 
in  excess  of  $M0,0(X).  Flexible  arrangements 
to  meet  your  needs  including  you  remaining 
with  the  publication.  Please  send  information 
to  Box  3671,  Editor  &  Publisher.  All  replies 
kept  strictly  confidential. 


SHOPPING  GUIDES 


SEASONS  GREETINGS 
Well  positioned  shoppers  and  free  products 
thrive  on  recessions.  Saving  money  is  not  an 
option  to  thousands  of  your  readers— If  you're 
not  thriving^call  Estil  Cradick  and  let's  find  out 
why.  950  Parkwood  Dr,  Dunedin  FL  33528; 
(813)  733-1678. 


JOIN  OUR  CONTRACT  CREW! 

.  .  Those  individuals,  com¬ 

panies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us 
on  a  regular  basis. 

Whether  it's  12,  26  or  52  times  per 
year,  we  produce  business  and  pro¬ 
fit  for  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  month¬ 
ly  billing  and  the  best  exposure  in 
the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Roquost 
(212)  752-7050 


CIRCULATION  PROMOTION 
SERVICES 

MID-SIZED  DAILIES 

Circulation  Ojwn???  ! 

Call  James  M  Scutellaro,  (617)  438-7922. 

MARKETING  SERVICES 

INCREASE  YOUR  SUBSCRIBER  share  of  mar¬ 
ket  with  Mediamax.  Cost  effective  telephone 
and  crew  sales  programs.  National  references 
upon  request.  Don  White  (716)  631-8220. 

CIRCULATION  SERVICES 

MICROFILM 

JICK  LEVIS  provides  the  finest  telephone  sales 
and  paid  in  advance  crew  orders  in  the  industry! 
Call  me  at  (201)  772-7002  for  action! 

LAWRENCE 

Microfilming 

Newspapers  Microfilmed 

PO  Box  1015,  Fuquay-Varina  NC  27526 
(919)  552-5178 

MR,  MRS  CIRCULATOR— We  would  like  to  help 
rou  take  the  worry  out  of  inconsistant  circula¬ 
tion  figures  by  providing  you  with  the  most 
effective  telephone  and  crew  marketing 
operation  in  the  business-our  trained  staff  is 
ready.  Are  you?  Call  Jim  Donnelly,  (215)  586- 
3954. 

MISCELLANEOUS 

PART-TIME  WORK  FROM  HOME?  Send  self- 
addressed.  stamped  envelope  to  PO  Box  297, 
1227  Hickory  St,  Richmond  VA  23220. 

TYPESETTING  SERVICES 

NO  NEWSPAPER  IS  TOO  LARGE  or  too  small 
for  our  organization  to  give  your  circulation 
figure  a  boost.  Over  18  ^rs  experience  in 
telemarketing.  Use  the  BEST  and  it  will  cost 
you  LESS.  Write  or  call:  Campbell  and  Associ¬ 
ates,  3864  Center  Rd.  #10C.  Brunswick  OH 
44212;  (216)  225-7440  or  (216)  467-3554. 

METRO  AREA  EDITORIAL,  make-up.  com¬ 
puterized  typesetting,  related  services  by  New 
York-trained  professionals  at  low  New  Erigland 
prices.  Tabloids,  newsletters,  magazines. 
Door-to-door  delivery.  New  York  City,  Boston. 
Washington  references  upon  request.  Contact 
Interstate  Graphics,  Inc.  Rt  7,  Arlington  VT 
05250  or  call  (802)  375-2566. 

TELEPHONE  SALES  SPECIALISTS 
Circulation  Marketing  Promotions  and  Tel-Sel, 
Inc,  are  currently  producing  thousands  of  var- 
ified  orders  for  our  client  newspapers.  For  a 
program  tailored  to  your  needs,  call  Phil  Pfef- 
fer,  (609)  346-0180. 

COIN  R.ACKand  mechanisms  service.  Rack  re¬ 
pair  and  refurbishing.  Coin  mechanisms 
exchanged  for  price  changes.  Check  our  rates. 
No  job  too  small.  Mr  Farrell  (313)  453-5308. 

EQUIPMENT 
&  SUPPLIES 

EDITORIAL  SERVICES 

DISSATISFIED  with  the  news  content  of  your 
paper?  Unhappy  over  how  it  looks?  Let  a  proven 
professional  take  a  look  at  it.  Send  one  issue  for 
free  analysis  and  estimate.  Box  4094,  Editor  & 
Publisher. 

CAMERA  A  DARKROOM 

KAMERAK  SQUEEZE  LENSES 

Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)437-2779 

Box  2798  Long  Beach  Ch  90^1 

WRITING  COACH — Intensive  one-on-one  work 
in  your  newsroom.  Experience:  25  years  as 
ward-winning  reporter,  freelance  and  teaching. 
Flexible  schedule,  references,  results.  Box 
4022,  Editor  &  Publisher. 

SQUeeze  Lenses,  new  and  trade  ins.  .  . 

1  Manufacturer/Specialists  since  1968 

1  New,  super  designs  surpass  all 

VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

THREE  EACH  Dupont  Oycnl  exposure  units. 
Four  each  Dupont  Dycril  washout  units.  Four 
each  Dupont  (iycril  dryer  units.  16(X>type40A 
Dycril  pattern  plates.  3,000  Stereo  Two  Lage 
PC  IB’s,  purchased  1975.  Robert  Riley,  AS 
Abell  Publishing  ()o.  501  N  Calvert  St.  Balti¬ 
more  MD  21202. 

MARKETING  A 
READERSHIP  RESEARCH 

INCREASE  LINAGE  REVENUE! 
Newspaper  Research  at  Cost  Effective  Prices. 
PLUS  the  marketing  tools  needed  to  stimulate 
your  salesforce.  References  and  brochure  upon 
request. 

CONSUMER  DATA,  319  Clematis,  West  Palm 
Beach  FL  33401.  Call  collect.  (305)  655- 
0926. 

THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info:  (212)  752-7053 


ACCOUNTS  RECEIVABLE  SOFTWARE 
Designed  Im  a  publisher  for  the  Radio  Shack 
computer.  Prints  journals,  bills,  aging  and  tear- 
sheet  reports.  Handles  interest  charges,  calcu¬ 
lates  rates  and  allows  month-end  volume  div 
counts.  Retains  6-month  detail  for  1(XX) 
customers.  Both  software  and  hardware  for 
under  $13,(XX).  Call  or  write  for  sample  re¬ 
ports.  Publisher,  Ckxitrol  Systems,  Steve  Kuck- 
uk,  (715)  526-6188,  PO  Box  476,  Shawano 
Wl,  54166. 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  (X)S, 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  arxl  modified 
systems  tor  newspapers  with  circulations  vary¬ 
ing  from  10,000  to  300,000.  Call  collect  for 
more  infonnation  (913)  381-1109,  or  write 
COS,  Inc,  c/o  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  OverUnd  Park  KS  66212. 


IF  YOU’VE  WANTED  to  get  into  computerised 
bookkeeping,  here’s  the  way  to  do  it  easily  and 
inexpensively.  We  have  an  accounts  receivable 
i  program  designed  for  small  to  medium  news¬ 
paper  or  shopper  operations  which  runs  on 
!  Radio  Shack  Model  II  microcomputer.  It  h» 

{  nine  posting  categories,  including:  display. 

I  classified  display,  regular  classified,  kqgal. 

printing,  web  printing,  other  and  receipts.  The 
I  program  IS  very  "user  friendly."  You  don't  need 
a  depee  in  computer  science  to  operate  it.  It 
calculates  service  charges  and  prepares  ite¬ 
mized  statements  for  end  of  month  billing, 
including  individual  statements  needed  for 
coop  reimbursement.  The  program  generates 
over  35  information-packed  reports,  and  over- 
I  all.  isanextremelyvaluablebusinesstool. Fora 
;  brochure  describing  the  program  in  detail. 

write:  The  Chiefland  Citizen.  Drawer  980. 
i  Chiefland  FL  32626,  or  call  Walter  H  Wilson  at 
'  (904)493-4796. 


NEWSPAPER  COMMERCIAL 
PRINTING  OFFICE  SUPPLY 
A(XX)UNTS  RECEIVABLE  system  developed  by 
a  multi-faceted  publisher  to  handle  all  types  of 
receivables  from  imroicing  to  statement  genera¬ 
tion.  Fully  capable  with  our  general  ledger, 
payroll  and  accounts  payable  programs.  Sales 
analysis,  aging  and  service.  Cha^  calcula¬ 
tions  are  all  supported.  Requires  Radio  Shack 
Model  II.  Proems  can  be  modified  to  meet 
your  needs  and  size  requirements.  For  further 
information  contact  Richard  Tidwell,  Critten¬ 
den  Publishing  Co,  PO  Box  459,  W  Memphis 
AR  72301;  (S)l)  735-1010. 


COMPUTERS 


(XIMPUGRAPHIC  Videosetter  universal  model 
01210-501,  16,  One  Systems  terminals,  two 
of  which  are  remote.  Two  computer  automation 
units  serial  number  PS1882  with  two  control 
data  9760  storage  modules  used  one  year.  Best 
offer.  Must  sell  .  Call  Shirley.  (513)  435-5000. 


MAILROOM 


ADORESSOGRAPH— Model  1900.  Purchased 
rebuilt  from  Addressograph  hardly  used.  Also 
Graphotype  and  cabinets,  makes  plastic 
plates— $1(XX).  Kirms  Printing  Co,  Avon  NJ, 
(201)  774-8000. 

I  BALDWIN  105  Counto-O-Veyor.  like  new.  used 
I  very  little,  SSOOO.  Available  immediately.  Call 
Richard  (904)  567-5639. 


I  CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Oabtree  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler  Hammer,  stackers 
Baldwin  Count-O-Veyors  104A’s 
NORTHEAST  ST(5rAGE  &  INDUSTRIES 
_ (213)  257-7557 _ 


DIDDE  GLASER.  3-station  inserter.  $14,500. 
Didde  (llaser,  5-station  inserter.  $19,500. 
Both  machines  in  excellent  condition.  Call 
Dick,  (414)  784-0110. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul- 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


lOAB  440  Oxjnter  Stacker  with  programming 
unit,  in  excellent  condition.  Available 
immediately.  Reply  to  Graphic  Management 
Associates.  (617)481-8562 


MULLER  MARTINI  231  (kxinter  Stacker  in 
excellent  condition.  Available  immediately. 
Reply  to  Graphic  Management  Associates, 
(617)  481-8562. 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


NEWSPAPER  ADDRESSING  MACHINE: 
Addresses  broadsheet  (or  tabloid  with  minor 
moditications.)  40(X)  copies  per  hour  using 
pressure  sensitive  one  up  labels.  We’ve  used  it 
(or  10  years  and  still  runs  great.  We  converted 
to  Cheshire.  Pull  spare  parts  kit.  It's  the  same 
addressing  machine  we've  bragged  about  in  our 
publisher  circulation  service.  Call  Ben  Myers  at 
The  Lapeer  (Michigan)  County  Press.  (313) 
664-0811.  {4000  a  bargain  considering 
Cheshires  are  $30,000. 

STEPPER,  1-5  Hopper.  800  series  fold  and 
tyer,  1-3  HMper,  800  series  fold  and  tyer,  1-2 
Hopper,  8(Xj  series  fold  and  tyer.  1  quarter  fold 
inserter,  2  bagging  attachments.  1  shoot 
delivery  conveyor.  Will  deliver  to  any  area  within 
a  500  mile  radius  of  Memphis.  Tennessee  and 
tram  your  people  to  operate.  Wiley  M  Arnold, 
(901)  345-8000  or  (601)  368-9774. 

SIGNODE  model  MLN2A  power  strapper  with 
or  without  40  foot  stainless  steel  roller  type 
conveyor  with  13  insert  stations.  Excellent  con¬ 
dition,  Best  offer.  Must  sell.  Call  Shirley.  (513) 
435-5000. 

MISCELLANEOUS 

COMPUGRAPHIC  COMPUQUIK,  price  $525: 
LogE  line  17  (new  $4995,  will  sell  for  $2750); 
AB  Dick  350,  $3500:  Brown  18x23  camera 
(needs  some  work),  $500  or  best  offer:  Com- 
puWriter  junior,  best  offer:  Compugraphic 
2%1,  best  offer:  Compugraphic  72(W,  best 
offer:  Ludlow  and  approximately  5  typefaces, 
best  offer.  Call  (314)  364-2468,  ext  24. 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 

NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc.  540  Frontage  Rd.  Northfield  IL 
60093:  (312)  446-7017. 

PHOTOTYPESETTING 

COMPUSCAN  ALPHA  page  feed  scanner.  Fair 
condition,  seven  ^rs  old,  being  used  daily. 
$3(X)0.  Digital  P[jP8e  computer,  includes  8K 
memory  and  cabinet,  no  disk  drives.  $1500. 
Call  (215)  258-7171  ext  637.  Ask  for  Barry 
Miers. 

COMPUGRAPHIC  IV  for  sale  or  take  over  lease. 
One  year  old.  Very  little  use.  Eight  Wpe  fonts 
and  processor.  Channel  13,  Box  1568,  Sun 
Valley  ID  83353:  (208)  726-0113. 

MICROSTOR  SYSTEM,  including  1251  Mic- 
rostors.  1420  and  CompuEdit  terminals  to  a 
3300  typesetter.  $49,500.  Call  ober/graphics 
for  details,  (617)  682-1139. 

TYPESETTING,  PRINTING  EQUIPMENT.  Buy 
and  sell.  10%  commission.  Financing  avail¬ 
able.  Bob  Weber.  (216)  729-2858. 


_ PLATEMAKING _ 

ONE  WESTERN  PLATE  PRIXESSORS,  MOD¬ 
EL  38B,  VERY  GOOD  CONDITION.  (314)  622- 
7283. 


TWO  WESTERN  PLATE  PROCESSORS,  MOD¬ 
EL  30A.  VERY  GOOD  CONDITION.  (314)  622- 
7283. 


COLOR  KING  2  unit  web  offset  press,  with  roll 
stands,  folder,  rollers  and  miscellaneous  parts. 
$35,000:  Goss  Community  oil  bath  4  unit  web 
press  with  folder  and  accessories,  $130,000: 
Western  Gear  sheeter,  dateliner,  serial  number 
67-986,  22V4"x36"  $20,000.  (415)  626- 
7020. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

6  units  2  folders.  1972 

Roll  stands,  motor  drives  and  miscellaneous 
accessories.  We  will  sell  complete  presses  or 
components. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  PRESSES 
4  unit  Goss  Urbanite  press.  SN  U-892.  Mfg 
1971. 

7  unit  Goss  Urbanite  press  with  two  folders, 
SN  U-725,  reconditioned,  available  for 
immediate  delivery. 

Several  Urbanite  units  available  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms.  Also  (Jrbanite  folders  complete  with 
upper  former  and  drive. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Sante  Fe  Dr.  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

HARRIS  V-15A.  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units.  Upper  former,  1974. 
Cottrell  V-25,  'A  and  VS  folder. 

Goss  (^immunity  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  Urbanite  (A  folders. 

Goss  4.  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx".  45  */S’'. 

Fincor  motor  and  controls. 

Harris  V-22  5  units. 

Harris  845,  22^/i,  8  units,  1973. 

Harris  845,  6  units,  22^/4". 

Harris  V-25  8  units. 

(>3lor  King  8  units  KJ-6,  1977. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC,  INC 


IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 

MERGANTHALER  PACER  36"  web  offset 
press,  serial  #225,  with  2  units,  Mogul  folder, 
and  Stobb  stacker.  (415)  873-2640. 

ORLANDO  SENTINEL  STAR  PRESSES 
Eight  Units-HoeColormatic,  223/4"  cutoff,  55" 
web.  Pair  3:2  folders,  subway  delivery.  Three 
color  humps,  semi-auto  reels,  balloon  formers, 
bay  window  bars,  anti-mist  system. 

Eight  Units-Hoe  Color  Covertible,  223/4" 
cutoff,  multi-web.  Pair  2:1  folders,  subway 
delivery.  Three  color  humps,  manual  reels,  bal¬ 
loon  formers,  bay  window  bars,  electric  com¬ 
pensators,  anti-mist  system. 

Five  Units-Hoe  Litho-matic,  22^4"  cutoff, 
multi-web  width  capability  to  66V7''.  5  plate 
wide.  Pair  2: 1  folders,  positioned  right  angle  to 
units,  semi-auto  reels,  hot  air  dryer,  blanket 
washer. 

INSERTING  EQUIPMENT 
Two — Sheridan  48P  Stuffing  Machine,  HH 
Hopper  Heads,  MS  delivery  drive. 

Contact  Gene  Bell.  Production  Director 
(305)  420-5601 
Sentinel  Star  Plaza 
633  N  Orange  Av,  PO  Box  2833 
Orlando  FL  32801-1349 

ROYAL  ZENITH  Polygraph  4  unit  Web  Offset 
Press,  173/b’'x24'/7’'  wide,  with  2  Roll  Stands, 
Folder.  Sheeter,  $34,500.  (415)  873-2640. 


5  UNIT  Harris  V22.  RBI  folder 
Vanguard  V-15.  4  and  5  units 
2  units  Community 
4  unit  Harris  V-25.  JF25 
Harris  845.  4  units.  223/4'',4  splicers 
If  you  plan  to  sell  equipment  contact: 

BELL-CAMP  INC 

Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 

6-UNIT  Daily  King  I,  1971,  KJ6  half-quarter 
folder  with  balloon  former.  40  hp  drive.  All  unit 
and  roll  stands  are  stacked.  Well  maintained  in 
A1  condition.  Available  immediately.  Can  be 
seen  in  operation.  (206)  653-2519. 

FOR  SALE:  GOSS  Antifriction  press.  Eight 
units,  one  color  deck,  two  half  decks,  two  128 
page  double  folders  with  balloons  and  skip  slitt¬ 
ers.  Eight  Cline  reels  and  accessories.  Will  sell 
complete  press  or  components.  Contact: 

Mr  Steve  Pressley 
Lake  Charles  American  Press 
Lake  Charles  LA 

_ (318)  439-2781 _ 


W*  mow*  machlMry! 
EAP  CLASSIFIEDS 
(212)  7S2-7083 


EQUIPMENT  &  SUPPLIES 


GOSS  SC.  7  units,  circumferential,  1978. 

SC,  4  units,  1971. 

Suburban  1500,  4  units,  1973. 

Urbanite,  6  units,  2  3-colors,  1968-72. 
Community  6-web  folders. 

Community  and  Suburban  units. 

HARRIS  VISA,  6  units,  balloon,  1977. 

V22.  5  units,  remanufactured. 

V25,  8  units,  3  folders  1977-78. 

845,  4  units,  1975. 

845,  6  units.  1970. 

1650.  4  units,  1980. 

JFl,  JF4,  JFIO,  JF25,  RBC2  folders. 
BUTLER  4042-15  and  MEG  D200  auto¬ 
splicers. 

ONE  Corp/Atlanta 

(404)  321-3992  Telex  700563 

GOSS  COMMUNITY  4-units,  one  SC  folder, 
1975  vintage  printed  weekly  newspaper.  Avail¬ 
able  immediately.  Box  4028,  Editor  &  Pub¬ 
lisher. 

GOSS  URBANITE 

7-unit  Urbnite  with  two  folders  and  tri-color 
unit.  Reconditioned  by  Goss  -  like  new  condi¬ 
tion  -  great  flexibility  and  available  now.  SN 
U-725/726. 

Several  Urbanite  units  available  which  can  be 
offered  stacked  or  floor  position,  complete  with 
roll  arms.  Also,  Urbanite  folders  complete  with 
upper  former.  Vx  folders  and  drives. 

Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa.  Kansas  66215 
(913)  492-9050  Telex  4-2362 

2  UNIT  NEWSKING,  1968  vintage.  Complete 
with  folder  and  drive,  platebender,  compressor, 
etc.  $35,000.  Real  nice  condition.  (519)685- 
2840. 

WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press. 

Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
5  units  Econ-O-Web  press 
Forklifts  with  rotating  cl.  mps 
Hoe  color  convertible  balloons 
Hoe  color  convertible  folders 
Hoe  colormatic  press.  8  units  and  3:2  folder 
Hoe  color  convertible  press.  8  units  and  2:1 
folder 

Goss  Imperial  folder  Mark  II 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  &  used 
We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  STORAGE 
AND  INDUSTRIES,  INC. 

(213)  257-7557 


EQUIPMENT  &  SUPPLIES 


5  UNIT  HARRIS  V15C,  like  new,  installed 
October,  1979,  must  sell  immediately-save 
$100,000. 

2,  3  and  4  unit  Goss  Community,  recondition¬ 
ed,  grease  lub. 

Community  add-on  units,  reconditioned, 
grease  lub. 

4  unit  News  King,  KJ6,  reconditioned. 

9  unit  News  King,  KJ8,  Mfg  1976/69,  availa¬ 
ble  May.  1982. 

News  King  add-on  units. 

TURNKEY  SERVICES 
Offered  exclusively  by 
INLAND  NEWSPAPER  MACHINERY  CORP 
105th  and  Santa  Fe  Dr.  TO  Box  15999 
Lenexa.  Kansas  66215 
(9 1 3)  492-9050  Telex  4-2362 

WANTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

CUTLER  HAMMER.  Mark  IVCounter  Stacker  in 
good  condition.  Reply  to  Box  3665,  Editor  & 
Publisher. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

LATE  STYLE 

COnRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  inserter  for  daily  newspaper 
operation.  Must  be  seen  in  operation.  Reply  to 
Box  3241,  Editor  &  Publisher. 

WILL  PAY  TOP  CASH  PR  ICES  for  paper  cutters, 
Phillipsburg  and  Pitney-Bowes  inserting 
machines:  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  i  ASSOCIATES 
TO  Box  20190 
Ferndale  Ml  48220 

WE  WILL  CONSIDER  all  newspaper  presses. 
Several  presses  for  different  production  needs 
are  required.  Box  3564,  Editor  &  Publisher. 


HELP  WANTED.  .  . 


SOUTH  DAKOTA  STATE  UNIVERSITY  seeks 
professor  to  teach  reporting,  public  affairs 
reporting  and  one  other  area  of  expertise  in  an 
accredited  news-editorial  program.  Earned 
PhD  preferred.  Professional  experience  neces¬ 
sary.  Rank  assistant  professor  or  associate  pro¬ 
fessor,  tenure-track.  Salary  range  to  approx¬ 
imately  $27,000  for  12  months,  depending 
upon  qualifications.  Fall  1982.  Application 
deadline  is  May  10  or  until  position  is  filled, 
whichever  occurs  later.  Send  resume, 
including  references,  to  Richard  W  Lee, 
Department  of  Journalism  and  Mass  Com¬ 
munication.  South  Dakota  State  University, 
Brookings  SD  57007.  SDSU  is  an  AA/EEO 
employer. 

UNIVERSITY  OF  WISCONSIN-EAU  CLAIRE 
seeks  academic  staff  person  in  news  for  teach¬ 
ing  primarily  in  newswriting,  reportingand  edit¬ 
ing  classes.  Experience  in  secondary  education 
courses  helpful.  Renewable,  non-tenure  track 
position.  PhD  or  near  preferred;  Master’s  in 
journalism  required,  with  a  minimum  of  three 
years  experience  in  news.  Salary  com¬ 
mensurate  with  experience.  Application 
deadline  May  1.  1982.  Send  letter,  resume, 
official  transcripts  and  letters  of  recommenda¬ 
tion  to  Leslie  0  Polk.  Personnel  Committee. 
Department  of  Journalism,  University  of  Wis¬ 
consin,  Eau-Claire  Wl  54701. 


ACADEMIC 


ASSISTANT  DIRECTOR  of  Information  Ser¬ 
vices  -  Creative,  experienced  person  needed 
for  the  position  of  Assistant  Director  of 
Information  Senrices  at  Emporia  State  Univer¬ 
sity.  Primary  responsibilities:  direct  news 
bureau,  write  for  publications,  assist  with 
television  and  radio  work,  and  assist  with  speci¬ 
al  projects.  Assistant  Director  also  advises  the 
student  yearbook  staff.  Salary:  $16,000- 
$18,000,  depending  upon  qualifications  and 
experience.  Applicants  must  have  a  bachelor's 
degree  and  experience  in  publicity  work.  A 
master's  degree,  at  least  two  years  of  writing 
experience,  at  least  two  years  of  television  and/ 
or  radio  experience,  and  experience  working  for 
and/or  advising  a  yearbook  staff  are  preferred. 
Send  application,  resume,  and  at  least  three 
references  tO:  Paul  Kincaid,  Search  Committee 
Chairperson,  Information  Senrices.  Emporia 
State  University,  Emporia  KS  66801.  Applica¬ 
tion  deadline  is  April  30,  1982.  Emporia  State 
University  is  an  Equal  Opportunity  Employer 
M/F/H. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


EDITOR  &  PUBLISHER  for  April  10,  1982 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


UNIVERSITY  OF  ALASKA-FAIRBANKS 
Department  of  Journalism  and  Broadcasting 
has  two  tenure-track  openings  starting  August. 
1982.  One  position  is  responsible  for  teaching  | 
sunrey  and  skills  courses  in  the  news-editonal 
sequence.  This  position  requiresa  PhD  in  mass 
communications  plus  relevant  professional  I 
media  experience  The  other  position  is 
responsible  for  teaching  basic,  intermediate, 
and  advanced  photojournalism  courses,  and  re¬ 
quires  at  least  a  master's  degree  in  journalism 
or  mass  communications,  plus  relevant  pro¬ 
fessional  media  experience.  Both  positions 
begin  at  the  instructor/assistant  professor  level. 
DOE.  with  salary  range  of  $23,100-$28.500. 
plus  excellent  fringe  benefits.  Send  resume, 
transcripts,  and  a  list  of  references  to:  George  M 
Winford.  Head,  Department  of  Journalism  and  I 
Broadcasting.  University  of  Alaska,  Fairbanks 
AK  99701.  Closing  date  is  April  15.  or  until  ; 
positions  are  filled.  UAF  is  an  EO/AA  employer  I 
and  educational  institution.  Women  and 
minorities  are  encouraged  to  apply. 


ADMINISTRATIVE 


CONTRACT  BUSINESS  MANAGER  j 
For  the  Post.  Ohio  University's  independent  . 
daily  student  newspaper  Available  May  1.  | 
1982.  Salary  $14.000-$15.500  dependent  i 
on  qualifications  and  experience.  Must  have  | 
Bachelor's  degree  in  journalism/  j 
communications  or  business/accounting,  with  | 
background  in  both  areas.  Prefer  one  or  two  ; 
years  experience  in  newspaper  work.  Position  i 
holds  complete  responsibility  for  financial  | 
operations  of  newspaper  as  well  as  operations  i 
of  advertising  and  graphics  staff.  Must  be  will-  ; 
mg  to  work  under  student  editor.  Send  resume 
with  3  recent  references,  and  lengthy  cover  ' 
letter  explaining  qualficiations.  date  of  i 
availability,  job  expectations  and  role  of  | 
administrative  business  manager  in  an  ' 
independent  student  newspaper  situation  to: 
The  Post.  Ohio  University.  Baker  Center, 
Athens  OH  45701,  Attn:  Rebecca  Wilson, 
Search  Committee  Member,  (614)  594-6744. 
Application  deadline  April  19.  1982.  OU  is  an 
A^EO  employer. 


GENERAL  MANAGER-Advertising  director— 
To  structure  advertising  circulation  and  non¬ 
printing  production  of  fast  growing  award- 
winningZone  2  weekly.  Delightful  rural  setting. 

If  successful,  then  take  over  profit  manage-  , 
ment.  Major  account  experience  critical.  Salary  | 
$25.(XX)  plus  growth  percentage.  Reply  to  Box  | 
4038,  Editor  £  Publisher. 


ADVERTISING 


ASSISTANT  NATIONAL 
ADVERTISING  MANAGER 


Seattle  Times  needs  candidates  with 
experience  in  national  advertising  and  supervi-  | 
Sion.  Excellent  growth  potential.  Prefer:  I 

1.  Five  or  more  years  experience  in  national  j 

advertissng.  I 

2.  One  or  more  years  of  sales  supervisory  | 

experience 

3.  College  degree  preferred,  but  may  be  off-  | 

set  by  experience  { 

4.  Capable  of  short-  and  long-range  planning 

and  staff  development.  I 

$30,(X)0-t'  to  start  depending  on  experience.  | 
Excellent  benefits.  Send  resume  and  salary  his-  | 
tory  to  Tom  Bryan,  Seattle  Times,  PO  Box  70.  ' 
Seattle  WA  981 11  i 


ADVERTISING  MANAGER  I 

/Iggressive  new  Western  Pennsylvania  7-day, 
27,000  distribution,  newspaper  is  looking  for  a 
knowledgeable  motivator  and  good  sales  leader 
to  manage  a  staff  of  5  outside  sales  and  4 
classified  people. 

Person  should  have  successful  track  record  and 
ability  to  teach  and  sell  in  a  highly  competitive  I 
market 

Send  resume  to:  I 

Ted  Coleman 
Daily  TRIBUNE 
105  Mall  Boulevard 
Monroeville  PA  15146  1 


PUBLISHER-SALES  MANAGER  | 
Weekly  newspaper  group  in  Louisiana  seeks  | 
experienced  person  to  be  publisher  of  deep  ' 
south  weekly  newspaper  in  progress  growing 
area.  You  should  have  a  solid  background  in 
display  and  classified  advertising  and  be 
responsible  for  directing  advertising  sales  ' 
efforts  for  4  official  journals  paid  circulation  , 
weeklies  and  1  shopper.  Great  opportuntity  for  I 
the  right  individual  can  deliver  results.  Salary  ' 
open.  Full  company  benefits.  Resume,  salary  . 
requirements  to  Box  3%5,  Editor  i  Publisher.  ; 


PUBLISHER  OR  GENERAL  MANAGER  for  fast  ! 
growing,  slick,  national  entertainment  trade  | 
magazine  located  in  Sunbelt.  Expert  in  cost  | 
control  and  production  required.  Expert  in 
sales/subscription  promotion  desired.  Salary  { 
and  percentage.  Send  resume  to  Box  4068, 
Editor  &  Publisher. 


TOUGH,  competitive  suburban  daily  in  major  i 
market.  Southern  states  area,  requires  I 
experienced,  savvy  publisher  with  working 
background  in  news-editorial.  and  proven  man-  | 
agerial  strength  in  sales,  production,  circula-  i 
tion,  cost  control.  We  re  always  profitable  and  | 
intend  to  remain  so  while  producing  top  quality  ! 
community  news  product.  One  of  the  best  pro-  | 
f  it-sharine  plans  in  the  business  affords  mid-to-  ' 
high  five  figure  salary  annually.  Member  small  I 
community  newspaper  group.  Resume  to  Box  I 
4008,  Editor  &  Publisher.  Interview  and  selec¬ 
tion  for  duties  to  begin  July  1. 


CLASSIFIED  AD  MANAGER 
For  21, 0<M  circulation  daily  and  12.000  week¬ 
ly  shopper  located  on  the  dynamic  Gulf  coast  in 
Zone  6.  Candidate  should  be  a  highly  motivated 
professional  with  experience  in  sales,  new  busi¬ 
ness  development.  administration,  and  compu¬ 
ter  systems.  Excellent  company  benefits.  Send 
resume  to: 

Box  4057.  Editor  &  Publisher 


EDITOR  &  PUBLISHER  has  openings  on  its 
New  York  and  Chicago  sales  staffs  for  con¬ 
scientious  people  with  knowledge  of  and  re-  i 
spect  for  the  newspaper  industry.  Interested  | 
persons  should  contact  DL  Pan/in  at  E&P. 


RETAIL  AO  MANAGER— You  will  prove  your 
capability  as  the  Retail  Ad  Manager  of  the  York 
Daily  Record,  a  37.0<X)  AM  circulation  daily 
located  in  the  104th  Metro.  Our  newspaper  is 
growing  in  a  market  with  two  competitive  dail¬ 
ies.  Your  challenge  is  to  keep  Retail  growing. 
We  re  looking  for  a  strong,  capable  manager 
Send  your  resume  to  Gary  Graff.  York  Daily 
Record,  1750  Industrial  Hwy.  York  PA  17402. 


RETAIL  ADVERTISING  MANAGER 
Excellent  opportunity  for  individual  with  solid 
ad  sales  background  to  join  the  management 
team  of  this  group-owned  23.000  circulation 
daily.  Send  resume,  references  and  salary 
requirement  to  Mike  Lind.  Advertising  Director. 
Muskogee  Phoenix.  PO  Box  1968,  Muskogee 
OK  74401. 


ADMINISTRATIVE 

'  ADMINISTRATIVE 

GENERAL  MANAGER 


If  you  have  several  years  of  newspaper  management 
experience,  with  a  solid  sales  background,  the  ability  to 
interpret  financial  statements,  prepare  operating  budgets, 
increase  circulation  and  produce  a  good  news  product,  we 
would  like  to  talk  with  you. 

Our  newspaper  is  a  mid-South,  20,000  circulation  daily  and 
Sunday,  serving  a  growing  industrial  and  farming  area.  We 
prefer  a  general  manager  with  Southern  background  and  an 
interest  in  becoming  part  of  a  group  newspaper. 

This  general  managership  is  available  immediately.  All  ap¬ 
plications  will  be  handled  confidentially.  Please  send  resume 
and  salary  requirements  to  Box  4066.  Editor  &  Publisher. 


AO  DIRECTOR  I 

SunBeItgroup.  small  dailies,  weeklies,  shopp-  i 
ers.  Must  have  experience  in  natioral.  retail, 
co-op.  special  projects.  This  is  your  chance  to 
start  at  the  top  of  this  small  group  which  is  | 
poised  for  take-off.  Salary  and  commission  ' 
negotiable.  Send  resume  and  references  to  Box  j 
4(^.  Editor  &  Publisher.  I 


ADVERTISING  DIRECTOR 
Excellent  opportunity  to  join  7-day.  35.000 
circulated  daily,  located  in  the  lovely  Black 
Hills.  We  re  looking  for  an  experienced  and 
aggressive  ad  director  to  lead  our  advertising 
and  marketing  team.  Excellent  growth  potential 
in  a  very  strong  market.  Send  resume  and  salary 
requirements  in  strictest  confidetKe  to:  Scott 
McKibben.  The  Rapid  City  Journal,  PO  Box 
450.  Rapid  City  SD  57709. 


ADVERTISING  MANAGER— Excellent  oppor¬ 
tunity  to  build  reputation  and  Image  in  very 
upscale  market.  Small  group  of  weeklies  in 
metropolitan  area  (Zone  2).  (lOOd  base  salary, 
excellent  benefits  and  strong  incentive  pro¬ 
gram.  Reply  Box  4102.  Editor  &  Publisher. 


ADVERTISING  SALESPERSON 
If  you  are  aggressive,  professional,  creative, 
and  would  like  to  be  part  of  a  young,  energetic 
staff,  our  19.000  daily  has  a  growth  position 
open.  To  apply,  send  a  letter  and  resume  to: 
Personnel.  Kennebec  Journal,  274  Western  Av. 
Augusta  ME  04330 


ADVERTISING  DIRECTOR  for  six-day  after¬ 
noon  Zone  7  daily.  Salary  plus  bonus. 
Experience  necessary.  Reply  to  Box  4092,  Edi¬ 
tor  &  Publisher. 


CIRCULATION 


CIRCULATION 

DIRECTOR 

$35,000-*- 

For  Los  Angeles  metro-based 
regional  consumer  magazine. 
Must  have  7-10  years  experience 
as  Circulation  Director  with  suc¬ 
cessful  magazines  or  newspapers. 
Must  know  all  phases  of  single 
copy  and  subscription  promo  and 
maintenance.  Send  cover  letter 
with  career  objectives  and 
detailed  resume  to  Box  4078,  Edi¬ 
tor  &  Publisher. 


CIRCULATION 

MANAGER 


Large  daily  metro  in  Zone 
2  seeking  a  circulation 
professional.  Requires  a 
top-notch  individual  with 
strong  metro  experience 
encompassing  all 
;  phases  of  circulation. 
!  $50K-»-.  Send  resume 
'  including  salary  require¬ 
ments  to: 


Box  4090 
Editor  &  Publisher 


SMALL  MIDWEST  DAILY  is  seeking  an  aggres¬ 
sive  goal-oriented  individual  to  direct  12- 
person  ad  department  and  oversee  certain  busi¬ 
ness  operations  Must  be  knowledgeable  in  co¬ 
op,  advertising  promotions  and  marketing  Will 
report  to  general  manager  Send  resume  arxf 
salary  requirments  to  Box  4050.  Editor  &  Pub¬ 
lisher 


ARTIGRAPHICS 


I  ARTIST  LAYOUT/DESIGN 

j  Major  suburban  weekly  newspaper  chain  in 
I  metro  Atlanta  area  seeking  la^t  artist,  ver- 
I  satile  all  areas  newspaper  ad  layout,  finished 
I  art  and  promotional  fMcei  Strong  in  graphic 
,  design.  Salary  commensurate  with  abilities. 
!  Benefits  package.  Box  4088.  Editor  &  Pub- 
I  lisher. 


WE  ARE  GOING  TO  PRODUCE  one  of  the  most 
I  important  and  attractive  newspapers  in  the 
I  world  But  It  won't  have  all  the  punch  we  want  to 
I  pack  into  it  unless  we  can  find  top-notch  artists 
;  specializing  in  imaginative,  sensible,  revealing 
j  charts  and  graphs:  and  who  can  create  clear 
i  bright  maps.  If  you  want  to  share  in  the 
excitement  of  launching  a  major  mebopolitan 
:  newspaper  and  believe  you  are  qualified  send 
I  samples  of  your  work,  resume  and  salary  re- 
!  quirements  to:  Gil  Roschuni.  Graphics 
{  Director.  The  Washington  Times.  3600  New 
'  York  Av.  NE.  Washington  DC  20022 


CIRCULATION 


CIRCULATION  MANAGER 
I  Large  daily  needs  irtoividual  with  strong  metro 
I  background  to  handle  circulation  in  Zone  5. 

I  Experience  must  include  all  phases  of  circula- 
:  tion.  gAOK^  Send  resume  including  salary 
I  requirements  to  Box  4 1(X).  Editor  &  Publisher. 


STATE  CIRCULATION  MANAGER 
;  Midwest  metro  (Zone  7)  has  opening  for 
I  experienced  circulation  manager.  If  you  have  5 
I  years  circulation  management  experience  and 
the  desire  and  energy  to  grow,  we  have  a  career 
path  for  you  Candidates  should  have  a  degree 
and  familiarity  with  all  types  of  distribution 
including  mail.  Good  human  relations  and 
planning  skills  are  required.  Above  average 
compensation  package.  Send  resume 
including  pay  hishxy  to  Box  4053.  Editor  & 
Publisher 


THE  PORT  ARTHUR  NEWS,  a  division  of  Cox 
Enterprises,  is  seeking  a  city  circulation  man¬ 
ger.  Ais  part  of  a  management  team,  you  will  be 
responsible  for  managing  one  half  of  the 
circulation  department  .  The  ability  to  establish 
and  achieve  department  goals,  coupled  with 
effective  human  relations  skills  are  a  must. 
Competitive  salary  and  benefits  plus  a  good 
career  opporunity.  Send  resume  to:  MICHAEL 
I  LAOSA,  PO  BOX  789.  PORT  ARTHUR,  TEXAS 
I  77640 


US  DISTRIBUTORS  wanted  for  international 
Arabic  publications:  Asharq  Al-West.  weekly 
newspaper:  Al  Majalla.  weekly  news  magazine: 
Sayidaty,  weekly  family  magazine:  and  Al- 
Muslimoon,  weekly  Islamic  magazine.  For  more 
information  contact  Saudi  Research  &  Market¬ 
ing  (torp,  Circulation  Dept.  (713)  961-0245. 


DATA  PROCESSING 


SYSTEMS  ANALYST 

Palm  Beach  Newspapers  located  in  south  Flor¬ 
ida  IS  seeking  a  self-motivated  systems  analyst 
with  experience  in  dealing  with  user 
departments  including  the  implementation  of 
major  automated  system  effecting  two  or  more 
departments.  The  successful  candidate  will  be 
in^ru mental  in  the  developments  of  totally  new 
business  systems  within  the  next  several  ^rs. 
Experience  with  a  data-base  information  man¬ 
agement  system  a  plus.  Send  detailed  resume 
with  salary  history  and  current  salary  require¬ 
ments  to  LO  Coffin.  Palm  Beach  Newspapers. 
2751  S  Dixie  Hwy.  West  Palm  Beach  FL 
33405.  All  replies  confidential. 


EDITORIAL 


LIFESTYLE  EDITOR  needed  for  immediate 
opening  at  west  Texas  PM  with  Sunday  circula¬ 
tion  nearing  50.000.  We  are  seeking  a  sharp 
writer  with  keen  layout  and  editing  skills  to 
supervise  three-person  department.  Excellent 
opportunity  tor  a  motivated  person  to  run  his  or 
h^  own  show  with  one  of  the  most  rapidly 
improving  mid-sized  dailies  in  Texas.  Creative, 
challenging  atmosphere  and  good  salary- 
benefits  package.  Send  clips,  resume  and  earn¬ 
ing  requirements  to  Jim  Welsh.  Managing  Edi¬ 
tor,  The  Odessa  American,  PO  Elox  2952,  Odes¬ 
sa  TX  79760. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


ASSISTANT  CITY  EDITOR.  Zone  9  AM  daily. 
Assist  in  supervision  of  highly  competitive  team 
of  prize-winning  reporters,  uperience,  leader¬ 
ship  skills  essential.  Box  4046,  Editor  &  Pub¬ 
lisher. 

BUSINESS  REPORTER 

Lebhar-Friedman  Inc. 

Publisher  of: 

Cham  Store  Age 
Discount  Store  News 
Drug  Store  News 
Nation's  Restaurant  News 
National  Home  Center  News 

Largest  publisher  of  Retail  Business  Publica¬ 
tions  in  the  US  has  several  business  reporter 
positions  available  in  our  New  York  City 


We  seek  candidates  with  business  journalism 
backgrounds  and  heavy  writing  experience  (3-5 
year^  with  a  retailing  orientation  preferred. 
Reporting  backgound  preferred.  Travel  25%. 

If  you  are  a  go  getter  who  can  develop  feature 
articles  and  news,  and  would  like  to  advance:  as 
your  experience  broadens,  send  resume  with 
salary  history  and  requirments  to: 

Personnel  Director 
Lebhar-Friedman  Inc. 

425  Park  Av,  New  York  NY  10022 
an  equal  opportunity  employer  m/f 

COUNTY  GOVERNMENT  REPORTER 
County  government  reporter  with  at  least  three 
years  experience  needed  by  aggressive  North 
Carolina  daily.  Send  resume,  clips,  references, 
salary  requirements  to  John  Holmes,  Personnel 
Director,  The  Fayetteville  Times,  PC)  Box  849, 
Fayetteville  NC  28302. 

DESK  ASSISTANT 

The  nation's  fastest  growing  daily  (circulation 
up  in  growth)  newspaper  has  a  key  desk  job 
open  for  an  enthusiastic,  experienced  copy  edi¬ 
tor  with  a  flair  for  headlines  and  layout.  Appli¬ 
cants  should  have  3-5  years  reporting 
experience.  1-2  years  desk  experience  and 
should  be  familiar  with  the  work  of  successful 
tabloids.  Salary,  night  differential  over  $5(X) 
per  week.  Excellent  opportunity  for  advance¬ 
ment.  Send  resume  and  samples-no  phone 
calls  please~to  Linda  Demeglio,  Managing  Edi¬ 
tor.  The  Delaware  County  Daily  Times.  500  Mil¬ 
dred  Av,  Primos  PA  19018. 

LIFESTYLE.  LEISURE  and  SOCIETY  job  open 
now  on  award-winning  semi-weekly  in  South 
Carolina.  Send  complete  details  and  resume. 
Recent  J-school  graduate  considered.  Box 

4074,  Editor  t  Publisher. _ 

EDITOR  for  Zone  5  daily.  Must  be  aggressive 
and  creative  in  management  of  news  staff. 
Emphasis  on  community  involvement  and 
growth  with  our  small  but  growing  newspamr 
group.  Send  resume  and  salary  history  to  Box 
4083.  Editor  &  Publisher. 


EDITOR— To  assume  writing/editing 
responsibilities  for  business  section  of  award¬ 
winning  national  furniture  newspaper.  Must  be 
proven  communicator,  able  to  analyze  financial 
positions  of  companies  and  produce  business 
stories  of  interest  to  top  level  executives  in  the 
industry.  Resume,  salary  requirements  to  PO 
Box  2754,  High  Point  NC  27261. 

EDITORIAL  WRITER  needed  fo  75,000  com- 
bination  in  Zone  6.  Conservative  philosophy, 
newspaper  journalism  exjierience  required. 
Knowledge  of  and  interest  in  economics  and 
political  science  helpful.  Send  resume,  clips 
and  salary  requirements  to  Box  4054,  Editor  & 
Publisher. 

EXECUTIVE  EDITOR— Leading  Northeast  sub- 
urban  newspaper  group  (Zone  2).  Must  be 
skilled  in  news  management,  personnel,  and 
training.  A  challenging  job  with  growth  poten¬ 
tial  for  the  right  person.  Box  4(377,  Editor  & 
Publisher. 

MONTANA'S  CAPITAL  CITY  newspaper  is  look¬ 
ing  for  a  lifestyle  editor  who  can  put  pizazz  into 
layouts,  bring  club  news  to  life  and  keep  up  with 
tradition  of  top  quality  features.  $15.(X)0  and 
up.  Three  years  experience  minimum.  Send 
resume  and  clips  to  Independent  Record.  PO 
Box  4249,  Helena  MT  59601. 


MANAGING  EDITOR 


Washington-based  business  newspaper  is  seek¬ 
ing  a  managing  editor  to  direct  the  news  staff  of 
this  fast  growing  weekly  (audited  paid  circula¬ 
tion  SOO.OOO)  in  coverage  of  federal  activities 
that  affect  business  and  the  profession.  The 
editorial  staff  is  supported  by  organizational 
resources  that  include  more  than  100 
specialists  in  all  phases  of  federal  activities. 

Washington  know-how  helpful  but  professional 
skills  and  ability  to  train  and  motivate  staff  in 
persuit  of  top  quality  journalistic  performance 
are  most  important. 

Please  send  your  resume,  indicating  your  most 
recent  salary  history,  and  samples  of  your  writ¬ 
ing  to:  Sharon  Nelton,  Editor,  Washington  Re¬ 
port,  Chamber  of  Commerce  of  the  United 
States,  1615  H  St,  NW,  Washington  DC 
20062.  Equal  opportunity  employer  m/f. 

NEWS  EDITOR  position  open  in  northern  Illi¬ 
nois  award-winning  PM  daily.  55(X3  circula¬ 
tion,  5-person  staff.  Responsibilities  include 
some  layout,  county  government  and  general 
assignment  coverage.  Second-in-command  of 
editorial  staff.  Great  opportunity  to  gam 
experience  and  development.  Salary  open. 
Fringes  include  hospitalization  insurance, 
vacation,  holidays,  sick  time  and  profit-sharing 
plan.  Please  reply  by  letter  giving  background, 
eduation,  experience  and  references  to  Patrick 
B  Mattison,  Belvidere  Daily  Republican,  401 
Whitney  Blvd,  Belvidere  IL  61008. 


EDITOR  FOR  WEEKLY  in  Northeast  Indiana. 
You'll  do  most  of  the  writing  for  this  award¬ 
winning  newspaper  owned  by  a  small  chain  that 
includes  two  dailies.  One  or  two  years' 
experience  would  be  helpful,  but  we'll  accept 
applications  from  1982  graduates.  The 
position  requires  an  aggressive,  well-organized 
person  able  to  write  about  all  facets  of  small¬ 
town  life,  from  high  school  basketball  to  trash 
pick-up  rate  increases.  Good  benefits  package. 
Send  resume  to  James  Kroemer,  Kendallville 
Publishing  Co,  112  N  Main  St,  Kendallville  IN 
46755. 

FEATURES  EDITOR— To  edit,  organize  and 
plan  daily  features  section  of  126,000  AM, 
250,000  Sunday  in  upstate  New  York.  Work 
with  reporters.  Sunday  features  editor.  Sunday 
magazine  editor.  A  newspaper  with  contempo¬ 
rary  design  and  upbeat  ideas.  Reply  to  Box 
40^,  Editor  &  Publisher. 

GOOD  OPPORTUNITY  for  a  person  who  wants 
to  move  up.  Large  Ohio  weekly  needs  an  editor 
who  can  make  our  newspaper  come  alive.  Nice 
area.  $16,0(X)  salary,  insurance  and  retire¬ 
ment.  Send  resume  to  Box  3923,  Editor&Pub- 
lisher. 

"HOW  TO  GET  HIRED  IN  JOURNALISM" 

For  information,  write:  Northwest  Marketing 
Limited,  Box  3658-J,  Lacey  WA  98503. 

MEDIUM  DAILY  in  the  Rocky  Mountains  needs 
Copy  Editor  on  features  desk.  Heavy  graphic 
emphasis,  news  and  features  background 
necessary.  Must  have  ability  to  create 
excitement  in  features  section  and  deal  with 
day-to-day  layout.  Minimum  daily  experience, 

3  years.  Must  start  May  15th.  ^nd  resume, 
tearsheets  and  salary  requirements  to  Box 
4051,  Editor  &  Publisher. 

OPENING  for  assistant  editor.  Catholic  weekly 
in  Zone  3.  Layout,  headline  writing  and  rewrite 
experience  necessary.  Also  photography.  J- 
school  grad  preferred.  Salary,  upper  teens. 
Send  resume  to  Box  4101,  Editor  &  Publisher. 

ROCKY  MOUNTAIN  80M  daily  needs 
experienced  food  editor.  Must  create  exciting 
color  covers  weekly.  Graphics  awareness  a 
must.  Feature  writing  for  other  sections  a  part  of 
the  job.  Immediate  opening.  Tearsheets, 
resume  and  salary  requirements  to  Box  4052, 
Editor  &  Publisher. 

SMALL  NEW  JERSEY  DAILY  seeking  appli- 
cants  for  desk  and  reporting  jobs.  Prefer  candi¬ 
dates  with  experience  in  New  Jersey,  either  on  a 
weekly  or  small  daily.  Send  resume  and  clips  to 
Box  4079,  Editor  &  Publisher. 

REWRITE  PERSON 

US  radio  station  in  West  Germany  needs  rewrite 
person  with  knowledge  of  world  affairs  and 
experience  in  processing  news  agency  copy  into 
clear,  brief  accurate  stories.  Good  salaries  and 
fringe  benefits.  Box  4103,  Editor  &  Publisher. 


Wanted:  The  Best 

(Hitter 


We  are  launching  a  new  daily  newspaper  In  Washing¬ 
ton,  D.C.  We  interxj  to  build  it,  rapidly  and  purposefully, 
into  one  of  the  nation's  best  newspapers. 

The  Washington  Times  will  be  a  bold,  new  voice  in 
the  nation's  capital.  It  will  be  a  pziper  of  excellence, 
representing  the  highest-quality  standards  of  journalism. 

It  will  be  a  worthy  challenger  to  the  Washin^on  POst— 
and  an  unmistakable  alternate  voice,  as  excellent  in  its 
presentation  of  news  and  commentary  from  a  conser¬ 
vative  vantage  point  as  the  Post  is  from  a  liberal 
perspective. 

The  Washington  Times  will  be  another  publication  of 
News  Work)  ^mmunications,  Inc.,  which  currently 
publishes  two  New  Ybrk  City  (iaily  newspapers.  The 
News  World  and  the  Spanish-language  Noticias  del 
Murxlo. 

News  Work)  C3ommunications,  which  was  founded 
five  years  ago  by  members  of  the  Unification  Church, 


follows  in  the  independent  newspaper-publishing  tradi¬ 
tion  of  the  Christian  Science  Monitor  with  its  emphasis 
on  integrity  and  superior  quality. 

If  the  excitement  and  challenge  of  being  part  of  such 
an  enterprise  appeals  to  you.  and  you  are  a  newspaper 
professional — in  Administration,  Advertising,  Circulation, 
Editorial  or  Production  (or  Data  Processing,  Market 
Research,  Personnel,  Promotion,  Purchasing,  etc.) — then 
write  with  your  resume,  references  and  salary  require¬ 
ments; 

Personnel  Department 

The  Washington  Times 

3600  New  York  Avenue,  N.E. 

Washington,  D.C.  20002 

All  replies  will  be  held  in  strictest  confidence. 

A  final  note:  News  World  Communications  has  the 
resources,  resolve,  patience  and  track  record  to  see 
The  Washington  Times  through  to  success. 


An  Equal  Opportunity  Employer 


Indiana.  SPEND  YOUR  SALAD  DAYS  as  news  editor  of  a 
is  award-  top-ranked  New  Mexico  weekly.  Position  opens 
:hainthat  May-  Must  be  fast,  accurate  at  everything, 
o  years'  Photo  ability  essential.  If  you  want  community 
'll  accept  jpurnalism,  this  is  it.  New  grads  welcome, 
tes.  The  Resume  and  clips  to  Richard  VanCleef, 
organized  Independent  Review,  PO  Box  X,  Aztec  NM 
otsmall-  8741(3. 

package.  SPORTS  EDITOR  job  opening  now  on  award- 
indallville  wining  twice  weekly  located  in  South  Carolina, 
allville  IN  (kxx)  job.  Good  working  conditions.  Send  com¬ 
plete  details  and  resume.  Recent  J-school 

_  graduate  considered.  Box  4073,  Editor  &  Pub- 

inize  and  Usher. 

ork.  Work  STATES  NEWS  SERVICE,  now  a  joint  venture 
r,  Sunday  »*  Pulitzer  Publishing  Company  and  Indian 
ontempo-  looking  for  reporters  with  strong 

ly  to  Box  hard  news  background.  Apply:  States  News 
Servoce,  Man^ment  (krmmittee,  654  Penn- 
_  sylvania  Av,  SE,  Washington  DC  20003. 

VERSATILE  SPORTS  REPORTER-editor  with 
live.  Nice  minimum  2  years  experience  sought  by 
nd  retire-  medium  Southeast  daily  with  strong  coverage 
tor&Pub-  of  SEC  football,  basketball  and  minor  league 
baseball.  If  you  can  write  tightly,  edit  sharply 

_  and  have  sports  desk  skills  we're  interested  in 

kLISM' '  you.  Send  resume  and  clips  to  Box  4089,  Editor 

Marketing  4  Publisher. 

503.  - 

_  WRITER  for  a  national  furniture  newspaper. 

lins  needs  Minimum  2  years  experience,  preferably  heavy 
7  graphic  in  business/finance.  Resume,  salary  require- 
ckground  mentsto  TO  Box  2754,  High  l^int  NC  27261. 

0  create  - 

deal  with  WANTED:  A  sports  editor  who  knows  there  is 
cperience,  more  to  sports  than  box  scores  and  locker  room 
)  resume,  quotes.  We  are  a  growing  Zone  2  daily  that 
ts  to  Box  covers  local  professional  and  college  sports.  We 
want  a  sports  editor  who  is  aggressive  in  seeking 

_  out  the  unique  and  interesting  news  of  the 

sports  world .  We  want  our  sports  pages  to  have  a 
ilic  weekly  strong  personality  and  our  editor  must  be  able 
nd  rewrite  to  mold  the  staff  that  will  create  the  pages, 
jraphy.  J-  Please  send  resume  to  Box  4075,  Editor  & 
)er  teens.  Publisher. 

Publisher. 

ly  needs  _  FREELANCE 

:e  exciting 

areness  a  OPPORTUNITY  KNOCKS  TWICE  A  MONTH 
nsapartof  WITH  FREELANCER'S  NEWSLETTER!  For 

arsheets,  sample  copy,  send  self-addressed,  stamped 

lox  4052,  #10  envelope  to:  Dept  N,  307  Westlake  Dr, 

Austin  TX  78746. 

JOB  LEADS 

either  on  a 

nd  clips  to  PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow- 
_  stone.  Forest  Hills  NY  1 1375. 

eds  rewrite  MAILROOM 

iffairs  and  — — 

:ycopyinto  ASSISTANT  MAILROOM  FOREMAN 

®  newspaper  seeks  an  experienced 
Publisher,  supervisor  with  exposure  to  an  unionized 
environment.  Knowledge  of  Signode,  stackers 
and  tying  machines  would  be  helpful.  This 
position  provides  an  excellent  opportunity  to 
become  the  foreman  for  the  right  candidate. 
Salary  and  benefit  package  are  highly  competi¬ 
tive.  Send  salary  history  and  resume  to  Box 
4049,  Editor  &  Publisher. 


MAILR(30M  FOREMAN'S  position  is  now  avail¬ 
able  in  Zone  4.  We  are  a  7-day  daily  currently  at 
125,000  and  still  growing.  The  applicant  must 
have  demonstrated  experience  in  both  the 
administrative  and  operational  areas  of  a  mail- 
room.  Must  have  the  ability  to  effectively  deal 
_____  with  people,  understanding  of  equipment  and 
operations  of  a  modern  distribution  system.  If 
you  are  currently  in  the  number  2  position  seek- 
adl-  advancement  or  are  otherwise  qualified, 

then  this  is  an  excellent  opportunity  for  move- 
°  ment  into  top  mailroom  position  in  the  future. 

Send  resume  and  salary  requirements  to  Box 
luch  4047,  Editor  &  Publisher. 

iiper  ■—  . — ' 

tion,  _ PRODUCTION _ 

tfven  PRODUCTION — Operations  Manager  to  assist 

Publisher  reorganize  and  finalize  conversion  to 
Jif®"  small  daily.  Must  be  shirt-sleeve  working  com¬ 

position  and  web  press  person  to  accept  full 
responsibility  fom  pre-press  through  mailroom 
including  implementation  of  a  very  firm  pre¬ 
ventative  maintanence  program  and  operation 
of  electronic  equipment  and  a  Goss  Suburban 
press.  Must  be  a  responsible  mature  self-starter 
with  10  years  minimum  experience.  May  con¬ 
sider  a  former  newspaper  owner.  Heavy  drink- 
I  the  ers  need  not  apply.  Commercial  web  printing 

see  sales  and  service  potential  not  yet  utilized.  Sal¬ 

ary  and  fringe  benefits  negotiable  and  com¬ 
mensurate  with  experience  and  desire  to  help  a 
small  company  grow.  Send  resume  and  letter  to 
Jerrv  Brock.  TO  Box  1116.  Castle  Rock  CO 
80104. 

EDITOR  &  PUBLISHER  for  April  10,  1982 


HELP  WANTED 


PRODUCTION 


CAMERA  FOREMAN 

A  7-day  daily  currently  at  125.000  located  in 
Zone  4  Is  seeking  a  qualified  camera  foreman. 
Experience  must  include  offset  press,  auto¬ 
mated  camera  platemaking  equipment  and 
color  separation.  The  ability  to  tram  others  in 
the  use  and  operation  of  this  equipment  a  plus. 
If  you  are  looking  for  a  career  in  a  growing  area 
then  forward  your  resume  and  salary  history  to 
Box  4048.  Editor  &  Publisher 


SYSTEMS  TECHNICIAN  Requires  minimum  2 
years  education  and  3  years  experience  on  DEC 
or  Hewlett-Packard  Systems.  Good  benefits. 
Send  resume  to  Production  Department,  Tam¬ 
pa  Tribune,  PO  Box  191,  Tampa  FL  33601. 


PROMOTION 


THINK  FLORIDA! 

Pleasant  thoughts  come  to  mind?  Good!  Now 
consider  this  opportunity  to  join  a  corporate 
marketing  staff  of  Florida's  best  newspapers. 

We're  looking  for  a  person  who  can  create  com¬ 
pelling  copy  to  better  acquaint  our  readers  and 
advertisers  with  the  editorial  excellence  and 
advertising  effectiveness  of  the  St  Petersburg 
Times  and  Evening  Independence. 

Your  primary  assignment  will  be  in  classified 
promotion  but  you'll  also  have  an  opportunity  to 
create  a  variety  of  printed  and  audio-visual 
sales  tools  for  retail,  news  and  circulation. 
We're  looking  for  a  sales-minded  self-starter 
with  2-3  years  newspaper  promotion 
experience.  A  person  who  has  a  way  with  words 
and  an  ability  to  get  along  with  others. 

In  addition  toa  good  starting  salary,  you'll  profit 
from  such  "extras"  as  company  paid  pension 
plan,  profit-sharing,  life  and  health  insurance, 
quarterly  cost  of  living  bonus,  credit  union, 
liberal  paid  vacations  and  personal  leave  days. 

Write  background  and  salary  requirements  to: 

Employment  Office 
Times  Publishing  Co 
POBox  1121 
St  Petersburg  FL  33731 

and  equal  opportunity  employer 


SPORTS  INFORMATION 
& 

PROMOTION  DIRECTOR 
(Re-opened) 

The  University  of  Minnesota  Department  of 
Women's  Intercollegiate  Athletics  is  accepting 
applications  for  the  position  of  Sports 
Information  and  Promotions  Director. 
Responsibilities  include  developing  news  re¬ 
leases  for  the  media;  maintaining  informational 
system  on  teams;  preparing  copy  for  brochures; 
developing  and  implementing  promotional 
ideas  for  women's  athletics  and  other  tasks  as 
needed.  BA/BS  degree  in  journalism,  sports 
information,  or  related  area  with  three  years 
experience  in  reporting  and/or  publicizing 
intercollegiate  athletics  required  with  five  years 
experience  preferred.  Salary  $20,000.  Send 
letter  of  application,  resume,  three  letters  of 
reference,  and  any  samples  of  work  to  Mike 
Lawless.  Chair  of  Search  Committee.  Women's 
Intercollegiate  Athletics,  University  of  Minne¬ 
sota,  516  15th  Av,  SE,  Minneapolis  MN 
55455.  Closing  date  for  applications  is  May 
24,  1982.  Positions  starting  date  is  July  1. 
1982. 

The  University  of  Minnesota  is  an  equal 
opportunity/affirmative  action  employer  and 
invites  and  encourages  applications  from 
women  and  minorities. 


PUBUC  RELATIONS 


MULTI-FACETED  Jewish  philanthropic  organ¬ 
ization  seeks  top-notch  pr  writer,  with 
emphasis  on  news  and  feature  writing.  Mini¬ 
mum  3  years  professional  experience.  News¬ 
paper  background  preferable.  Knowledge  of 
graphics  and  AN  production  a  plus.  Send 
resume  and  salary  requirements  to  Director  of 
Communications  and  Marketing.  Greater 
Miami  Jewish  Federation.  42(X)  Biscayne  Blvd, 
Miami  FL  33137. 


SALES 


CAREER  OPPORTUNITY 
Excellent  positions  available  in  retail  advertis¬ 
ing  sales  department  of  daily  newspaper  lo¬ 
cated  in  northern  New  Jersey.  Experience  pre¬ 
ferred  but  not  necessary.  If  you  are  a  dynamic 
self-starter  who  wants  to  take  advantage  of  our 
excellent  salary  and  incentive  prowam  send 
your  resume  to  Box  4062,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  April 


POSITIONS  WANTED.  .  . 


ADMINISTRATIVE 


I  CEO,  GM.  VP  Marketing — Profit  and  loss  ' 
I  responsible,  hard-working  pro  wants  #1  or  2  j 
I  opportunity  in  growing  daily,  weekly  or  shopper  I 
I  operations.  Will  consider  corporate  manage-  I 
ment  of  smaller  dailies.  Well  known,  respected, 
community  leader,  family  man.  proven  success 
record —  all  phases  of  the  business.  Currently 
top  level  management  large  chain.  Reply  Box 
3W3,  Editor  &  Publisher.  ! 


UTAH  PUBLISHERS  ] 

Capable,  experienced  manager  with  good  all¬ 
round  newspaper  background.  Heaviest  in  pro¬ 
duction  and  advertising.  Seeking  management 
responsibility  with  progressive  daily  or  weekly 
group  in  Mountain  West,  ^x  4070,  Editor  &  I 
Publisher. 


ADVERTISING 


37-YEAR-OLD  with  13  years  experience  j 
including  national .  retail ,  coiK>p.  zoned  editions  i 
and  special  projects.  Very  strong  on  promotions  I 
that  produce  plus  revenue.  Desire  aggressive  I 
Zone  5  daily.  Not  looking  for  title  as  much  as 
realistic  opportuniW  for  advancement  based  on 
my  performance.  Reply  Box  4018,  Editor  &  ! 
Publisher.  j 


'  YOUNG  AD  DIRECTOR  at  small  daily  seeks  step 
I  up.  Top  college;  broadcast  experience.  Want  to 
I  sell/manage  in  small/middle  market.  Zones  1, 
I  3.  8.  June.  Potential  manager  ready  for  pro- 

f  essive  operation  prosperous  area.  Box  4082. 
ditor  &  Publisher. 


CIRCULATION 


CIRCULATOR:  Age  38.  18  years  management 
and  promotion  experience,  on  small  and  , 
mediumdailiesandweeklies.  Experienced  with  | 
ABC,  TMC,  voluntary  collect,  phone  rooms  and  | 
boy  crews.  Seeking  to  relocate  as  manager  or  1 
assistant.  Box  4056,  Editor  &  Publisher. 


MARKETING-ORIENTED  newspaper  manager 
seeks  position  in  circulation  department.  Has 
MBA  degree.  Box  4058,  Editor  &  Publisher. 


PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 
.  .  .We  Bet 
You’ll  Be 
Satisfied 


EDITORIAL 


DESK  MAN — Rockies  metro  news  editor,  33. 
seeks  return  to  California  copy  desk.  Top  refer¬ 
ences.  state  of  art  skills.  Box  3986.  Editor  & 
Publisher. 


RESPONSIBLE  EDITOR-WRITER  seeks  chal¬ 
lenge  of  management,  community  relations 
and  or  technical  skills.  Good  writing  and  ethical 
journalism.  Box  4091,  Editor  &  ftiblisher. 


AUGUST  JOURNALISM  GRAD,  3  years  book 
and  magazine  editing,  freelance,  seeks  first 
reporting  or  copyediting  job  on  daily  or  weekly  in 
Zones  5.  4,  2.  Sharon  Thomas,  1740  W  Grand 
Blvd.  Detroit  Ml  48208;  (313)  894-8383. 


COPYREADING,  column  (samples)  for  J-school 
BA.  38,  who's  taught  English,  directing  radio 
news,  published,  proofread.  PO  Box  686, 
Hutchinson  KS  67501;  (316)  663-5082. 


NEWLY  DIVORCED  SPORTS  EDITOR  of  small 
Iowa  daily  needs  change  of  scenery.  Can  cover 
anything  or  work  desk.  Clips  and  references  on 
request.  BA.  32.  excellent  health.  Jeff  Green. 
710  Cornwall,  Waterloo  lA  50702;  (319)  234- 
4850. 


DESKMAN 

Sports,  experienced,  all  phases.  Zones  1.  2,  3. 
4.  Box  4045.  Editor  &  Publisher. 


EAGER,  experienced  columnist  with  strong 
interest  in  aii  and  books  desires  relocation  to 
Zones  2.  3,  4  or  6.  Box  4059,  Editor  &  Pub¬ 
lisher. 


EDITOR/WRITER  seeks  position  with  scientific 
or  technical  periodical.  Zoology  minor.  MSJ 
Medill.  One  year  experience  with  hazardous 
waste  public  information  office.  Covered  NRC. 
DOE.  Capitol  Hill  on  internship.  One  year  law 
school,  ^x  4093,  Editor  &  Publisher. 


EXPERIENCE.  Editor-weekly,  designed  new 
layout  and  marketing  strategy.  Business, 
courts,  county  beats  with  dailies.  Entertain¬ 
ment  expertise.  H  Allen,  (505)  388-18^.  PO 
Box  1000,  Silver  City  NM  88062. 


i  FEATURE/SPORTS  WRITER.  If  you  need  a  pro, 

I  if  you  believe  a  top  writer  with  2  years  semi- 
weekly  and  8  years  magazine  experience  coukt 
do  well  on  your  daily,  contact  me.  I'm  fast, 
creative.  VDT-familiar  and  willing  to  sacrifice 
'  financially  for  a  chance  to  prove  myself  on  a 
I  daily.  TOP  clips  and  references.  Have 
interviewed  the  big  ones.  David  Stockman  to 
Arnold  Palmer.  Any  Zone.  Ron  Rogers.  5436 
Donnelly  Ct.  Springfield  VA  22151;  (703) 
323-1993. 


FORMER  EDITOR  OF  WEEKLY,  also  edited  in- 
house  bulletin,  several  years  freelance 
experience,  master's  in  journalism  seeks 
position  in  Northeast  as  reporter  or  copy  editor. 
Call  Ron,  (212)  320-0776. 


I  AM  A  YOUNG,  experienced  managing  editor  of 
a  quality  AM  daily  who  seeks  a  greater  chal¬ 
lenge.  If  you  send  me  a  letter  describing  your 
operation  and  copies  of  your  paper.  I'll  send  you 
a  resume,  references  and  a  critique.  I  am  avail¬ 
able  after  July  10.  Box  4055,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 
EDITORIAL 


NY  TIMES  syndicated  feature  writer  (mid-50's) 
30  years  newspaper  and  PR  writing,  editing, 
pursues  Sunbelt.  CREATIVE  all  cTullenges! 
Part-time  if  not  full;  money  secondary  reward. 
Box  4081,  Editor  &  Publisher. 


SPORTSWRITER  and  editor  with  3  years 
experience  in  the  Midwest  seeks  position  on 
daily  in  any  Zone.  Young  and  ambitious.  Box 
4020,  Editor  &  Publisher. 


SHOT  AT  AND  MISSED  Vietnam  to  Middle  East 
and  hotspots  between.  Crisis  reporter,  keen  all¬ 
round  writer,  just  finished  brxik.  Seeks  bracing 
new  challenge.  Ernie  Pyle  Award  winner.  Box 
4061,  Editor  &  Publisher. 


SPORTSWRITER:  Hard-working,  knowledge¬ 
able  old-style  writer  seeks  employment  on  a 
daily  in  Zone  2  or  3.  Two  years  experietKe. 
Adrian  O'Connor.  1602  N  Mam  St.  Swth  Bos¬ 
ton  VA  24592.  Phone  (804)  572-2928. 


SPORTSWRITER— Experienced,  energetic  go- 
getter.  Out  of  field  two  years,  wants  to  return. 
Good,  crisp  copy.  Exceptionally  good  refer¬ 
ences.  Will  enhance  and  fully  support  any  good 
new^per  organization.  Please  contact  Box 
4061  Editor  &  Publisher. 


SPORTS  or  general  reporting  career  on  Zorre  3. 
4.  5  or  8  paper  sought  by  hi^  horrors  J-grad. 
Twoyearscampusdaily  work.  MX  4084,  Editor 
&  Publisher. 


SPORTSWRITER — I  can  do  it  all  and  well. 
Sparkling  clips,  top  references.  Energetic. 
Experienced.  USC  J-grad.  Copy  desk,  la^t, 
VDT  experience.  All  Zones.  Box  4095.  Editor  & 
Publisher. 


YOUNG  REPORTER  with  daily  news  experience 
covering  courts,  government  and  police  seeks 
reporting  position  on  daily  or  weekly  in  Zone  1. 
but  will  consider  offers  from  other  Zones.  Box 
4086,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTO  EDITOR,  17  years  with  one  of  the  na¬ 
tion's  most  respected,  top-five  dailies,  wants  to 
exchange  Manhattan  smog  for  Sunbelt  skies. 
Seeks  serious  large  metro^itan  paper  able  to 
afford  his  experience  and  talent.  Box  4029, 
Editor  &  Publisher. 


PRESSROOM 


THE  DECATUR  HERALD  AND  REVIEW  is  con¬ 
verting  to  AM  only  in  June.  1982.  Two  press, 
camera'plate  men  seeking  employment.  Con¬ 
tact  Tern  Buckley.  Personnel  (Coordinator, 
(217)  429-5151. 


PRODUCTION 


OPERATIONS  or  PRODUCTION  MANAGER 
Experienced  in  all  operating  and  administrative 
areas,  with  particular  strengths  in  production, 
data  processing,  mechanical  and  electronic 
engineering,  plant  facilities  development,  and 
expense  reduction  and  control.  Profit  and  peo¬ 
ple-oriented.  with  a  solid  record  of  lowering 
operating  costs  and  raising  product  quality. 
Available  immediately.  Strictest  confidence. 
Box  4072,  Editor  &  f^bhsher. 


If  your  game  is  equipment,  pro¬ 
ducts.  services  or  systems  used 
in  newspaper  production  (or  if 
you’re  a  publisher  with  surplus 
equipment  on  your  hands)  E&P 
!  Classifieds  are  your  best  bet  to 
j  make  (or  save)  some  easy  money. 

!  E  &  P's  Help  Wanted  ads  reach 
I  the  industry  people  you  are  look- 
'  ing  for  to  fill  that  open  position  at 
your  paper.  And,  Positions 
I  Wanted  advertisers  tell  us  that  E 
I  &  P  Classifieds  ads  get  results! 

Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 
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Shop  Talk  at  Thirty  By  A.  Roy  Megarry 


Media  in  the  Nineties 

By  1990,  publishers  of  mass-circulation 
daily  newspapers  will  finally  stop  kidding 
themselves  that  they  are  in  the  //ew  spaper 
business  and  admit  that  they  are  primarily 
in  the  business  of  carrying  advertising 
messages. 

Let  me  emphasize  that  I'm  addressing 
these  comments  to  mass-circulation  daily 
newspapers.  I  make  this  prediction  for 
the  following  reasons: 

•  Advertising  revenues  currently 
account  for  over  of  the  news¬ 
paper  industry’s  total  revenues,  and 
this  ratio  is  growing. 

•  Advertising  content  accounts  for 
between  60-75%  of  the  space  in  the 
average  daily  newspaper. 

•  Insert  linage — containing  no  editorial 
at  all — accounted  for  1 3%  of  the  total 
advertising  linage  in  daily  newspapers 
in  1981.  In  1981.  retail  inserts 
accounted  for  over  22%  of  all  retail 
linage.  Insert  linage  is  growing  at  a 
faster  rate  than  ROP  linage. 

•  More  and  more  mass-circulation  dai¬ 
ly  newspapers  are  examining  ways  to 
use  their  door-to-door  distribution 
service  to  distribute  products  other 
than  a  newspaper. 

•  In  an  effort  to  offset  declining  house¬ 
hold  penetration,  many  publishers  are 
introducing  supplementary  free- 
circulation  newspapers.  These  papers 
are  distributed  free  to  non¬ 
subscribers  and  have  90-95% 
advertising  content.  They  are  designed  to 
provide  advertisers  with  the  kind  of 
penetration  they — the  advertisers — feel 
they  need.  Since  many  households  no 
longer  subscribe  to  a  mass-circulation 
newspaper,  this  is  one  way  that  many 
publishers  feel  they  can  solve  the 
dilemma  of  declining  market  share  and 
advertising  revenues. 

•  Over  60%  of  the  daily  newspapers  in 
North  America  now  publish  some 
form  of  free-distribution  publication. 

•  The  cost  of  maintaining  paid  circula¬ 
tion  is  growing  by  leaps  and  bounds. 
Newspapers  are  getting  involved  in 
bingo  games  and  poker  games  and 
draws  for  vacation  trips  to  the  Baha¬ 
mas,  etc.  Tens  of  thousands  of  read¬ 
ers  of  many  mass-circulation  news¬ 
papers  are  getting  their  paper 
delivered  for  about  half-price  in 
order  to  retain  them  as  readers. 

For  all  of  these  reasons,  I  predict  that 
the  ratio  of  circulation  revenues  will  con¬ 
tinue  to  decline  in  the  ’80s  and  ’90s. 

(These  remarks  are  from  a  speech  by  A. 
Roy  Megarry,  publisher  of  Toronto  Globe 
and  Mail.  It  is  entitled  “Media  in  the 
Nineties”  and  was  presented  to  the  Cana¬ 
dian  Media  Directors  Conference  at  the 
Inn  on  the  Park,  March  8.) 


More  specialization 

Another  prediction  I  would  make,  is  a 
trend  towards  more  specialization  in  the 
newspaper  business.  As  with  radio  and 
magazines — and  eventually  with  televi¬ 
sion — we  are  just  beginning  to  see  the 
emergence  of  special-interest  publica¬ 
tions  in  the  newspaper  business.  This 
trend  will  accelerate  because  economics 
in  the  marketplace  will  dictate  it. 

It  exists  now  on  a  major  scale  with  such 
publications  as  the  Wall  Street  Journal, 
New  York  Times,  and  the  Globe  and 
Mail.  It  also  exists,  on  a  much  smaller 
scale,  with  publications  such  as  Auto 
Trader,  Toronto  Real  Estate  News,  etc. 
These  latter  publications  have  developed 
along  the  route  of  “product”  specializa¬ 
tion — in  the  case  of  Auto  Trader  and  Tor¬ 
onto  Real  Estate  News — automobiles 
and  real  estate. 

Community  newspapers  have  been 
growing  by  leaps  and  bounds.  Circulation 
has  grown  from  3.8  million  in  1970  to  over 
10  million  in  1980.  Community  newspap¬ 
ers  are  another  form  of  specialization — in 
this  instance,  “geographic”  specializa¬ 
tion.  Pennysavers,  total-market  coverage 
products,  shoppers,  etc. ,  are  all  part  of  this 
trend  and  there’s  no  doubt  in  my  mind 
that — along  with  the  other  trends  that  I’ve 
just  mentioned,  and  some  more  that  I’ll  be 
covering— they  will  change  the  face  of 
newspaper  publishing  in  the  next  decade. 

1  agree  with  the  agency  executive  who 
predicted,  in  a  story  that  we  carried  in  the 
Globe  a  few  weeks  ago,  that  more  and 
more  advertising  dollars  will  be  invested 
in  co-op  with  retailers. 

Retail  advertisers  are  miles  ahead  of 
the  advertising  industry  when  it  comes  to 
measuring  the  effectiveness  of  advertis¬ 
ing  messages  and  the  effectiveness  of  the 
various  media.  CPMs,  GRPs,  PMBs, 
NADBANKs,  focus  groups  and  all  the 
other  paraphernalia  take  a  back  seat  to 
the  cash  register.  Some  of  you  are  not 
going  to  like  me  for  saying  this — but  there 
is  a  mine  of  information  out  there  that  you 
are  refusing  to  tap  into — it’s  free  and  it’s 
more  important  than  all  of  the  so-called 
scientific  tools  of  your  trade — it’s  called 
results,  and  retail  advertisers  know  all 
about  it.  So  I  predict  that  pragmatism  will 
replace  the  scientific  method  in  the  ’90s. 

Videotext 

No  forecast  of  developments  in  the 
newspaper  industry  would  be  complete 
without  some  reference  to  Telidon/ 
Videotext.  I  have  frequently  referred  to 
Telidon  as  a  solution  looking  for  a  prob¬ 
lem.  Given  the  hundreds  of  millions  of 
dollars  being  invested  in  videotext 
around  the  world,  there’s  every  likeli¬ 
hood  that  it  will  one  day  find  the  problem. 
One  of  the  best  examples  of  a  solution 


chasing  a  problem  was  the  semi¬ 
conductor  and  the  digital  watch. 

But  in  the  case  of  Telidon,  I  feel  con¬ 
fident  in  predicting  that  the  solution/ 
problem  interface  will  not  be  the  electron¬ 
ic  newspaper.  In  time,  I  have  no  doubt 
that  there  will  be  a  market  for  a  wide 
range  of  two-way  information  services  to 
the  home — meter-reading,  security,  a 
very  limited  amount  of  video-shopping, 
perhaps,  in-home  electronic  banking,  etc. 
But  in  spite  of  rapidly  declining  costs  of 
computer  hardware,  1  have  seen  no  evi¬ 
dence  that  the  new  two-way  information 
services  can  provide  as  economically  or  as 
effectively  what  the  newspaper  provides  for 
300  a  day.  And  even  if  this  300  were  to 
increase  to  a  dollar  or  a  dollar-fifty  a  day, 
there  is  nothing  on  the  horizon  that  sug¬ 
gests  a  market  exists  for  Telidon  or  that 
Telidon  has  the  capability  to  provide  the 
services  the  newspaper  provides. 

On  the  other  hand,  I  do  predict  that 
database  publishing — as  opposed  to  the 
electronic  newspaper — will  have 
developed  into  a  substantial  industry  by 
the  decade  of  the  ’90s.  The  Globe,  as 
some  of  you  probably  know,  is  already 
involved  in  database  publishing  through 
our  Info  Globe  division. 

I  distinguish  electronic  publishing  or 
database  publishing  from  the  newspaper 
as  we  know  it  today,  as  follows.  At  the 
Globe  we  have  300  reporters  and  editors 
who  work  around  the  clock  to  gather,  edit 
and  display  information  in  newsprint 
form.  Their  purpose  is  to  tell  you,  the 
reader,  what  they  think  is  imptirtant.  This  is 
one  way  of  helping  you  cope  with  informa¬ 
tion  overload.  When  you  pick  up  your 
Globe  and  Mail  in  the  morning,  implicitly 
you’re  relying  on  us  to  tell  you  what  we 
think  is  important  to  you. 

When  you  approach  an  Info  Globe  ter¬ 
minal  or  for  that  matter,  any  on-line 
information  base,  the  roles  are  com¬ 
pletely  reversed.  You  have  determined 
what  is  important  to  you.  You  may  be 
writing  a  speech,  preparing  a  policy  docu¬ 
ment,  or  doing  research  on  a  particular 
topic.  But  you  already  have  determined 
what’s  important  to  you,  because  you 
have  to  feed  in  the  key  words.  For 
example,  you  might  want  to  do  a  search  to 
determine  what  has  been  written  recently 
on  the  topic  of  the  portrayal  of  women  in 
television  commercials. 

(Continued  on  page  38) 
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Here's  how  to  be  in 
two  places  at  once. . . 

and  cover  the  country  as  well 
E^F's  convention*  issues 
take  you  all  over  the  map! 


APRIL  24th  ISSUE 
ATiPA  CXDIWEMTlOri 
—SAM  FRANCISCO 


MAY  1st  ISSUE— 
ASME  CONFEREMCE 
CHICAGO,  ILLINOIS 


Distributed  at  the  Convention,  April  26-28 
Preview  of  convention  activities . . .  who's  there 
and  where  they’re  staying;  calendar  of  events 
and  programs;  personality  sketches  of  ANPA 
officers,  speakers,  special  guests. 

Space  deadline — April  S  Copy— April  12 


Distributed  at  the  ASNE  Conferenc§,  ^2y  4-7 

Ideal  fot^vocacy.  corporate.  PR  or'syndicate 
advertising ...  reaches  the  induSf^’s  editorial 
'movers  and  shakers'  with  the  ir  test  news  of 
ANPA;  also  offers  bonus  distritxrion  to  promo¬ 
tion  managers  at  INPA  in  San  Francisco. 

Space  d?r-:^--n5  —  April  Copy— April  19 


MAYIANPAJ’OST- 
CONVENTION  ISSUE 


Complete  coverage  of  ANPA  CbnysnGoa 
events 

Reports  of  meetings . . .  texts  of  speeches,  news 
and  photos  of  convention  activities  and  concur¬ 
rent  related  events  in  the  industry.  A  valuable 
memory  check  for  those  attending . . .  and  must 
reading  for  those  who  couldn’t  come. 

Space  deadline— April  16  Copy— April  19 


Ahd 

coming 

up  soon 


MAY22PLANINrfiG 
ISSUE  rORAHPA/RI 
DALLAS  JUNE  19-23 

Space  deadline — May  11  Copy— May  13 


newspaper  people  are  making  headline  news 

during  each  of  these  important  conventions.  Take  advantage 
of  the  extra  readership  of  E&P’s  convention  issues  by  the 
industry,  and  by  advertisers  and  agencies  with  high  stakes  in 
the  newspaper  medium  who  watch  its  every  move.  After  all, 
your  stakes  are  even  higher! 


‘American  Newspaper  Publishers  Association. 
American  Society  of  Newspaper  Editors. 
International  Newspaper  Promotion  Asso¬ 
ciation,  and  ANPA  Research  Institute. 


Editor  Publisher 

575  Lexington  Avenue,  Flew  York,  Hew  York  10022  (212)  752-7050 
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But  more  than  a  pretty  face! 


The  dominant  voice  in  North  Orange  County,  one  of  California  s  richest  markets,  the 
Daily  News  Tribune  has  changed  dramatically.  And  along  with  its  format  change  has 
come  a  spectacular  circulation  growth  few  afternoon  newspapers  have  experienced  in 
recent  years.  Up  5,000  from  its  Jan.  1  circulation,  the  News  Tribune  offers  compelling 
evidence  why  advertisers  should  take  a  new  look  at  this  highly  accepted  community 
newspaper. 


Daily  News  Tribune 


SERVING  NORTH  ORANGE  COUNTY 


655  W.  Valencia  Drive,  Fullerton,  CA.  92632 


A  SCRIPPS-HOWARD  NEWSPAPER 
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